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NHCTUTYLMOHATbHBIA AHATU3

UHCTUTYLIMOHANBHAA CPEDA
NEATENBHOCTU MPEANPUATHA

UHCTUTYLIMOHATTbHAA CNOXHOCTb PbIHKA
PECYPCHAA CTPATETWA NPEANPUATHA

MccnegoBaHue HampaBneHo Ha  pa3paboTky
METOZ0NOTMM aHanu3a WHCTUTYLMOHaNbHOM cpefbl
[EATENBHOCTU NPEANPUATUI HA KOHKPETHOM PbIHKE.
BbisiBneHa crnelnduKa KaTeropui «pblHOK» U «cpeda
[EATENBHOCTU NPEeanpUATAS» Yepes NPU3My HEOUH-
CTUTYLMOHaNbHOro nofxoda. OmpeaeneHbl OTAMYM-
TENbHbIE MPU3HAKW MHCTUTYLIMOHANBHOTO aHanusa
cpeabl AeSTeNbHOCTU NPEANPUSTHIA.

ABTOPOM MpeaioXeHa METOA0NOrUs UHCTUTY-
LIMOHANbHOrO aHanu3a pbiHKa Ha OCHOBE OLIEHKM
YPOBHS €ro CNOXHOCTU. [N onpefeneHns ypoBHS
MHCTUTYLLMOHAbHOM COXHOCTM pa3paboTaHa Knac-
CUPUKALIMS PbIHKOB MO TMMY BXOAHbIX 6apbepos.

BbisiBneHa npsiMasi 3aBMCMMOCTb MEXKZY YPOB-
HEM CIOXHOCTM WMHCTUTYLIMOHANbHOW Cpefbl fes-
TENBbHOCTM KOMMaHMM W KONMYECTBOM PECYPCOB,
Tpe6YyeMbIX A5 JOCTUIKEHMUS €10 YCTONYMBBIX KOHKY-
PEHTHbIX MPeUMyLLECTB. Pe3ynbtathl AMArHOCTUKM
CNeUnNdUYECKUX WHCTUTYLMOHANbHBIX NapameTpoB
PbiHKa MO MPEIONKEHHOMY anropuTMy MO3BONST
NPeAnpuUsTUAM KOPPEKTUPOBATL HAaNpaBAeHUs CBO-
€ro CTpaTerMyeckoro pasBuTms.

JEL classification

D21, D80

MeTogonoruyecKkue OCHOBDI
onpepeneHns HHCTHTYLLHOHANIbHOM

C/IOXXHOCTH pPbIHKA*®

paHchopmauma ycnosuin GyHKLmo-

HUPOBaHWA npeanpuATiA B Poccun
npegnonaraeT NOVCK HOBbIX MIHCTPYMEHTOB
KOHKYPEHTHOW 60pb0Obl Ha OTEYECTBEHHOM
Y MeXyHapoLHOM OTPAC/EBbIX PbIHKAX.

PblHOUHbIE MCCnefoBaHNA ABNAIOTCA
HeOTbeM/IEMOI1 YaCTbio COBPEMEHHBIX 3KO-
HOMWYECKUX MCCNefoBaHuNiA, MPOBOANMbIX
KaK Ha MakpoypoBHe (C Lienbio MpOrHo-
3MpPOBaHNA Pa3BUTUA MUPOBOTO, HaLWo-
HaNbHbIX MW PETVOHANbHbIX PbIHKOB), TaK
1 Ha MVKPOYPOBHe (Takue nccnefoBaHuns B
OCHOBHOM HanpaBfeHbl Ha M3y4eHue nose-
AeHVA NPefnpuATAA C yYeToM cneunduKkm
pbiHKa). OfHaKO KNacCUYecKnii SKOHOMK-
UeCKWii aHanmn3 pbiHKa, CBA3aHHDIN C AVHA-
MWUYECKON U CTPYKTYPHOW [MarHOCTUKON
CTaTUCTUYECKUX  AaHHbIX  AeATeNbHOCTU
€ro OCHOBHbIX UIPOKOB (B OCHOBHOM Npo-
n3BoguTenein n notpebutenei), n3meHe-
HMEM Crpoca W MPeAnoXeHns 1 Apyrux
KONMYeCTBEeHHbIX NapameTpoB, nepectaet
YOBNETBOPATb COBPEMEHHBIM  HayUYHbIM
TpeboBaHMAM.

VIHCTUTYUMOHanbHaA 3KOHOMMKA Kak
HayKka BeCbMa TeCHO NepeKMKaeTca C 3Ko-
HOMVIKOW OTPAC/EeBbIX PbIHKOB, MOCKONbKY
nocnegHAA BbIABNAET cneunduKky nosefe-
HUA KOHTPAreHToB B 3aBUCKUMOCTU OT pa3-
JINYHBIX PbIHOYHbIX MapameTpoB. LieHHoCTb
060MX HanpaBNEeHN SKOHOMMYECKOI Teo-
puy NOATBEPXAAETCA TeM, UTO MOCNeAHNe
pecatunetus Hobenesckumm naypeatamul
MO SKOHOMUKe CTaHOBMINCb yYeHble, 3a-
HUMaloLWMeca BOMPOCaMN HEOWNHCTUTYL-
OHanbHON 3KOHOMUYECKON Teopun 1 (Mnw)
Teopun oTpacneBbiX pbIHKOB. Tak, [x. Ctu-
rnep (1982), P.Koy3 (1991), P.®orenb u
O.Hopt (1993), [Ox.Akepnod, M. CneHc,
k. Crurnny, (2001), B. Cvut n . KaHemaH
(2002), N.C. Wennu n 3.3. Pot (2012) nony-
unnu Hobenesckue npemui 3a NCCnepoBa-
H1e PbIHKOB C UCMONb30BaHNEM MOAXOL0B
1 METOfI0B UHCTUTYLIMOHANbHOMO aHanwn3a.
Mpemua 2014 r. 6bina NpUCYXaeHa OJHOMY
13 OCHOBOTOMNOXHUKOB Teopun OTpacrie-
BbIX PbIHKOB MKaHy Tuponto «3a aHanu3 pbl-
HOYHOII BNACTV 1 ee PerynmpoBaHus».

He ymanas 3HauMmocTy Heoknaccuye-
CKOro aHanun3a, aHanu3a ¢ No3nLMK KOHO-
MUKW OTPacNeBbIX PbIHKOB ANA MOHUMaHWA
BEKTOpa Pa3BUTUA TOTO UMW NHOTO PbIHKA,
CynTaeM BaxKHbIM B3MAHYTb HA HEro Takxe
MOA <MHCTUTYLIMOHASbHBIM YTTIOM 3pEHUAY.

Takum 06pa3om, AaHHOE nccnefoBaHue
HanpaBieHo Ha pa3paboTKy MeTopono-
MW aHanm3a WHCTUTYLMOHANbHOWN cpefpbl
JeATeNbHOCTU NPeAnPUATUA nyTem onpe-
JeneHna YPOBHA  WHCTUTYLIMOHANbHOW
CNIOXHOCTW pbIHKA. [laHHbIN aHanu3 uene-
€oobpa3HO MPOBOAUTL ANA AaNbHENLIEero
dopmmpoBaHNA nakeTa CTpaTernyeckmx
peLueHnin NpeanpUATUAM, GYHKLIMOHUPYIO-
LYMM Ha KOHKPETHOM PbIHKe.

3afjayamyi JaHHOW CTaTby BbICTYNAIOT:

® CPABHUTENbHBIA  TepMUHONOrnYe-
CKWI1 aHanu3 KaTeropum «pblHOK» 1 «cpefa
AeATenbHOCTM GUpMbl» B paspese pasnmu-
HbIX SKOHOMUYECKUX TEOPUI;

e BbiABNIEHVe 0COOEHHOCTEN 1 Bbiaene-
HMe napameTpOB OLIeHKW aHanu3a pblHKa
C MO3ULMUN MHCTUTYLIMOHANbHOTO NOAXOA;

e pa3paboTka TEOPETHNKO-METO[ONOrM-
YeCKUX OCHOB WHCTUTYLIMOHANbHOIO aHa-
Nn3a pblHKa Ha OCHOBE OLIeHKW YPOBHA ero
WHCTUTYLIMOHANbHON CIOXHOCTM.

PbIHOK M UHCTUTYLIMOHAJIbHAA
CPEOA NEATENbHOCTU NPEANPUATUA:
TEPMUHOJIOTMYECKUIA AHANIN3

KaTeropuio pblHKa MOXHO OXxapaKTe-
pu30BaTb Kak reorpaduyeckoe n1bo dyHk-
LMOHaNbHOE MPOCTPAHCTBO, Ha KOTOPOM
MpPouCXoaaT 0OMeHbI 1 3aKYaAKTCA B3au-
MoBblroaHble caenku [18. C. 105].

Heoknaccukn (A. Mapwann, k. M. KefHc,
M. CamyanbcoH, CJ1.Bpio n K.P. MakkoH-
Henn 1 ap.) Knaccuouumpyot Mogenu no-
BefeHUA YYaCTHUKOB pbiHKa B 3aBUCMMO-
CTWN OT €ro rpaHuL, (BPeMEHHBbIX, NOKaNIbHbIX,
npogykToBbIX). [aHHbIN NOAXOA YBA3bIBa-
eT QyHKUMM MPOM3BOACTBA U U3AEpXeK
¢ dyHKUMel cnpoca Ha NpoayKuuio.

Tak, B.B. Bonbuuk B ctatbe «dpdeKTns-
HOCTb PbIHOYHOTO NpoLecca 1 3BonLUA
MHCTUTYTOB» [3] Hebe3ocHOBaTeNbHO YT-
BEPXAAET, UTO PbIHOYHBIN MPOLecc CBA3aH

' UccnepoBaHye nposefieHo Npy noagepxke KoHKypca rpaHToOB MonodbIX yueHbix YpIaY (Ne T3-12/2014).



Methodological Bases for
Determining Institutional Complexity of

Markets*

ransformation of the conditions for

business functioning in Russia dic-
tates the necessity of searching for new
instruments of competitive struggle in do-
mestic and international markets.

Market research is an inbuilt part of
modern economic research carried out
both at macro-level (to forecast the devel-
opment of global, national and regional
markets) and micro-level (such research is
designed mainly to study company behav-
iour allowing for the specifics of a market).
However, classical economic analysis of
markets linked with dynamic and structural
diagnosis of statistical data on the activi-
ties of its main actors (principally, produc-
ers and consumers), changes in supply and
demand and other quantitative parameters
ceases to satisfy contemporary scientific re-
quirements.

