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PETVIOHATIbHAA SKOHOMIKA
NHBECTULIMOHHBIA MOPTAN

PETVOH

WHBECTULINOHHAA NMPUBNEKATENBHOCTD
MPAMBIE UHOCTPAHHBIE MHBECTULIN
KOMMYHUKALIA C UHBECTOPAMM
PEFMOHANbHbIA UHTEPHET-MOPTAN
ATEHTCTBA PETMOHAJIBHOTO PA3BUTIA

JEL classification

R19

Ponb permoHannHoro
WHBECTHULMOHHOr O noprana

B NOBbILLI€HHH UHBECTHLLHOHHOM
npuBNeKaTeNbHOCTH PeruoHa

OfHMM 13 OCHOBHbIX HanpaBAEeHW Pa3BUTUS COBPEMEHHOW PErMOHaNbHOM 3KOHOMUKM ABASETCS NpU-
B/IeYEHWE MPAMbIX WHBECTULMA. B LEeNsX MOBbIWEHUS WHBECTULMOHHOM MPUBAEKATENBHOCTM PErvOHOB
AreHTCTBOM CTpaTerMyecknx MHMLMaTMB 6bln CO3a4aH pernoHanbHbl MHBECTULIMOHHBIA CTaHAAPT, KOTOPbIN
cofiepHuT 15 TpeboBaHui, OTpaaloLLmMx fy4iine npakTukk. OgHUM 13 Tpe6oBanui CtanfapTa aBnseTcs Ha-
JIM4Me ABYA3bIYHOTO UHTEPHET-NOPTaNa, COAEPALLErO NOMHYI0 MHOPMALIMIO 06 UHBECTULMOHHON AesTeNb-
HOCTW B pervoHe. s 60/bLUMHCTBA CYGLEKTOB NPaKTUKa BHEAPEHUS MHBECTULMOHHOTO NopTana ABnseTcs
HOBOW W HETUNWUYHOM B KOMMYHWKaLMsX C MHBECTOPaMU. KpoMe TOro, KauecTBeHHoe co6MoAeHNe AaHHO-
ro Tpe6oBaHWs NpeanonaraeT BblAeNeHUe JONONHUTENBHBIX PECYPCOB (BPEMEHHbIX, AEHEMKHbIX, KafPOBbIX
U T.A4.). B CBA3M C 3TUM BO3HWKAET 3aKOHOMEPHbBIA BONPOC: ABASETCA M PErMOHaNbHbIA MHBECTULMOHHBIN
nopTan Heo6X0ANMBIM U peanbHo paboTalowUM MeXaHU3MOM, BAUSIOWMM Ha MHBECTULIMOHHYIO NMPUBNEKa-
TENbHOCTb pernoHa? MpoBefeHHOe UcenesoBaHNE NOKa3ano, YTO Ka4eCTBEHHbIM MHBECTULMOHHBIA nopTan
HeceT B ce6e psig BaXKHbIX MPEUMYLLECTB, ABNSETCS CaMbIM BAUATENbHBIM M TEXHONOTUYHBIM KaHanoM KOM-
MYHUKaLMW B COBPEMEHHOW CPEEe WHTEPHET-TEXHONOMMI M CNOCOOCTBYET MOBbIWEHNUIO UHBECTULIMOHHOM
NpWBAEKATENBHOCTY PETUOHA, YTO ONPeAenseT HECOMHEHHYI BaXHOCTb M HE0BX0AMMOCTb PaboThl Haj AaH-

HbIM MHCTPYMEHTOM.

YPC Ha NpOrpeccrBHOE pasBuTHE

PEernoHoB ABNAETCA OJHON M3 Ca-
MbIX APKUX TEHAEHLWA MONUTUYECKON ©
3KOHOMUYECKON chep POCCUNCKOro rocy-
papctea. MpakTuka Hambonee ycneLlHbIX
POCCUNCKAX U WHOCTP@HHbIX PerMoHoB
rnokasana, 4To 3HauMTeNbHylo pofib B pea-
NN3auMn BaHHOW 3ajaun urpaet npuisne-
YeHue NPAMbIX MHOCTPAHHBIX MHBECTULMIA
B CWy TOrO, YTO OHM 0GecreynBaloT He
TONbKO NPWTOK KanuTana (B MatepuanbHoii
1 HemaTepuanbHol Gopme), HO 1 gocTyn
K HOBbIM TEXHONOTMAM U 3HAHUAM, CaMblM
nepegoBsbiM Cocobam opraHu3aLuy Tpyaa
1 ynpasneHuA.

OpueHTaumMa Ha aKkTWBHOEe MpuBneye-
HUEe MPAMBIX VHOCTPaHHbIX MHBECTULNIA B
3KOHOMMKY PEernoHa HaxofuT OTpaxeHue
B CO3AaHUM LIeNIoro KOMMeKca MHCTUTYTOB
MHBECTULIOHHOTO Pa3BUTKA 1 NMOBbILLEHNA
MHBECTULIMOHHON NPUBNEKaTeNbHOCTU.

Ha pervoHanbHOM ypoBHe 3a nocneg-
HWe ToAbl MPOXOAWI aKTUBHBIA NpoLecc
CO3[aHMA W Pa3BUTUA  CneLuanmsnpo-
BaHHbIX areHTCTB MO MPUBNEYEHWNIO MHBE-
CTULMIA. HecMOTpA Ha HekoTopble CTPYK-
TypHble W  QYHKUMOHaNbHble pasnnyus,
OCHOBHaA LieNb TaKMX areHTCTB — ynyulue-
H1Ee NHBECTULIMOHHOTO KNMMaTa B permoHe
¥ NpuBNeYeHe NHBECTOPOB.

Tak, B Kanyxckoit obnactu npu Munu-
CTEPCTBE IKOHOMUYECKOTO Pa3BuTUA Obin
yupexaeH KOMMMEKC U3 YeTblpex UHCTU-
TYTOB MHBECTULIMOHHOTO Pa3BUTUSA, OCHOB-
HaA 3aflaya KOTOPbIX 3aKnoyaeTca B Gop-

MVPOBAHNN €AVHOM NMPOEKTHOW KOMaHAbl
ANA KaXOOro WHBECTULIMOHHOIO MPOEKTa,
C Lenbio MaKCUMMU3MPOBaTb BbIFOAY MHBE-
CTOpa 1 pernoHa.

BoT 3T MHCTUTYTDI:

1) OAO «Kopnopauua pa3sutua Kanyx-
CKoit obnacTu»';

2) AreHTCTBO pernoHanbHOro pa3BuTmMA
Kanyxckoi obnactn?

3) 000 « HaycTpUranbHasa NOrMcTuKa;

4) OAO «AreHTCTBO WMHHOBALVOHHOTO
pa3BUTUA — LEHTP KNacTepPHOro pa3BuTmA
Kanysxckon obnactu»?,

[na pa3BuTMA UHBECTULIMOHHON Cpe-
Abl B Pecnybnuke TatapctaH 6b110 co38aHo
AreHTCTBO MHBECTULMOHHOTO Pa3BUTMA,
KOTOpPOe OTHOCMTCA K OpraHam WCMOMHM-
TeNbHOW BNacTh n QyHKLMOHMPYET MOA
pykoeofctBom [lpe3upeHta TaTapcTaHa
P. MMHHUMXaHOBa, 06M1ajas TEMU e MOJTHO-
MOYMAMU, UYTO U JpYyrue MUHUCTEPCTBA
pecnybnuKku. AreHTCTBO OpraHN30BaHO B
2011 r. gnA noBblweHUA 3GPEKTUBHOCTY
VHBECTULMOHHON aKTUBHOCTW B pecny6-
nuke*,

B HeKoTopbIX CybbeKTax CO3AAIOTCA He
areHTCTBa, a TaK HasbiBaemble CoBeTbl MO

' Kopnopauus pa3ssutua Kanyxckon obnactu.
URL: http://invest.kaluga.ru/about/general/.

2 AreHTCTBO pEervoHaibHoro passutua Kanyx-
ckoin  obmactn. URL:  www.arrko.ru/ob-agentstve/
glavnoel/.

3 AreHTCTBO MHHOBALMOHHOIO pa3BuTusA Kanyx-
ckoit obnactu. URL: www.airko.org/about/aboutus/.

4 AreHTCTBO MHBECTVLMOHHOTO passutus Pecry-
6nukn TatapctaH. URL: http://tida.tatarstan.ru/rus/
about.htm.
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The Role of the Regional Investment
Web Portal in Increasing
Investment Attractiveness of a Region

D> Alisa Yu. FADEEVA
Postgraduate of Theory and
Technologies of Management Dept.