Institutional economics as a scientific
perspective is quite closely aligned with
industrial organization for the reason that
the latter reveals the specifics of contrac-
tors’ behaviour depending on different
market parameters. The importance of
both perspectives of economic theory is
confirmed by the fact that in recent dec-
ades the Nobel Prizes in Economic Sciences
were awarded to the scientists involved in
research of the issues of neoinstitutional-
ism and (or) theory of industrial organiza-
tion. This way, G.J. Stigler (1982), R.H. Coa-
se (1991), R.W. Fogel and D.C. North (1993),
G.A. Akerlof, A.M.Spence and J.E. Stiglitz
(2001), D. Kahneman and V.L. Smith (2002),
A.E.Roth and L.S. Shapley (2012) received
Nobel Prizes for the research of markets
applying approaches and methods of in-
stitutional analysis. The Prize of 2014 was
awarded to Jean Tirole, one of the found-
ers of the theory of industrial organization,
“for the analysis of market power and its
regulation”.

Without belittling the significance of
neoclassical analysis, analysis from the
position of industrial organization for un-
derstanding the vector of development of

a market it is quite important to look at it
from “institutional angle”.

Hence, the present research aims to
develop a methodology for the analysis of
institutional environment of a company
through determining the level of institu-
tional complexity of a market. It is relevant
to make this analysis to further form the
portfolio of strategic decisions of compa-
nies acting in the market.

The article is going to deal with the fol-
lowing tasks:

e comparative terminological analysis
of the concepts “market” and “company en-
vironment” in the context of different eco-
nomic theories;

e identification of special features and
assessment parameters for market analy-
sis from the position of institutionalist ap-
proach;

e development of theoretical and
methodological bases of institutional anal-
ysis of a market on the principle of assess-
ing its complexity.

MARKET AND INSTITUTIONAL

ENVIRONMENT OF A COMPANY:

TERMINOLOGICAL ANALYSIS

The concept of market may be charac-
terized as geographical or functional space
where exchanges and mutually beneficial
transactions take place [18. P. 105].

Neoclassical economists  (A. Mar-
shall, J.M. Keynes, P. Samuelson, S.L. Brue,
C.R. McConnell et al) classify the models of
behaviour of market participants depend-
ing on market boundaries (in terms of
time, locality and product). Such approach
coordinates functions of production and
costs with functions of demand for pro-
duced goods.

In the paper “Efficiency of market
process and evolution of institutions” [3]
V.V.Volchik rightly states that market pro-
cess is connected with two important defi-
nitions: “exchange” and “competition’, and
the higher the level of competition, the
higher the efficiency of this market is (the

' This work was prepared with the financial support of the Grants Competition among Young Scientists of
Ural State University of Economics, project no. TZ-12/2014.
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INSTITUTIONAL ANALYSIS

INSTITUTIONAL ENVIRONMENT OF A COMPANY
INSTITUTIONAL COMPLEXITY OF A MARKET
RESOURCE STRATEGY OF A COMPANY

The study aims at developing a methodology for
the analysis of institutional environment of a com-
pany. The paper reveals the specifics of the concepts
“market” and “company environment” through the
prism of intitutionalist approach. It identifies distin-
guishing features of institutional analysis of com-
pany environment.

The author suggests a methodology of insti-
tutional analysis of a market on the principle of
assessing its complexity. To determine the level of
institutional complexity a classification of markets
according to the type of entry barriers is developed.

The author discovers a direct correlation be-
tween the level of complexity of institutional envi-
ronment of a company and necessary amount of
resources required to attain sustainable competitive
advantages. The results of diagnosis of specific insti-
tutional parameters of a market using the proposed
algorithm enables companies to adjust the direc-
tions of their strategic development.

JEL classification

D21, D80
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Tabnuua 1 — CpaBHUTENbHBIA TEPMUHONOMMYECKUI aHaN3 KaTeropum «cpega AesTebHOCTU QUPMbI»*

KpuTepun cpaBHeHMs

MapKETUHTOBbIM MOAXOA

CTpaTernuyeckuin MoAxoa

OTpacAeBOM MOAXOA

MHCTUTYLMOHAABHBIV
MOAXOA

EAnHMLA aHann3a
(06bEKT)

MoBepeHve notpebutenei

BHELLHAS 1 BHYTPEHHSASA
cpeaa GUPMbI B LEAOM

MoBeaeHWe NpoAaBLOB
(nponsBoAnTENEN)

dopManbHble U Hedop-
MaAbHble NPaBUAa,
onpeAensitoLLmne noBepeHue
Y4YaCTHMKOB

TpakToBKa pbiHKa

CoBOKyNHOCTb NoTpebute-
AEIN CO CXOXUMU NoTPeb-
HOCTAMM

COBOKYNHOCTb $paKTopos,
OonpeAenstoLLmnX BbI6Op
cTpateruu 6usHeca

COBOKYMHOCTb NPOAGBLIOB
onpeAeAeHHOro ToBapa

COBOKYMHOCTb NpaBuA

MeToabl aHaAn3a

MapKeTUHIOBbIE U PbIHOY-
Hble UCCAEAOBaHWS, UCCAE-
AOBaHUs NoTpebutenem

PEST n SWOT-aHaAus,
MaTpuuMpoBaHue

AHaAU3 YPOBHS KOHLIEH-
TpauMu pbiHKa, PbIHOYHOMN
CWAbI YYACTHUKOB, KOHKY-
PEHTHbIV aHaAU3

CocraBAEHWE WHCTUTYLIMO-
HaAbHOWM KapThbl [7], aHaAU3
CTPYKTYPbl UHCTUTYTOB [18]

OnepaunoHanmMsaums
A@HHbIX

JKCNEPTHbIE U KOAUYE-
CTBEHHbIE OLEHKM

JKCNEePTHbIE OLEHKN

KoAnuecTBEHHbIE OLEHKHU

BepbanbHble oLeHku [18],
PEVTUHIU

Lleab ynpaBaeHus

Co3paHue notpebutens-
CKOM LLEHHOCTU

PaspaboTka cTpaternu
pasBuTUA

Co3paHUe CUABHOM KOHKY-
PEHTHOM NO3ULMHK (PbIHOY-
HOM MoLLM)

Bbipabotka addeKTUBHbIX
MexaHU3MOB apanTaLuu
K UHCTUTYTaM

MeToabl ynpaBAeHUs

CermeHTMpOBaHue, Nno-
3ULMOHUPOBaHKeE, Lenoyka

Bbibop cTpaternu

CAMSIHME U MOTAOLLEHME,
MHTErpaumus 1 np.

Nob6u1poBaHne UHTEPECOB,
OTHOLLIEHYECKas KOHTPaKTa-

CO3AaHUA LEHHOCTU

L, BbI6OP 3OPEKTUBHBIX
KOHTPaKTOB

* CoCTaBeHO aBTOPOM.

C ABYMA BaxHbIMU filedUHMLMAMM — 0OMeHa
M KOHKYpPEeHLMMW, MPUYeM YeM Bbllle ypo-
BEeHb KOHKYpeHLMU, TeM Bbllle 3GdeKTrs-
HOCTb [A@HHOrO pblHKa (Bblle LEHHOCTb
06MeHOB, NPONCXOAALLMX Ha PbIHKE).

OpHaKo yxe JaBHO U3BECTHbIM aKkTom
ABNAETCA OTCYTCTBME Ha NPaKTVKE PbIHKOB
COBEPLUEHHON KOHKYpPEeHLUMW, @ PbIHKN,
KoTopble GOpManbHO JOMKHbI NoTepneTb
«punacko» (TepmuH n3 [24]), no-npexHemy
GYHKUMOHMPYIOT. MHOTOUMCAEHHbIE SMMN-
puyeckne WCCNefoBaHUA MOATBEPXAAIOT
HannumMe n pnutenbHoe QGyHKLMOHMPOBa-
Hue He3hdEKTUBHBIX PbIHKOB, YTO HEBO3-
MOXHO OOBACHWTb, UCMONb3YA PaMOYHbIE
KOHCTPYKLUMM HEOKNACCUYECKOTO 3KOHO-
MMWYECKOTr0 aHanm3a.

Crporo rogops, peanbHble PbIHKM MOTYT
Ha3bIBaTbCA TaKOBbIMM NULLb YCNIOBHO, TakK
Kak QYHKLMOHMPYIOT 33 CYeT UHCTUTYLMO-
HambHbIX, @ He PbIHOYHBIX MEXAHK3MOB KO-
opavHauuu. flaxe LeHbl, ABnsowmecs, no
MHEHWI0 HEOKNTACCUKOB, «Pe3yNbTaToM fei-
CTBUA HEBUAMMOIA PYKM PbIHKa@», BO MHOTUX
cnyyasax perynupyiotca GopmanbHbIMU Un
HedopManbHbIMM MHCTUTYTamK [3].

CornacHo [1. Hopty [9. C. 120], Ha npak-
TMKE MOryT OYHKUMOHMPOBaTb [aneko
He camble 3QPeKTVBHbIE (C TOUKM 3peHNs
MapeTo-onTUManbHOCTH) UHCTUTYTbI, YTO
06BACHAGTCA KaK BHELIHWUMM LWOKaMK, TaK
1 BHYTPEHHUMMN CTUMYNaMK K U3MEHEHIO
npaBun. BHyTpeHHWe CTUMYNbl BO3HWKAIOT
y TeX 3aUMHTepeCcoBaHHbIX rpynm, KoTopble
ABNAOTCA OCHOBHbIMI NOMYYaTENAMU Bbl-
rof OT BO3MOXHOIO M3MEHEHUA MpaBuna.

370 03HayaeT, YTO MHCTUTYLIMOHANbHbIE 13-
MEHEHMA MOTYT He TONbKO YNyullaTh yCno-
BMA CO3[aHUA CTOMMOCTU, HO U YXyALWaTb
ux. HeapdeKkTnBHbIE YCTOMUMBBIE HOPMbI
cylwecTByloT B GopMe Tak Ha3biBaeMbIX
«MHCTUTYLMOHaNbHbIX noByLwek» (lock in),
nccnegoaHHbix B.M. Monteposunuem [13].

Takum 06pa3om, MCNonb3oBaHUE WH-
CTUTYLIMOHANbHOM TEOPMH, Ha Hall B3rNAg,
no3BonMT 060raTUTh HABOP MHCTPYMEHTOB,
NpVYMeHAEMbIX K aHann3y pbiHKa.

C TOUKM 3peHMA aBTOPOB MHCTUTYLMO-
HanbHol 3koHoMuKK (T. BebneH, . Kom-
MOHC 1 [Ap.), PbIHOK NpefcTaBnAer cobor
Habop ¢opmanbHbIX M HedopManbHbIX
npaBsun v npoueayp, onpefenaLLnX Hop-
Mbl MOBEJEHNA €ro YYaCTHUKOB.

HeounnctutyuymnoHanuctol (P. Koys,
O.Hopt, O.YunbamcoH, A.Anuman u
X. Oemcen, . XOAMCOH 1 Ap.) XapakTe-
PU3YIOT PbIHOK Kak «Habop CoLmanbHbIX
VHCTWTYTOB, B PaMKax KOTOPbIX pPerynapHo
npoucxoput Gonbluoe KONMYeCTBO akToB
obmeHa crneumduyeckoro Tna, Npuyem
[aHHble UHCTUTYTbI B U3BECTHOW Mepe Cro-
CobCTBYIOT 3TM aKTaM 0bMeHa ¥ npuaaT
UM cTpyKTypy» [22.C. 256]. laHHble 0bme-
Hbl BK/IOYAOT KOHTPAKTHble OTHOLIEHUA 1
CMeHy npas cobctBeHHocTU. Mpu Bbinon-
HEHUWN KOHTPAKTOB YYaCTHUKW PbIHKa He-
CYT TPaHCaKLMOHHbIE 1 OpraHN3aLyOHHble
V3AEPXKN, pa3mep KOTOPbIX CBUAETENb-
cTByeT 06 3QHEKTUBHOCTY PHIHOYHBIX OT-
HOLIEHNIA.

J.I. OypybotH un P.Puxtep BbigensatoT
B CBA3M C 3TUM MOHATME «OpraHM3auus

"pbIHOK"». OHM OTMEYaloT, YTO «...PbIHOK
nydyle BCero paccmMaTpuBaTb Kak couu-
anbHoe YCTPONCTBO, obneryatollee nNoBTo-
pAowwminca obmeH. OpraHusauma "pbiHOK"
cocTouT 13 Habopa WHCTUTYLMOHAMNbHBIX
npaBufa B COBOKYMHOCTU C MIOAbMY, CO3-
JALWVMN 1 MPUMEHAIOWMMM 3TV NpaBu-
na...»[21.C. 356-357].

Mop uHCMUMymamu peiHKad, Takum o6-
pasom, Oygem MOHMMaTb CNOXMBLUMECA
dopmanbHble npasuna u HedpopmanbHble
CpeAcCTBa UX perynupoBaHunsa (HOpMbI, Tpa-
AULMN N PYTWHDBI), NOAKPeneHHble Mexa-
HU3Mamn Kx peanu3auuu (MHGopCMeHTa),
KOoTopble NOAAEPKMBAIOT JaHHbBIN PbIHOK U
obecneunBaloT B3aUMOZeNCTBIE ero cybb-
eKToB. WIHCTUTYTbI HapAagy C HavyanbHbIM
pacnpegeneHnem pecypcos Onpepensior,
nAeT N cuctema (T.e. pbIHOK — npum. asm.)
B HanpaBfieHuy pa3BepTbiBaHNA UK CBEp-
TbiBaHWA 06MeHOB [3].

KaTeropuisi «pblIHOK» B S5KOHOMWYECKIX
NCCNeAoBaHNAX NepeKnnKaeTca C KaTero-
pviei «cpena aeATenbHOCTM GUpMbIy. B Lwumn-
POKOM CMbICNIE MO CPefon AeATeNbHOCTH
npesnpuATMA NOHWMAETCA COBOKYMHOCTb
YCNOBUI 1 GaKTOPOB (KaK BHELHUX, TaK 1
BHYTPEHHUX), OKpyXaloWwmnx npeanpuatne
1N OKa3blBAIOWMX 3HaYNTENbHOE BAWAHWE
Ha ero AeATenbHOCTb. B TO Xe BpemA MHO-
re nccnefoBaTteny, Ha Hall B3rnsAg, AoCTa-
TOYHO BOJIbHO MPUMEHSAIOT B CBOMX pabo-
TaX TEPMUHbI UHCTUTYLIMOHaNbHAA cpefay,
«CTpaTernyeckan Ccpefa», <MapKeTUHroBas
cpepa» v «oTpacneBas cpefa», UCNonb3ya
npy 3TOM OfHW 1 Te e NapamMeTpbl OLieH-



Table 1 — Comparative terminological analysis of the concept “company environment”*

Economics ¢ Management ® Marketing

Criteria for
comparison

Marketing approach

Strategic approach

Sectoral approach

Institutional approach

Unit of analysis
(object)

Consumer behaviour

Internal and external
environment of a firm as
a whole

Behaviour of sellers (pro-
ducers)

Formal and informal rules
prescribing participants’
behaviour

Treatment of market

A number of consumers
with similar needs

A number of factors
determining the choice of
business strategy

A number of sellers of a
specific product

A set of rules

Methods of analysis

Marketing and market
research, consumer
research

PEST and SWOT-analysis,
matrices

Analysis of the market con-
centration, market power
of participants, competitive
analysis

Institutional mapping [7],
analysis of the institutions’
structure [18]

Operation with data

Expert and quantitative

Experts assessments

Quantitative assessments

Verbal assessments [18],

assessments ratings
Management Creation of consumer Drawing up development | Achievement of strong Designing effective
objective value strategy competitive position (mar- mechanisms of adaptation
ket power) to institutions
Management Segmentation, position- Choice of the strategy Mergers and acquisitions, Lobbying, relational con-
methods ing, value added chain integration, etc. tractions, drafting effective

contracts

* Source: the author.

higher the value of exchanges occurring in
the market is).

Yet it has long been known that mar-
kets with perfect competition do not exists
in practice, and markets that formally must
suffer from “fiasco” (the term is from [24])
keep on performing. Numerous empirical
researches confirm the existence and con-
tinuing performance of inefficient markets
and within the frames of neoclassical eco-
nomic analysis it is impossible to give an
explanation to this.

Strictly speaking, real markets can be
called so only conditionally, because they
operate due to institutional, but not market
mechanisms of coordination. Even prices
which, in neoclassical economists’ view, are
“aresult of the invisible hand of the market”,
in many cases are regulated by formal and
informal institutions [3].

According to D.C.North [9.P.120], in
practice there can be functioning institu-
tions that are far from being efficient (or as
Pareto puts it, optimal) what is explained
both by external shocks and internal incen-
tives to changing the rules. Internal incen-
tives emerge in those interested groups
that appear to be main beneficiaries of the
changed rule. This means that institutional
changes may not only improve the condi-
tions for creating the value, but deteriorate
them as well. Inefficient stable norms ex-
ist in the form of the so called institutional
“lock in” studied by V.M. Polterovich [13].

Therefore, the application of institu-
tional theory, in our view, will enrich the set
of tools used in the market analysis.

From the perspective of the authors
of institutional economics (T.Veblen,
J.R. Commons et al), the market is a set of
formal and informal rules and procedures
determining the norms of behaviour of its
participants.

Neoinstitutionalists (RH. Coase,
O.E.Williamson, D.C.North, A. Alchian,
H. Demsetz, G. Hodgson et al) characterize
marketas”... aset of social institutions with-
in which a considerable number of specific
exchanges regularly take place and these
institutions to a certain extent favour these
exchanges and structure them” [22. P. 256].
Such exchanges include contract relations
and transferring property rights. While ful-
filling contracts market participants bear
transaction and organisational costs the
size of which helps to judge about the ef-
ficiency of market relations.

In connection with this E.G. Furubotn
and R.Richter introduce the concept “or-
ganization “market” They point to that
“... market is best considered as a social
structure facilitating repeated exchanges.
Organization “market” is consists of a set of
institutional rules combined with individu-
als establishing and applying theserules ..."
[21.Pp. 356-357].

Therefore, we will understand institu-
tions of market as emerged formal rules
and informal means of their regulation
(norms, traditions, routine) accompanied
by enforcement mechanisms that sup-
port this market and interaction between
its subjects. Together with initial distribu-
tion of resources institutions determine

whether the system (i.e. market - author’s
note) goes in the direction of intensifying or
shrinking exchanges [3].

The concept “market” in economic re-
search is closely aligned with the concept
“company environment”. In a wide sense,
company environment is seen a range of
conditions and factors (both internal and
external) surrounding a company and sub-
stantially influencing its activities. At the
same time, in our view, many researchers
apply the terms“institutional environment’,
“strategic environment’, “marketing envi-
ronment’; “sectoral environment” too freely
in their works, using the same parameters
for assessment and the same tools for anal-
ysis (see [4]).

We believe that different economic ap-
proaches considerably shift emphases in
the studies of company environment (Ta-
ble 1). For instance, from the marketing per-
spective, market is a number of consumers
with similar demands [6] whereas industrial
organization treats this concept as a num-
ber of sellers (producers) producing similar
goods [1; 14; 15].

It is important to mention that all ex-
isting approaches to market analysis are
designed to detect main trends and regu-
larities of this or that market space so as to
formulate concrete practical recommen-
dations for its participants. Depending on
the theoretical base of the research the
emphasis is shifted in the favour of study-
ing particular groups of parameters. But
quantitative assessment of market param-
eters (market capacity, analysis of demand
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Ta6nuua 2 — oaxoAbl K ONPeAeNeHuo rpaHuL MHCTUTYLIMOHAIbHOM CPeAbl KOHKPETHOrO PbiHKa*

Tvn rpanuy,

Kputepuun onpeaeneHust rpaHuLy
WHCTUTYLMOHAABHOM CPEeAbl PblHKa

1. MNMpoaykTOBbIE

YCAYT

YpoBeHb crneunduUyHOCTH pearm3yemMoro akTuea, BO3MOXHO-
CTW €ro 3amMelLLeHnA 1 ypoBeHb ero aubdepeHumaumm.
Cneundurka UHCTUTYTOB, AECTBYIOLLMX B OTHOLLIEHWW NPOU3-
BOAMTENEN (MPOAABLIOB) KOHKPETHBLIX BUAOB MPOAYKTOB, pabor,

2. BpemeHHble

AAMTEABHOCTb KOHKPETHbIX MHCTUTYLIMOHAABHbIX PAMOK.
XapakTtep pasBUTHS 1 YPOBEHb YCTOMUMBOCTH MMEIOLLMXCS UH-
CTUTYLIMOHAAbHbIX PAMOK (3BOAKOLIUA MHCTUTYTOB, MMMOPT U Mp.)

3. NoKanbHble
(NPOCTPaHCTBEHHbIE)

MHCTUTYLIMOHaAbHbIE PaMKU, AENCTBYHOLLME Ha TEPPUTOPUN
OTAEABHOTO FOCYAApPCTBa, PEMMOHA, ropoAa

* CoCTaBfeHO aBTOPOM.

KM M WHCTPYMEHTbI aHanu3a (CM., Hanpu-
mep, [5]).