Attracting direct investments is one of the main directions of regional economic development. In order
to increasing regional investment attractiveness the Agency for Strategic Initiatives developed the regional
Investment Standard that contains 15 requirements reflecting the best practices. One of the Standard’s
requirements is a creation of a bilingual Internet portal providing comprehensive information about in-
vestment activity in a region. The practice of launching an investment portal is new and unusual for the
majority of Russian subjects in terms of communication with investors. Moreover, full compliance with this
requirement suggests pouring extra resources such as time, money and manpower. Here arises a logical
question: does a regional investment portal represent a necessary and properly functioning mechanism
affecting the investment attractiveness of a region? The study conducted within the scope of the present
paper proves that an investment portal of a high quality brings a number of obvious advantages, embod-
ies the most powerful and technologically advanced channel of communication in the modern Internet
environment and exerts a significant impact on increasing investment attractiveness of a region. This
indicates an undoubted importance of an investment web portal and highlights the necessity to carry out
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work on this instrument.

Pursuing the course of progressive
regional development is one of the
most important trends in political and eco-
nomic spheres of the Russian Federation. The
practice of the most economically successful
Russian and foreign regions demonstrates
that attracting direct foreign investments
plays a significant role in implementation of
this task due to their ability to provide not
only an inflow of funds from abroad (in tangi-
ble and intangible forms) but also an access
to the new technologies and knowledge and
innovative ways of labour management.

The focus on more active investment
attraction to a region’s economy is mani-
fested in the establishment of a whole
range of institutions for investment-driven
development and a rise in investment at-
tractiveness.

In recent years, regions have witnessed
an active process of creation and develop-
ment of specialized agencies for encourag-
ing investments. Despite some structural
and functional differences, the primary ob-
jective of such agencies is to improve the
investment climate in a region and boost
investment activity.

For example, a complex of four institu-
tions for investment-driven development
under the Ministry of Economic Develop-
ment of the RF was set up in Kaluga oblast.
The main task of these institutions is to
form a single project team for every invest-
ment project in order to maximize profits
for investors and the region.

The complex includes the following or-
ganizations:

1) OAO “Kaluga Region Development
Corporation””;

2) Agency for Regional Development of
Kaluga Region?;

3) 000 “Industrial Logistics»;

4) OAO “Agency for Innovation Devel-
opment - Centre for Cluster Development
of Kaluga Region”3.

Tatarstan Investment Development
Agency was founded to ensure a favourable
investment climate in the Republic of Tatar-
stan. This is an executive authority headed
by the President of Tatarstan Rustam N. Min-
nikhanov that exercises the same powers
as the other Ministries of the Republic. The
Agency was created in 2011 for enhancing
investment activity in the Republic*.

Some regions prefer to establish the so-
called Investment Councils rather than Agen-
cies. Such a Council operates in Sverdlovsk
oblast. The main task of the Council is to im-
prove investment climate in the region®,

! Kaluga Region Development Corporation. Avail-
able at: http://invest.kaluga.ru/about/general/.

2 Agency for Regional Development of Kaluga
Region. Available at: www.arrko.ru/ob-agentstve/
glavnoel/.

3 Agency for Innovation Development - Centre
for Cluster Development of Kaluga Region. Available
at: www.airko.org/about/aboutus/.

4Tatarstan Investment Development Agency.
Available at: http://tida.tatarstan.ru/rus/about.htm.

5 On the Investment Council in Sverdlovsk oblast:
Decree of the Governor of Sverdlovsk oblast of March
28,2012, no. 180-UG.

REGIONAL ECONOMY
INVESTMENT WEB PORTAL

REGION

INVESTMENT ATTRACTIVENESS
FOREIGN DIRECT INVESTMENT
COMMUNICATION WITH INVESTORS
REGIONAL WEB PORTAL

REGIONAL DEVELOPMENT AGENCIES

JEL classification
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uHBecTMUMAM. Mopo6Hbi CoBeT yHKLMO-
HUpYeT Ha Tepputopun CBepanoBcKoii 06-
nactu. OcHoBHol 3apaveit CoBeTa ABNsET-
€A ynyulleHne NHBECTULIMOHHOIO Knumata
B permoHe’.