MpenctaBnseTcd, 4TO  pasfnYHble
IKOHOMWYECKME MOAXOAbl  CYLEeCTBEHHO
CMeLLAoT aKLeHTbl B U3yYeHun cpeabl ae-
ATENbHOCTU NpeanpuaTua (Tabn. 1). Tak,
Hanpumep, C TOYKM 3PEHUA MAPKETUHTA,
PbIHOK — 3TO COBOKYMHOCTb NOTpebuTenei
CO CXOXMMM NOTPeBHOCTAMM [6] , TOrAa Kak
JKOHOMMKA OTPACNEBbIX PbIHKOB TPAKTY-
€T AaHHYI0 KaTeropuio Kak COBOKYMHOCTb
npogasLoB (npousBoamTenein), Npouseo-
BAWMX CXOfHYI0 npoaykuuio [1; 14; 15].

Ba)KHO OTMETUTb, UTO BCE CYLLECTBYIO-
LWKMe Noaxofpl K aHanm3y pbiHKa Npr3BaHbl
BbIAABUTb OCHOBHble TEHAEHLUWM WU 3aKO-
HOMEPHOCTW TOTO WM UHOFO PbIHOYHOIO
MPOCTPAHCTBA C LieNblo BbIPabOTKM KOH-
KPETHbIX MPaKTUYECKNX pPeKOMeHLaLWi
[NA ero y4yacTHMKOB. B 3aBncmumoctu ot
TEOPETUYECKOW 6a3bl NCCNENOBAHMA MPO-
NCXOANT CMeLUeHMe aKLEHTOB B MOJb3y
M3yYeHMA KOHKPETHbIX Fpynn napameTpos.
Ho konuyecTBeHHas oOueHKa NapameTpoB
pblHKa (EMKOCTb pbIHKa, aHann3 cnpoca u
NnpeanioXeHns, YpOBEHb KOHLEeHTpauuu
PbIHKA 1 NP.) MOXET NOCNYXWUTb 63301 1A
[anbHeNWero WHCTUTYLMOHANbHOTO aHa-
nu3a. BepbanbHas, 3auyactylo cy6bekTyB-
HaA OUEHKa WHCTUTYTOB ABMAETCA OAHUM
13 HEAOCTATKOB AaHHOro nopaxopa. A rnas-
HbIM JOCTOMHCTBOM ABAAETCA TO, UTO K.
COBOKYMHOCTb WHCTUTYTOB, OKPYKaroLLmx
MHAVBMAA M 0Opa3yloLMX COOTBETCTBYIO-
Wme CTPYKTYPbl, MOXET Oonpefenatb Xa-
pakTep ero pgenctsuii. Mogenb pencrsua
3KOHOMUYECKOTO CyObeKTa BbICTyMaeT pe-
3yNbTUPYIOLLE ero MHCTUTYLIMOHANbHOTO
OKPYXeHWA, B3anMOofencTBNiA Tuna "cy6b-

eKT — cybbekT', "cybbeKT — cTpyKTypa’, "nH-
CTUTYT — NHCTUTYT', "MHCTUTYT - CTPYKTYpa
- cy6bekt"» [17.C.9].

Ha cerogHAwWHWIA feHb CywecTByeT He-
CKONbKO PasfiNyHbIX TPAKTOBOK MOHATWA
CUHCTUTYLIMOHaNbHasA Cpefa AeaTeNbHOCTHI

npeanpuATUs»:

1) KaK Habop OrpaHNuYeHwin, pamok Mo-
BeaeHus [25. P. 5-6],[16.C. 36],[12.C. 9];

2) Kak OCHOBHOW $aKTOp MCMOb30Ba-
HWA pecypcos [23];

3)Kak dakTop pacnpefeneHns npas
cobctBeHHocTy [4. C. 36];

4) KaK COBOKYMHOCTb LIEHHOCTEIA, KOTO-
pble BAMAIOT HAa COOTHOLUEHNE CTUMYJIOB B
LeATeNbHOCTU U 00YCNOBANBAIOT BOCTUXe-
HME MUHVMATbHOTO COracus MeXay fofb-
mu [10. C. 401].

0606wan umerowwMecs noaxonbl, Moj
UHCMUMYYUOHANbHOU cpedoli desmesnbHo-
cmu npednpusmus byfem NoOHMMaTb COBO-
KYMHOCTb GOPManbHbIX 1 HedOpManbHbIX
npaBun (OrpaHWYeHnin), NOJKPENNEHHbIX
MexaHu3Mamyu  MHPOPCMEHTa,  KOTopas
onpefenseT Habop CTpaTerMyecknx asb-
TEPHATUB CyOBbEKTOB PbIHKA MO BbIpaboTKe
Lieneif, pacripegeneHmio pecypcoB 1 Croco-
60B KOOPAMHALWY, KOONepaLun 1 B3anMo-
LENCTBYA C APYTIMM YYaCTHUKAMU PbIHKa.

MOHUTOPUHI UMEKOLLXCA NOAX0A40B

K AHAJIU3Y UHCTUTYLUOHANbHON

CPE[bl OUPMbI

McToprueckn cnoxmnocb, YTo WMHCTK-
TyLMOHaNbHaA cpefa AeaTenbHOCTY npea-
NpuATMA B OONBLUMHCTBE SKOHOMUNYECKUX
TPY#OB M3yuaeTca Kak GakTop BAUAHMA,
a He CaMOCTOATENbHbIA OObEKT aHanu3a.
Tak, B TEOPWM TPaHCAKLMOHHbIX U3AepXKeK
(P. Koys, O.YunbamcoH, A. Anuman, I. lem-
cel) paccMaTpuBaeTCcAa BAUAHUE WHCTUTY-
LIMOHaNbHOWM Cpefbl Ha M3LEPXKM 3aKSio-
UeHUA KOHTPAKTOB U OYHKLIMOHUPOBaHME
MHCTUTYTOB. B Teopun npaB cobcTBeH-
Hoctu (P.Koys, A.Anuman, 3. Qypyb6oTH ©
P. PuxTep) aKkueHTbl CMeLLaloTCA B CTOPOHY
U3YyYeHA BbIUTPbILLEN OT YeTKON cneumndu-
Kauum npas cobcTBeHHOCTY. [peacTaBuTe-
Ny Teopun KOHTpakToB (M. IxeHceH, Y. Me-
kKnuur, k. Crurnnu, B. Knenn, [.Kpenc,
k. KommoHc, C.Tpoceman, O. Xapt v gp.)
paccMaTprBaloT  BAMAHWE  WMHCTUTYLMO-
HaNbHOW Cpeabl Ha NPOLLECChl 3aKYeHNA
1 UCMONHEHUA KOHTPAKTOB. B 3ToM cnyyae

OOMVHUPYIOLWMMI  ABNAIOTCA  «NpaBuna
Urpbl», OCHOBaHHbIE Ha $OPManbHbIX (KOH-
CTUTYLIMOHHBIX) HOPMAX.

0.C. Cyxapes [17.C. 19] BblgenseT gga
BEKTOpPa Pa3BMTWA HayKu B 061ACTW NHCTH-
TYLMOHaNbHOro aHanm3a. Mepsbiit nogxon
CBA3aH C BbIAB/IEHEM 3HAOMEHHbIX ¢aK-
TOPOB MHCTUTYLIMOHANbHbLIX W3MEHEHW,
YTO BaXKHO KaK [N MOHUMAHWA YCNOBUI 1
0COGEHHOCTel Pa3BUTUA SKOHOMUYECKON
CUCTEMbI, TaK U ANA AanbHeNWero coBep-
LWEHCTBOBAHUA annapaTa 3KOHOMMWYECKOM
HayKu. CornacHo BTOpPOMY NOAXOLY, yCUnus
3KOHOMWCTOB COCPELOTOUMBAIOTCA Ha W3-
YUEHUU BAVAHWUA UHCTUTYTOB W OpraHu3a-
LUMA Ha 3KOHOMUYECKYD 3ddEKTUBHOCTD,
npuyeM BO3HWKHOBEHME WHCTUTYTOB W
OpraHM3aLWin OCTaeTCA 3K30reHHbIM, T.e.
BHe paMOK aHanu3a. MIHCTUTYyLMOHanbHas
CTPYKTYpa CUMTaeTCA N3BECTHON 3apaHee,
3aflaHHOM, NPobneMmbl e CBA3aHbI C Xapak-
TEPUCTMKAMI W3MEHEHWS TPaHCaKLMOH-
HbIX N TPAHCHOPMALIMOHHBIX U3AePXKEK.

Pag paboT nocBAWeEH K3yyYeHuto
CBOWCTB WHCTUTYLMOHANbHON cpedbl
oueHKe ee napameTpos. Tak, H.B. Bacunen-
Ko [2] BbloensieT nokasaTtefb NAOTHOCTU
WU VHCTUTYLMOHANbHON HACbILWEHHOCTN
- 3T0 CyObeKTUBHOE OllyLieHne WHAVBU-
[amMn  [OCTaTOUHON CTENeHU perynampo-
BaHWA OTHOLLEHWIA B TON cdepe, rae OHU
OCYLLLeCTBAAIOT CBOKO AeATenbHOCTb. Cpeaun
$aKTOPOB NNOTHOCTW MHCTUTYLIMOHANbHO
cpenbl aBTOP Ha3blBaeT Hanuuue pasHo-
06pa3HbIX MHCTUTYTOB B OOLIECTBE; BbICO-
KWii YpOBEHb B3aWMOCBA3EN W KOHTAKTOB
MeXay WHCTUTYTaMK; CNOCOBHOCTb MHCTH-
TYTOB K COrNacoBaHHOMY pearvpoBaHuio,
afjanTauun B OTBET Ha M3MeHsIoWMecs yc-
nosus.

C1oukm 3penua A.E. Wactutko [23], pna
VHCTUTYLMOHaNbHOM cpepbl Poccnm xapak-
TEPHbI TakMe NapameTpbl, Kak MHOFOYpOB-
HEBOCTb, ABONCTBEHHOCTb GOPMANbHBIX 1
HedpopMarbHbIX NpaBWf, HECOOTBETCTBME
VMEILMXCA MPaBUN U MEXAHW3MOB WH-
dopcmeHTa, KOMMOHEHTHAA HEMONHOTa W
dparMeHTapHOCTb, a TaKXe 3aBUCUMOCTb
VHCTUTYLMOHANbHOWN Cpefibl OT POCCUIACKO-
ro NOANTUYECKOTO pbiHKa. ABTOP OTMeYaeT,
YTO «BaXKHO TaKXe 00PaTUTb BHUMaHMe Ha
CNOXHOCTb U HECTabUNbHOCTb UHCTUTYLN-
OHanbHOWN Cpefbl», HO He PaCcKPbIBAET CyLL-
HOCTM AaHHbIX NapaMeTPOB.