AreHTCTBO WHBECTULMOHHOIO pasBu-
1A Poctosckoii obnactu (AUP) 6bino ocHo-
BaHO B 2004 1. 1 cunTaeTCA OLHUM U3 nep-
BbIX areHTCTB AaHHOro npoduns B Poccum,
no utoram 2007 r. €ro NpU3HanNu Tyywmm,

MopobHble CTPYKTYpbl CO3AaHbl  BO
MHOTUX JPYryX PErvoHax, Taknx Kak Actpa-
XaHcKas, YensbuHckas, HoBocnbrpckas
obnactu, Yomyprckas Pecnybnuka u 1.4,

Ho, HecmoTpA Ha CTOMb aKTUBHbIE YCW-
NNA CO CTOPOHbI PErMoHanbHbIX BRacTen
N CO3JaHNe PErmoHasibHbIX areHTCTB pas-
BUTNSA, 6ONBbLWMHCTBO MHOCTPAHHbIX NHBE-
CTOPOB BCE eLle UCMbITbIBAKT CIOKHOCTM
C oLleHKoW noTeHuuana cybbektos Poccun
N CEKTOPOB ee 3KOHOMUKW. [Mpu 3TOM He
Bce Cy6bekTbl 06nafalT A0CTaTOYHbIM
OnbITOM /18 PaboTbl C UHOCTPAHHBIMU UH-
BecTopamu.

VimeHHO noatomy npu MwuHncTepcTBe
pervoHanbHoro passutua Poccum B pe-
Kabpe 2013 r. coBMecTHO co BcemmpHon
accouuaumen MHBECTULIMOHHBIX areHTCTB
(WAIPA) 6b1n10 co3gaHo HaunoHanbHoe nH-
BECTULIMOHHOE areHTCTBO «/HBecTupyiTe
B Poccuiol». B 2014 r. B HazBaHuW AreHTCTBa
npou3ownn HebonbLUve N3MEHEHUS, aKTY-
anbHaa dopmynuposka — Poccuiickoe nH-
BECTULIMOHHOE areHTCTBO «/HBecTupyiTe
B Poccuion.

[laHHOe areHTCTBO ABNAETCA 6a30BOVA
N0WAAKON ANA NPUBNEYEHNA MHBECTULUI
B CyOBEKTDI, BbICTYMNas B KaYecTBe «efMHO-
ro OKHa» Ans 3apy6exHbIX NapTHepOB, No-
3BOJIAIA UM B PEXIMME PeasibHOro BpeMeHu
nonyyatb nHGopmaLmio 06 yCnoBumAx, BO3-
MOXHOCTAX M npouegypax BeAeHWA UHBe-
CTULMOHHON [eATENbHOCTU B PErmoHax.
AreHTCTBO TaKXe ABNAETCA KOOPANHATOPOM
BeATeNbHOCTA PerMoHanbHbIX WHCTUTYTOB
pa3BuUTMA W NpepnaraeT MoTeHUManbHbIM
napTHepam Hanbonee NPorpeccuBHble Cro-
Co0bl NPUBIEYEHNA MHBECTULIMI, ONUPasCh
Ha NyyLlre MUPOBbIE NPAKTUKM.

B kauectBe 6a3oBbix ueneit Poccuii-
CKOTO WHBECTULIMOHHONO areHTCTBa 060-
3HauyeHbl AeATENbHOCTb MO NPUBIEYEHUIO
WNHOCTPaHHbIX WHBECTULMA B IKOHOMMUKY
pernoHoB Poccuu, a TakxKe NpogBuxeHne
MHBECTULMOHHOrO MoTeHUMana u peno-
BOrO MMMIKa CTpaHbl NOCPeLCTBOM MO-
CTpoeHnA 3GGeKTUBHON CUCTEMBI KOMMY-
HMKaUMU W aKTUBHOIO B3anMMOAeNCTBUA

1 0 CoseTe no uHeectyyam B CBepasIoBCKoi 06-
nactu: Yka3 lybepHatopa CBepanoBckom obnactv ot
28 mapta 2012 r. N° 180-YT.

2 AreHTCTBO MHBECTULMOHHOTO Pa3BuTMA PocTos-
ckoit obnactu. URL: www.ipa-don.ru/agency/about.

C MeXAYHapOAHbIMW WHBECTULMOHHBIMM
CTPYKTYypamm.