Ham Takxe npeAcTaBRAeTCA BaXHbIM
M3yyeHre MapaMeTpoB WHCTUTYLMOHANb-
HOI CNOXHOCTK (CTPYKTYpPHasA COCTaBNAI0-
Lan) N HeonpeaeneHHOCTY (anHammyeckas
CoCTaBnAoLas) pbiHKa. B cuny orpaHunueH-
HOCTW 06beMa [JaHHON CTaTbW OCTAHOBUM-
€A nofpobHee Ha KaTeropuu «MHCTUTYLIMO-
HaNIbHaA CNIOXKHOCTb» PbIHKA.



Table 2 — Approaches to determination of boundaries of institutional environment

in a particular market

Type of boundary

Criteria for determining boundaries of institutional environment

of a market

1. Product

Degree of specificity of realized asset, possibilities of its substitu-
tion and level of its differentiation;

specificity of institutions influencing producers (sellers) of par-
ticular kind of products, works, services

2. Time

Duration of particular institutional framework;
nature of development and level of sustainability of existing insti-
tutional framework (evolution of institutions, their import, etc.).

3. Locality (spatial)

Institutional framework functioning in the territory of a particular
country, region, city

* Source: the author.

and supply, level of market concentration,
etc.) may become as basis for further insti-
tutional analysis. Verbal, often subjective
assessment of institutions is one of the
drawbacks of the approach, whereas the
main advantage is that “a set of institutions
surrounding an individual and forming the
corresponding structures may influence
the character of his/her actions. The model
of actions of economic subject results from
its institutional surroundings, interaction
of a type “subject-to-subject’, “subject-to-
structure”, “institution-to-institution”, “insti-
tution-to-structure-to-subject™[17.P. 9].

Nowadays there are several different
treatments of the concept “institutional en-
vironment of a company”:

1) as a range of limitations, behavioural
patterns[25. P. 5-6], [16. P. 36], [12. P. 9];

2) as the major factor of using resources
(23];

3) as a factor of property rights distribu-
tion [5. P. 36];

4) as a set of values influencing the pro-
portion of incentives in activities and the
achievement of minimal consent between
people [10.P.401].

Having summarized the aforemen-
tioned approaches we regard institutional
environment of a company as a set of for-
mal and informal rules (limitations) accom-
panied by enforcement mechanisms that
determines the range of strategic alterna-
tives of the market subject concerning
specification of objectives, distribution of
resources and methods of coordination, co-
operation and interaction with other mar-
ket participants.

MONITORING OF EXISTING APPROACHES
TO THE ANALYSIS OF INSTITUTIONAL
ENVIRONMENT OF A COMPANY
Historically, in most economic works in-
stitutional environment of a company has
been studied as an impact factor, but not
as an independent object of analysis. This
way, the transaction costs theory (R.H. Coa-
se, O.E. Williamson, A. Alchian, H. Demsetz)

considers the impact of institutional envi-
ronment on the costs of concluding con-
tracts and performance of institutions. The
property rights theory (R.H. Coase, A. Alchi-
an, E.G. Furubotn, R. Richter) focuses more
on researching the benefits from clear spec-
ification of property rights. The representa-
tives of the contract theory (M.Jensen,
H. Meckling, J.E. Stiglitz , B.Klein, D. Kreps,
J.R.Commons, H.Grossman, O.Hart and
others) look at the influence of institutional
environment on the process of concluding
and executing contracts. In this case, the
“rules of the game” based on formal (consti-
tutional) norms dominate the analysis.

0.S.Sukharev [17.P.19] specifies two
directions of science development in the
field of institutional analysis. The first ap-
proach is linked with detection of endog-
enous factors of institutional change that
are essential both for understanding the
conditions and particularities of economic
system development and further improve-
ment of the toolkit of economic science.
Within the second approach, the efforts of
economists concentrate on studying the
impact of institutions and organizations on
economic efficiency; at this, the emergence
of institutions and organizations remains
exogenous, i.e. outside the frames of analy-
sis. Institutional structure is considered to
be known in advance, specified, whereas
the problems are connected with charac-
teristics of change in transaction and trans-
formation costs.

A number of works are devoted to ex-
amination of the attributes of institutional
environment and assessment of its pa-
rameters. For instance, N.V.Vasilenko [2]
develops an indicator of institutional satu-
ration or density which is an individual’s
subjective feeling of sufficiency of relations’
regulation in the sphere of his/her activi-
ties. Among the factors of density of insti-
tutional environment, the author lists the
presence of various institutions in a society,
high level of interconnections and contacts

Economics ¢ Management ® Marketing

between institutions, institutions’ ability to
provide an agreed response and adapt to
changing conditions.

From the viewpoint of A.Ye.Shastitko
[23], such parameters as presence of mul-
tiple levels, duality of formal and informal
rules, discrepancies between existing rules
and enforcement mechanisms, element
incompleteness and fragmentary nature
as well as heavy dependence on Russian
political market are typical characteristics
of Russia’s institutional environment. The
author states that“it is equally important to
pay attention to complexity and instability
of institutional environment”, but does not
elaborate on the essence of these para-
meters.

We also believe it is necessary to study
the parameters of institutional complex-
ity (structural component) and uncertainty
(dynamic component) of a market. In virtue
of the limitations of the present paper, we
will focus more on the concept “institution-
al complexity” of a market.

METHODOLOGY FOR ASSESSMENT OF
THE LEVEL OF INSTITUTIONAL
COMPLEXITY OF A MARKET

Institutional environment [8.P.101] is
destined to fulfil such functions as frame-
work regulation (constraining a spectrum
of accessible alternatives); maintenance of
predictability and stability of economic sys-
tem; guarantee security and freedom (with-
in an institution); minimize costs for enforc-
ing contracts and knowledge transfer.

From such perspective, institutional
analysis of a market, in our view, should
concentrate on determining the following
fundamental aspects:

e general institutional frames (formal
legal and economic norms, basic laws in
the market);

e rules describing the procedure of
choice in the transactions and simultane-
ously limiting the range of accessible alter-
natives in the market - the so-called market
of “institutions” (the term is from [19]);

o specifics of informal institutions exist-
ing in the market, level of relational con-
tracting;

e methods for choosing partners which
are predetermined by initial institutional
conditions and distribution of information
in the market;

e presence of mechanisms for institu-
tions’ functioning decreasing information
asymmetry (coordination mechanisms);

e presence and rigidity of enforcement
mechanisms supporting existing institu-
tional structure of a market;

e institutional dynamics (the term is
from [17.P. 13-14]), i.e. evolution of institu-
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QopmaineHsle UHCMUMyMel:
KoHctutyuma PO,
[paxxgaHCKMI 1 YronoBHbIN KogeKkcbl PO,
cypebHas cuctema u np.

YpoBeHb 1 -
PamMOoUYHbIN

HegopmansHsie uHRcmumymeoi:
MeHTasIbHble HOPMbI

MHcmumymei, peznamesmupytoujue
8X00 HA PbIHOK

1. ABMVHMCTpaTUBHBIE Gapbepsbl (MMLEeH3MpoBa-
HWe, pa3mep yCTaBHOro Kanurtana v np.).

2. Koppynuus, cuctema «oTKaToB».

3. BapuaHTbl OpraH13aLroOHHO-MPaBOBbIX GOPM.

4. CucteMbl HAaNOroo6IOKEHUA U OFrpaHNYeHUA
Mo rx BblOOpY.

5. focTynHOCTb GUHAHCMPOBAHUA NPOEKTOB...

QopmaneHsle UHCMUMyMel:

3aKOHbI «O KOHKYpeHUMMW 1 OrpaHnyYeHn
MOHOMONNCTUYECKOI JEATENIbHOCTU Ha
TOBapPHbIX PblHKax», «O 3aluTe npas Mno-
Tpebutenei», «O pekname», «O TOBapHbIX

YpoBeHb 2 - 3HaKax...», «<O NMUEeH3UPOBaHNM OTAENbHbIX
3KOHOMUYeckuin |BNAOB AeATENIbHOCTUY, «O pPa3BuUTNUN Manoro
1 cpefHero npeanpvHMmaTenbcTsa B POy,
Tpynoson kogekc PO, Hanorosbin kogekc PO,
TamoxeHHbI Kogekc PO 1 np.

HeghopmaneHelie uHcmumymeoi:
3TUKa BegeHusn 6usHeca

WHcmumymel, onpedensiowue
(hYHKUUOHUPOBAHUEe NpednpusMUs HA pbIHKe

1. Jlo66VpoBaHNE NHTEPECOB, CUCTEMA OTKATOB,
Koppynuus.

2. BO3MOXXHOCTb MCMONb30BaHUA Pa3INYHbIX
BMAOB KOHTPAKTOB.

3. NpaBa cobcTBEHHOCTY: UX cheyndrkaumna
1 3awmTa.

4. Cnocobbl pacnpefeneHnsa U3gepek 1 Bbirog.

5. Cnocobbl pacnpepeneHns pecypcos.

6. YcnoBua prHaHCMpPOBaHNA...

®opmaneHsle uHcMumMymei:
NCMoJb30BaHMe Pa3NNYHbIX BULOB KOHTPaK-
TOB (KNaccnyecKkuii, HeoKnaccuyeckuii, oT-
HOLUEHYECKNI, UMIAINLNTHDIN); GOPManbHbIiA
YPOBEHb NeperoBOPHON CUbl yYaCTHUKOB
YpoBeHb 3 - nnp.
KOHTPaKTHbIN

HegopmanbHsie uHcmumymei:
BO3MOXHOCTb Y TOTOBHOCTb K OTHOLLEH-
YeCKOW KOHTPAaKTaLuy, OpraHM3aLMoHHas
KynbTypa NpeanpuaTisa u np.

VHcmumymel, peznameHmupyioujue
YX00 C pbIHKA
1. Mpoueaypa 6aHKpOTCTBA.
2. ApMyHUCTpaTMBHbIE 6apbepbl (Mpoueaypa
3aKpbITUA 6U3Heca) ...

Aoruka u3yyeHust UHCTUTYLIMOHaALHOM CTPYKTYPbI PbIHKOB B Poccun*

* CocTaBneHo aBTOpoM

METOA0N0rA OLIEHKM YPOBHA
WHCTUTYLIMOHAJIBHOW CJTOXKHOCTU
PbIHKA

|/|HCTI/ITy1_|,I/IOHaJ'IbHaﬂ cpefa npusBaHa

MUH 13 [19]);
BbINOSHATb Takne GyHKLMY, KaK paMoyHoe

1 OHOBPEMEHHO OrpaHnuMBaoLLme Habop Mog  UHCMUMYYUOHANILHOU  CJIOX-
LBOCTYMHBIX aNbTEPHATVB Ha PbIHKE — Tak  HOCMbIO PbIHKA Mbl NMOHUMAEM Hanuume u
Ha3blBaeMbIi PbIHOK «MHCTUTYTOB» (Tep-  CTPYKTYpPY Pa3HOYPOBHEBbIX (pOPMasbHbIX

1 HedOPManbHbIX WHCTUTYTOB, KOTOpPbIE

perynupoBaHue (orpaHuyeHue Habopa
[OCTYMHbIX anbTepHaTvB); obecneyeHune
NpeAcKasyemocTyt U CTabunbHOCTU SKOHO-
MUYECKOW cMcTeMbl; obecrniedeHne cBobo-
Obl 1 6e30MacHOCTU (B paMKax MHCTUTYTa);
MWUHUMM3ALWA 3aTpaT Ha obecneyeHme cae-
NOK, a Takxe nepegava 3HaHun [8. C. 101].

C 3TON TOYKM 3PEHUA WMHCTUTYLMO-
HaNbHbI aHanW3 pblHKa AONKeH ObITb
COCPEAOTOYEH, Ha Hall B3rfag, Ha onpe-
[eneHnn cnepytoLmnx OCHOBOMONarawLLmx
MOMEHTOB:

o 06LLMe MHCTUTYLIMOHANbHbBIE PaMKK
(bopmanbHble NpPaBOBble 1 IKOHOMMYeE-
CKMe HOpMbl, 6a3oBble 3aKOHbI [AHHOTO
pbIHKa);

e NpaBuna, onpegensowme npoueay-
py BbI6OPOB NpU OCYLLECTBNEHUN COENOK

o crieyduKa JeNCTBYIOWMX Ha PbIHKE
HepopManbHbIX VHCTUTYTOB, YPOBEHb OT-
HOLLUEHYECKOWN KOHTPaKTaLuy;

® Crocobbl 0T6Opa MapTHEPOB, KOTO-
pble 3afaloTCA HaYaNbHbIMUA MHCTUTYLMO-
HaNbHLIMM YCIIOBUAMU U pacnpeseneHnem
MHGOPMALMN Ha PbIHKE;

© HanMume 1 MexaHu3mbl IENCTBUA UH-
CTUTYTOB, CHUXAKLIME NHGOPMALMOHHYHO
ACMMETPWIO (MeXaHV3Mbl KOOPAMHALMNY);

® HaNMuMe 1 KeCcTKOCTb MeXaHW3MOB
MHOOPCMEHTa, MOAKPENNAoWmX ANCTBY-
IOWYI  WHCTUTYLIMOHANbHYID — CTPYKTYpY
PbIHKa;

® VHCTUTYLIMOHA/IbHAA JUHaMMKa (Tep-
MuH 13 [17.C. 13-14]) - 3BoNOLUA NHCTU-
TYTOB, OTPaXaloLlas UX TPAEKTOPUIO pas-
BUTMA.

onpeaenslOT ycnoBua Bxoaa (Bbixoga) Ha
PbIHOK, GYHKLMOHMPOBaHUE 1 Celuduky
B3aWMOLENCTBMA YUACTHUKOB PbIHKa.

CornacHo [3], BaXkHeMwMM MoKa3aTe-
nem, onpeaensoLmmM KayecTBO COCTOAHNS
CMCTEMbI 1 BEKTOP €€ Pa3BUTMS, ABNAETCS
COCTOSIHME WHCTUTYLIMOHANIbHON CTPYKTY-
pbl. ECM MHCTUTYUMOHanbHas CTPYKTypa
HaXo4uMTCs B CTaguu GOpMUPOBaAHMA WNK
M3MEHEHWUS, TO UHCTUTYTbI, KOHCTPYMPYIo-
Wue ee, ByayT BO3HMKATb 1 3aKPEMNIATHCA
B 3aBUCMMOCTM OT CPABHUTENbHOW 3¢-
GEKTMBHOCTM afbTepHATMBHBIX CMOCO60B
KOOPAMHALMN XO3ANCTBEHHON [JeATeNb-
HOCTW.

Takum 06pa3oM, WMHCTUTYLMOHANbHAA
CTPYKTYpa pblHKa npepcTaBnset coboi
COBOKYMHOCTb Pa3HbIX TUMOB MHCTUTYTOB
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Formal institutions: I()S'titutif)ns regu'lating mar'ket entry E
The Constitution of the Russian Federation, 1. Admln!stratlve barriers (licensing, amount of I’<:
1st level - Civil and Criminal Codes of the Russian Federa- equity caplt’al and others). . E
Framework tion, court system, etc. 2. Corljuptlgn, system of kickbacks. @
3. Options in terms of legal forms. z
4.Tax systems and limitations concerning the £S
e choice of them. 3
Informal institutions: 5 A ibility of funding f ect »
Moral norms . Accessibility of funding for projects ... E
Formal institutions: Institutions determining the performance of
Laws “On competition and restriction of acompany in a market
monopolistic activity in commodity mar- 1. Lobbying, system of kickbacks, corruption.
kets’, "On protection of consumer rights’, “On 2. Possibility to use different types of contracts.
advertising’,“On Trademarks..”; “On licensing 3. Property rights: their specification and protec-
2nd level - of certain types of activities”,“On the develop- tion.
Economic ment of small and medium-sized businesses ’ 4. Methods of distributing expenses and ben-
in the Russian Federation’, Labour Code of the efits.
Russian Federation, Tax Code of the Russian 5. Methods of resources distribution.
Federation, Customs Code of the Russian 6. Financing conditions. ..
Federation”and others
Informal institutions:
Business ethics
qumal Institutions: . Institutions regulating market exit
The use of various contracts (classical, neo- 1. Bankruptcy procedure
CIaSS'C.al’ relational, 'mp,"F't)? formal level of 2. Administrative barriers (procedure of closing
negation power of participants, etc. abusiness)...
3rd level -
Contractual
Informal institutions:
Possibility and readiness to relational con-
tracting, organizational culture of a company,
etc.

The logical scheme for studying institutional structure of markets in Russia*

* Source: the author.

tions mirroring the trajectory of their devel-
opment.

In our research, we see institutional
complexity of a market as presence and
structure of multilevel formal and informal
institutions determining the conditions for
entering (exiting) the market and perfor-
mance and specifics of interaction of mar-
ket participants.

According to [3], the state of the institu-
tional environment is an important indica-
tor of system quality and vector of its de-
velopment. If institutional environment is
going through formation or changes stage,
the institutions constituting it will emerge
and survive depending on comparative ef-
ficiency of alternative ways of coordination
of economic activities.

As a result, institutional environment
of a market becomes a set of various types
of institutions and contracts, market co-
ordination mechanisms and enforcement

mechanisms; ways of institutions’ interac-
tion, degree of their coherence and consist-
ency.

It is possible to clarify the boundaries of
institutional environment of a specific mar-
ket through projecting general approaches
to delineation of market borders [1.P.40]
(Table 2).

Hence, the level of institutional com-
plexity of a market depends primarily on
specificity and trajectory of development
of pan-Russian institutional environment
and only then is refracted in the form of
rules and norms of behaviour of particular
market participants.

Based on the known classifications of
institutions (according to the degree of
formalization, place in economic system
and functionality) it is possible to present
a logical sequence for studying institution-
al environment of a company in a scheme
(Fig. 1).

Competition is the main mechanism of
fulfilling potential of this or that market. It
is the competition that triggers the selec-
tion of efficient institutional constraints
together comprising institutional struc-
ture of one or another economic level [3].
That's why the institutional complexity may
experience the influence of such factors as
structure of market participants, their mar-
ket power; number of barriers to entry and
chances to overcome them; indicators of
proportionality of a market (level of com-
petition, demand and supply, business ac-
tivity, absolute and current market capacity,
etc.).

Similarly to classification of markets ac-
cording to the level of entry barriers from
the position of the theory of industrial or-
ganization [1;15] it is possible to identify
four levels of institutional complexity of a
market (Table 3).



32

YMNPABAEHEL Ne 4/56/ 2015

JKOHOMMKa ® MeHeL XMeHT ® MapKeTuHT

Tabnuua 3 — Knaccugpukaumsi pbIHKOB M0 YPOBHIO MHCTUTYLIMOHAIbHOMN COXKHOCTH *

BeposiTHbIN TUN
Tun pbiHKa XapaKTepucTka OTPacAEBOrO PbiHKa pblHKa MO YPOBHIO MHCTUTYLMOHAABHbIE XapaKTEPUCTUKK PbiHKa
KOHKYpEeHLMH
Nerkun 1. OTCyTCTBME Ha PbIHKE KOHKYPEHTA, Y KOTO- CoBeplueHHas 1. MIHCTUTYyLUMOHAAbHanA CTPYKTypa nNpocTas (CTaH-
poro umetoTcs kakue-Ambo npermyLLecTsa KOHKypeHLUMs AapTHble (PbIHOYHbIE) MPaBUAG U MEXaHU3Mbl KOOP-
B 3aTpaTtax, 60AbLLIOE KOAMYECTBO MIPOKOB. (Ha NpakTuke AVHAUMKU B3aUMOAENCTBUSI YUaCTHUKOB PbIHKA).
2. Ctpaternueckue bapbepbl OTCYTCTBYHOT. BCTpeyatorcs 2. HeaHauuTeAbHble MHCTUTYLIMOHAAbHbIe 6apbepsl
3. Bbicokasi MOBUABHOCTb KanuTanoB. KparHe peAko). BXOA@ Ha PbIHOK.
4. KOHKYpEeHLMA Ha PbIHKE NMOCTaBLLMKOB (CBO- MoHonoA1cTUYe- 3. MpeobrapaHWe HEOKAACCUUECKUX KOHTPAKTOB.
60pa B NprMobpeTeHnr pecypcos). CKaa KOHKypeHUus 4. NenctBUE GOPMAABHbBIX MHCTUTYLLMOHAABHbIX
5. PbIHOK Yallie BCEro pacTyLUmi, NPeANOXeHUE pamMoK, YCTaHOBAEHHbIX FOCYAAPCTBEHHbIMUW OpraHa-
npeBbIWaeT cnpoc. MU BAQCTU.
6. 3HaunTenbHan AnddepeHUMaLmns NPoAYKTa 5. HeaHauuteAbHasi poAb HeGOPMaAbHbIX UHCTUTYTOB
MpepocTas- | 1. CtpaTternyeckune 6apbepbl OTCYTCTBYHOT B MoHonoA1cTUYe- 1. MIHCTUTYUMOHaAbHAA CTPYKTYpa pPbiHKA CAOXHas,
ASIEMbIN CBfI3U C X HE3DDEKTUBHOCTBIO B AOATOCPOYHOM | CKas KOHKYPEHUMA. | HO PEAKO MEHAIOLLASACS.
nepuoae. OAMronoAus 2. 3HaUUTEAbHbIN YPOBEHb MHCTUTYLIMOHAABHbIX
2. MNpeaNOXEHWE OPUEHTUPYETCS Ha CNPOC, Tak 6apbepoB BXOAA Ha PbIHOK.
KaK NnoKynaTtenei HeMHOro. 3. Haanume 3HauUMUTEABHOTO KOAMYECTBa GOPMaAbHbIX
3. Hannumne HeCKOAbKMX KPYMHbIX UTPOKOB. 1 HeGOPMAAbHbIX MHCTUTYTOB, PETYAVPYHOLLMX B3au-
4. MpoayKTbl AnddepeHUMpPoBaHbl HE3HAUNUTEND- MOOTHOLLIEHUSI Ha PbIHKe.
HO, TOBaPbI-3aMEHUTEAW PEAKM 4. HanMumMe OTHOLLIEHUYECKOW KOHTpaKTauum
CaepxuBa- | 1. Haavume Ha pbiHKE AOMUHMPYOLLEN GUPMBI OAMronoaus. 1. MIHCTUTYUMOHAABHAA CTPYKTYpa pPbiHKA Onpeaens-
eMbli (BrapetoLLen 25%-HoM AOAer pbiHKa 1 Bonee) PbIHOK C AOMUHU- | eTcsi AOMUHUPYIOLLEN GUPMON.
N KOHKYPEHTHOIO OKPYXEHUS (MoCAeA0BaTEAU pyowen drupmon 2. 3HaUYUTEABHBIM YPOBEHb MHCTUTYLIMOHAABHbIX
AVMAEpa, MaAbli U CPeAHUin BU3HEC). 6apbepoB BXOAA Ha PbIHOK.
2. Ctpatermyeckue 6apbepbl CO CTOPOHbI AO- 3. MpeobrapaHne OTHOLLEHYECKUX KOHTPAKTOB
MWHUPYOLWEN GUPMBbI. (ABOMCTBEHHOCTb HEPOPMAAbHbIX U GOPMAAbHbIX
3. MNpeanOXeHWE OPUEHTUPYETCS Ha CNPOC, Tak WHCTUTYTOB).
KaK nokynaTtenei HeMHOro. 4. MexaHU3Mbl MHPOPCMEHTa ONPEAEASIIOTCA UAU
4. MNMpopyKTbl AnddepeHUMpoBaHbl HE3HAUUTEND- CBfI3aHbl C AESATEABHOCTBIO AOMUHUPYIOLLLEN GUPMBI
HO, TOBaPbl-3aMEHUTEAU PEAKU
Baokupo- 1. OAMH yYaCTHUK (06bEAMHEHUE YUACTHUKOB). Kapteaun. 1. MHCTUTYLUMOHAAbHaA CTPYKTYpa pbiHKa onpe-
BaHHbIN 2. OrpaHrMyeHus BXxoAa Ha PbIHOK AOCTUratoTCA EctecTBeHHas AensieTcs 06beAMHEHMEM YYACTHUKOB PbIHKA UAU
3a cUeT cTpaTernyeckunx bapbepos. MOHOMOAUSA €©AVHCTBEHHbIM YUYaCTHUKOM.
3. YyacTHMKM pblHKa MOTYT PEryAMpOBaThb 2. UIHCTUTYyLMOHaNbHbIE Hapbepbl BXOAG Ha PbIHOK
cnpoc. NPaKTMYECKU HEMPEOAOAUMBI.
4. MpopyKTbl AnddepeHUMpPoBaHbl HE3HAUNUTEND- 3. MNpeobrapaHne OTHOLLIEHUECKUX KOHTPAKTOB
HO, TOBapbl-3aMEHUTEAU PEAKM (ABOWICTBEHHOCTb HEDOPMAAbHBIX U GOPMANbHbIX
WHCTUTYTOB).
4. MexaHu3Mbl MHPOPCMEHTa ONPEAEASAIOTCA UAU
CBfI3aHbl C AEATEABHOCTBIO MOHOMOAKCTA

* CocTaBneHo aBTOPOM.

1 BUOOB KOHTPAKTOB, MeXaH3MOB KOOPAW-
HaLUMK PbIHKA 1 MEXaHW3MOB MHOPCMEH-
Ta; CNOCO6OB B3aMOAENCTBIE NHCTUTYTOB,
MX COrNacoBaHHOCTb U HENpPOTUBOPEeYN-
BOCTb 1 Np.

YTOUHeHMe rpaHnL, UHCTUTYLMOHANb-
HOW cpefbl KOHKPETHOrO PblHKA BO3MOX-
HO MOCPeACTBOM MPOELMPOBAHUA 0BLMX
MOLXOAO0B MO BbIABIEHWIO FPaHMUL, PbIHKOB
[1. C. 40] (tabn. 2).

Takum obpa3zom, ypoBeHb MHCTUTYLIMO-
HaNIbHOM CNIOXHOCTM PbIHKa 3aBUCUT B Nep-
BYI0 ouepefib OT CneLnduKM 1 TPaeKTopum
pa3BUTUA OOLIEPOCCUINCKON MHCTUTYLMO-
HaNbHOW Cpefbl, a TONbKO 3aTeM Npeniom-
NAeTCA B BUAE NpaBui 1 HOPM NnoBedeHns
YYaCTHUKOB OTAENbHOIO PbIHKa.

Wcnonb3ya m3BecTHble Knaccuduka-
LUMU MHCTUTYTOB (MO cTeneHn dopmanu-
30BaHHOCTW, NO MECTY B SKOHOMUYECKON
cncteMe 1 GyHKLMOHANBbHON NPUHALNIEX-

HOCT), MOXHO MPEACTaBUTb JIOTWKY W3-
YUEHUA WHCTUTYLMOHAJIbHOW Cpefbl Ae-
ATENbHOCTV NPEeANPUATAS B BUAE CXEMbI
(cm. prCyHOK).

KOHKypeHUms ABNAETCA OCHOBHBIM Me-
XaHWU3MOM peanu3auuy NoTeHumana Toro
WM WHOTO pblHKA. VIMeHHO 6narogaps
KOHKYpeHUuU OyAeT MpOouCXopuTb OTbop
3GEKTUBHBIX MHCTUTYLIMOHANBHBIX Orpa-
HUYEHWIA, COCTaBMAKLWMX B CBOEW COBO-
KYMHOCTU VHCTUTYLUOHANbHYIO CTPYKTYpY
TOrO VAWM MHOTO 3KOHOMUYECKOTO Mopsg-
Ka [3]. [losToMy Ha MHCTUTYLMOHANbHYIO
CNOXHOCTb PblHKa MOTYT BNUATbH TaKue
daKTopbl, Kak: CTPYKTypa YYacCTHUKOB
pbIHKa, YPOBEHb WX PbIHOYHOI CUIbI; KO-
JINYECTBO U CTEMEHb «MPEOLONMMOCTMY
6apbepoB BXxoda (Bblxoda) Ha PbIHOK; Mo-
KasaTennm nNponopLMOHANbHOCT  PbiHKA
(ypoBeHb KOHKYpPEHLMM, YPOBEHb CMpoca
1 NPEeLNIOXKEHNA HA PbIHKE, YPOBEHb feno-

BO/ aKTMBHOCTYW, abconioTHas U TekyLas
€MKOCTb pblHKa 1 Np.).

Mo aHanoruu ¢ KnaccuouKaLmen pbiH-
KOB MO YPOBHIO BXOAHbIX 6apbepoB ¢ no-
3ULMA SKOHOMUKM OTPacneBblX PbIHKOB
[1; 15], MOXXHO OnNpeaenuTb YeTbipe YPOBHSA
WHCTUTYLMOHANbHON  CNIOXHOCTM  PbIHKa
(tabn. 3).

BaXXHO OTMeTUTb, YTO B [JaHHOM UC-
CNnefoBaHNM aBTOP He CTaBUT 3ajaut
onepaLvoHanM3aLnn U HaxoXAeHUsa Ko-
NINYECTBEHHOTO WHTErpasbHOro MoKasa-
Tena, onpefensaiwLLero ypoBeHb MHCTUTY-
LIMOHANbHOM CNOXHOCTU pbiHKa. CTaTbA B
bonblueil CTeneHN HanpasieHa Ha MOMCK
1 BblPabOTKYy METOLONOrN OLEHKW, Mo-
3BONAOWEN  ONPeAenuTb  UHCTUTYLMO-
HaNbHYIO CneUndUKy N 3aKOHOMEPHOCTM
pa3suTKA NOOOro pblHKa MO 3agaHHOMY
anropuTMy.
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Table 3 - Classification of markets according to the level of institutional complexity S
Fd
Type of - Probable type of mar- - - E
market Characteristic of sectoral market ket according to the Institutional characteristics of market -
level of competition b
Easy 1. Absence of competitors in a market Perfect competition 1. Simple institutional structure (standard (market) rules 'E
that enjoy any cost advantages, high (almost is not met and mechanisms of coordination of interaction between §
number of market participants. in practice). market participants). ;
2. No strategic barriers. Monopolistic 2. Insubstantial institutional barriers to entry. 2
3. High capital mobility. competition 3. Domination of neoclassical contracts. @
4. Competition in upstream market 4. Active formal institutional framework established by
(freedom in buying resources). government bodies.
5. In most cases, the market is growing, 5. Insubstantial role of informal institutions
supply outstrips demand.
6. Substantial product differentiation
Granted 1. No strategic barriers due to their Monopolistic 1. Institutional structure is complex but rarely changes.
inefficiency in long-term prospect. competition. 2. Substantial institutional barriers to entry.
2. Supply follows demand, because the Oligopoly 3. Substantial number of formal and informal institutions
number of buyers is limited. regulating relations in the market.
3. There are several major players. 4. Presence of relational contracting
4. Products differentiate insignificantly,
substitute goods are rare
Captured 1. There is the dominating firm (25% Oligopoly. 1. Institutional structure is determined by the dominating
or more market share) and competitive Market with firm.
environment (market followers, small and | dominating firm 2. Substantial institutional barriers to entry.
medium-sized business). 3. Domination of relational contracting (duality of infor-
2. Strategic barriers on the part of domi- mal and formal institutions).
nating firm. 4. Enforcement mechanisms are determined by or con-
3. Supply follows demand, because the nected with activities of the dominating firm
number of buyers is limited.
4. Products differentiate insignificantly,
substitute goods are rare
Blocked 1. One participant (association of par- Cartels. 1. Institutional structure of a market is determined by
ticipants). Natural monopoly association of market participants or by the sole partici-
2. Barriers to entry are due to strategic pant.
barriers. 2. Institutional barriers to entry are almost insurmount-
3. Market participants can control able.
demand. 3. Domination of relational contracting (duality of infor-
4. Products differentiate insignificantly, mal and formal institutions).
substitute goods are rare 4. Enforcement mechanisms are determined by or con-
nected with activities of the dominating firm

* Source: the author.

It is worth noting that in the present
research the author is not undertaking
the task of operationalizing and finding a
quantitative integral indicator specifying
the level of institutional complexity of a
market. The paper mainly aims at drawing
up the assessment methodology to identify
institutional specificity and regularities of
development of any market in accordance
with the algorithm.

POSSIBLE DIRECTIONS FOR COMPANY

DEVELOPMENT: CONCLUSIONS ON THE

BASIS OF INSTITUTIONAL ANALYSIS OF

A MARKET

Level of institutional complexity of a
market influences strategic and tactical
steps of a company operating in the mar-
ket. Actually, the more complex and dy-
namic the market is, the more expensive
the adaptation will be for firms present in
this market.

The statement that the choice of a
strategy for the most part is determined
by the specifics of a company environment
is confirmed in overwhelming majority of
economic researches and does not require
any further verification. It is much more im-
portant to identify the nature of interaction,
the correlation and its degree between the
level of institutional complexity of a market
and the size of company resources (its spe-
cific assets).

The principal idea of the resource-based
view of the firm introduced by E.Penrose
[28] and B.Wernerfelt [29] is that compa-
nies’ competitiveness is based on unique
resources at their disposal, which are ei-
ther sources of economic rent or sources
of economizing on costs. The transaction
costs theory treats resources as specific
assets that may not be used alternatively
without having a substantial loss in their
capacity [20. P. 167].

C.W. Hofer and D. Schendel [26. P. 145]
specify six types of resources: financial,
physical, human, technological, organiza-
tional and reputational. R. Grant [27.P. 119]
has extended this classification with the
seventh type — non-material resources.

It seems that the more complicated
institutional environment of a company is,
the larger (both in amount and variety) spe-
cific assets are required for a company to
gain sustainable competitive advantages.
Institutional structure of a market will dic-
tate necessity of certain types of specific
assets for a company to retain sustainable
competitive advantages.

Indeed, this dependence can be ex-
plained by the following facts:

e initially to overcome institutional bar-
riers to entry (exit) a company needs more
resources (for instance, to get license a com-
pany uses four types of assets simultaneous-
ly: financial, physical, human, technological);
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BO3MOHbIE HAMPABJIEH/A PA3BUTUA
NPEANPUATWIA: BbIBOAbI HA OCHOBE
WHCTUTYUNOHAJIbHOIO AHAJIU3A PbIHKA

YpoBeHb UWHCTUTYLIMOHANbHOW CNOX-
HOCTV PbIHKA OMpefenseT CTpaTernyeckmne
1 TAaKTUYECKUE Laru B JeATENbHOCTA KOM-
MaHui, pPaboTalLWMX Ha AAaHHOM PbIHKE.
(DaKTMUECKN YeM CJIOXKHee 1 ArHaAMUYHee
PbIHOK, Tem 6Gorniee 3aTpaTHoi byneT agan-
Tauusa ana Grpm, KOTopble Ha HeM dYHKLU-
OHVIPYIOT.

YTBEpXKEHUE, UTO BBIGOP CTpATEr N BO
MHOrOM onpefenseTca cneyndukon cpeapl
OEATeNbHOCTU NPEeANnpUATAS, MOATBEPX-
[EHO B MOAABNAILLEM KONMMYECTBE KO-
HOMUNYECKMX NCCNefoBaHuiA 1 He Tpebyet
JanbHENNX CEepbe3HbIX [0Ka3aTesbCTB.
BaxHee yCTaHOBMTb XapaKTep B3aUMO-
OENCTBNA, HannuMe 1 CTeNeHb Koppens-
LMW MEeXAY YPOBHEM UHCTUTYLIMOHAIbHON
CNOXHOCTY PbIHKA 1 pPa3MepoM PecypcoB
KOMMaHuu (ee cneunduuecknx akTrBoB).

IMaBHas uaes pecypcHoro noaxopa (re-
source-based view of the firm), ocHosono-
NIOXHUKaMK KoToporo cumTatotcs . [NeH-
poys3 [28] u b. BepHepdensT [29], coctonT B
TOM, UTO NPEANPUATHAS KOHKYPEHTOCMOCO6-
Hbl BBMAY OONajaHUA YHUKaNbHbIMU pe-
cypcamu, KOTopble ABMAOTCA MCTOYHUKAMU
3KOHOMUYECKMX PEHT NNOO UCTOUHMKOM
3KOHOMUM Ha U3AepXKax. Teopus TpaHCaK-
LIMOHHbIX U3[epXKeK TPaKTYeT pecypchbl Kak
cneunduyeckne akTuBbl, KOTOPbIE HE MO-

ryT 6bITb UCMONb30BaHbI aNbTEPHATUBHBIM
obpa3om 6e3 cyllecTBeHHO NoTepu B UX
noteHymane [20. C. 167].

K. Xodep n [l. lWeHaen [27. P. 145] Bbige-
NAIOT WeCTb TUMOB pecypcoB: GrHaHCOBbIE,
dm3nyeckre, yenoBeyeckme, TexHonormye-
CKMe, OpraHM3aLMOHHble W penyTaLMoH-
Hble. P.TpaHT [26.P.119] pacwupun 31y
Knaccudukauuio, f06aBUB K Hell cefibMON
TWN — HeMaTepuanbHble pecypcl.

MNpenctaBnseTca, uTo 4em COXHee
VHCTUTYLMOHaNbHaA cpefia feATeNbHOCTM
KOMMaHuK, Tem Bonblie (Kak no Konuue-
CTBY, Tak 1 No pasHoobpasmio) cneyuduye-
CKUX aKTVBOB TpebyeTca npesnpuaTvio Ans
BOCTUXKEHUA YCTONUMBBIX KOHKYPEHTHbIX
npenmyLecTs. MIHCTUTYUMOHaNbHasA CTPYK-
Typa pbiHKa bygeTt onpeaenats Heobxoau-
MOCTb KOHKPETHbIX BUJOB CreLnpuyecknx
pecypcoB, Tpebyembix NpeanpuaATAio Ans
MOAAEPXaHUA YCTONUMBBIX KOHKYPEHTHbIX
NpenmyLLecTB.

[lelicTBIUTENBHO, 3Ta 3aBUCMMOCTb MOXET
6bITb 06BACHEHA CleaytoLwMM dakTamm:

® 117 NPEOJONEHNA UHCTUTYLMOHANb-
HbIX 6apbepoB Bxofa (BbIxofAa) npepnpus-
TWIO U3HauanbHo TpebyeTca 6onblue pecyp-
COB (Hanpumep, ANA NOAYYEHUA NULEH3NN
MOryT GbITb 337€NCTBOBaHbI CPasy YeTbipe
BMAa akTneoB: duHaHCOBble, dusnyeckue,
uenoBeyvecKue, TEXHONOrMYecKue);

o yaepXaHue nos3nuuin Ha pbiHke (Ha-
npuMep, 3a CYET LEHOBbIX UM HELEHOBbIX

METO[IOB KOHKYpPEeHTHON 60pbbbl) Takxe
CBA3aHO C Hanuuuem y npejnpuatua pas-
JIYHBIX BUAOB PecypcoB; uem 6onblue ypo-
BEHb HEpPABEHCTBA Ha PbIHKe, TeM 6onblue
TpebyeTca pecypcoB AnA ynep»KaHua pbi-
HOYHOII 10NN 1 YPOBHSA NPUObLIIN.

Ba’KHO OTMETWNTb, UTO Ha PbIHKaX C «er-
KAM» BXOAOM TaKXe TpebyeTca Hanunuue
cneunduUeckux akTMBOB, HO pecypcHas
cTpaTerna npeanpuaTua Moxet OblTb CO-
CpefoToyeHa Ha YCUNEHUW OfHOro-ABYX
NPUOPUTETHBIX PECYpPCoB. TecTMpPOBaHMe
rUnoTesbl Ha PasfINYHbIX PbIHKAX (CM., Ha-
npumep, [11]) nokasbiBaer, yTo JaHHaA
3aBUCKMOCTb MOATBEPXKAAETCA IMMNMPUYe-
CKUMUW UCCNeoBaHUAMN.

WTaK, BbisBneHne cneundukn Karero-
P «PbIHOK» 1 «Cpefa AeATenbHOCTY dup-
Mbl» Yepes npu3my HeOUHCTUYLIMOHANbHO-
ro Noaxofda Mo3BOAWIO B pPamMKax AaHHOMN
CTaTbl ONpefennTb OTAMYNTENbHbIE Napa-
METPbl OLiEHKIM NHCTUTYLIMOHANbHOM cpefpl
[eATeNbHOCTN NPEANPUATUN.

B ocHoBe npensioXeHHON METOAO0NO-
MMM VHCTUTYLMOHANbHOTO aHanu3a pblH-
Ka NEeXWT OLeHKa ero YpoBHA CIIOXHOCTH.
Pe3ynbTaTbl AMArHOCTVKM cneunduyeckmnx
VHCTUTYLMOHANbHBIX MapaMeTpoB PbIHKaA
no npeanoXeHHOMy anropuTMy MO3BONAT
npeanpuaTUAM KOPPEKTNPOBaTb CBOW pe-
CypcHble cTpaTternu. |
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e ability to retain positions in the mar-
ket (for example, using price and non-price
methods of competitive struggle) is also
linked with company’s available resources;
the greater the level of inequality in the
market is, the bigger resources are required
to retain market share and maintain the
level of profit.

It is important to note that in the mar-
kets with “easy” entry, companies needs

specific assets as well, but their resource
strategy may concentrate on strengthening
one or two priority resources. Having tested
this hypothesis in various markets (see [11])
the author is able to say that such depend-
ence is confirmed by empirical research.
Thus, revealing the specifics of the con-
cepts “market” and “company environment”
through the prism of neoinstitutional ap-
proach within the present paper enabled
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us to identify distinctive parameters in as-
sessment of institutional environment of a
company.

The suggested methodology of insti-
tutional analysis of a market is based on
assessing the level of its complexity. The
results of diagnosis of specific institutional
parameters of a market using the proposed
algorithm will allow companies to adjust
their resource strategies. m
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