Takum o6pa3om, AreHTCTBO ABnAeTCA
MHCTUTYTOM efiepanbHOro YpoBHA A
obecneyeHna B3aNMOAENCTBUA «MHBEC-
TOP — PErMOH», a TakKe OCHOBHbLIM UHGOP-
MaLMOHHbBIM 1 KOOPAMHALMOHHBIM pecyp-
COM ANA BCeX PermoHoB.

OfgHUM 13 NPUOPUTETHBIX Hampasne-
HUI JeATenbHOCTM POCCMIACKOrO MHBECTU-
LMOHHOTO areHTCTBa «MHBecTUpyitTe B Poc-
CMIo» TaKXe ABMAETCA CO3AaHue efvHON
cbepbl B3aUMOAENCTBIA MeEXAY VHBECTU-
LIMOHHbIMM areHTCTBaMK 1 KoprnopaLlmamm
pa3BuTnaA cybbekToB PO ana obecneyeHuns
Hanbonee 3P¢PeKTMBHON WHTErpauun B
rnobanbHy NHBECTULMOHHYI0 cpedy. [ina
3TWX Ueneit bbina co3gaHa Accoumanuma pe-
TMOHaNbHbIX WHBECTULMOHHBIX areHTCTB.
OcHoBHas Uenb GYHKUMOHMPOBaHMA Ac-
coumaunm — npuiBneveHne nNpAMbIX WHO-
CTPaHHbIX MHBECTULMIA B cybbekTbl PO 3a
CYeT MPOABMMKEHWA PErvoHanbHbIX WHBE-
CTVLMOHHbIX MPOEKTOB Yepe3 NapTHepCTBO
co BcemmpHon accoumaumen MHBECTULU-
OHHbIX areHTCTB.

bnarogapsa napTtHepctBy ¢ WAIPA Bce
uneHbl Accoumauum UMeT AOCTYN K WH-
GOpMaLMOHHBIM  pecypcam 1 Nyyllnm
npakTkam 6onee 244 ycnewHblx areHTCTB
No MPUBNEYEHUID WHBECTULUMIA K3 164
CTpaH mmpa [6].

PaHee, B nioHe 2011 T. no WMHULMATK-
Be [1. MegBenesa u B. MyTuHa 6bin co3paH
Poccuitckinin- ¢oHA NPAMBIX  MHBECTULWN
(POMW) B Uenax npuBNeYEHUA MHOCTPAH-
HbIX MHBECTULWIA B Hanbonee Nporpeccus-
Hble KOMMaHUM M3 CaMbiX aKTMBHbIX cdep
3KOHOMUKM. B KauecTBe yupeputens doHpaa
1 OCHOBHOTO VHBECTOPA CO CTOPOHbI FOCY-
[apcTBa BbiCTynaeT BHelwskoHoMbaHK. 3a-
pe3epBMPOBaHHbIA KanuTtan GoHAa cocTaB-
naet 10 mnpg gon.

Mo Bcem cornatweHuam PO BbicTyna-
eT B KauecTBe COMHBECTOpPa HapAgy € Hau-
6onee KpymnHbIMU UHCTUTYLMOHANBHBIMI
MHBECTOpaMy, TaKUMK Kak nuavpyiolime
oTpacneBble opraHn3auuu, GoHabl NPAMbIX
VHBECTULMI 1 CyBEPEHHbIe GOHAPbI.

Pesynbtatom pabotel  POMW  cTano
npueneueHne Gonee 25 mnpg gon. uHo-
CTpaHHbIX MHBECTUUMIA B Poccuio, a Tak-
Xe CyLeCcTBeHHbIN Nporpecc B BOMpocax
CTpaTermyeckoro COTpyaH1YecTBa.

Kpome Toro, B 2013 r. AreHTCTBO CTpa-
TerMyecknx WHULMaTB 3anyctuno WH-
BECTULMOHHBIN MopTan peruoHos Poc-
CUK, KOTOPbIN CofepXuT UHPOPMaL IO
0 BO3MOXHOCTAX [ANnA BefeHua 6u3Heca,

3 nTepebio reHgnpektopa POMN Kupunna Jmut-
puesa. URL: www.gazeta.ru/business/2016/04/18/
7655349.shtml.

pekoMeHJauMK MHBECTOpPaM, a Takxke Ha-
LIMOHaNbHbIN PEUTUHT COCTOAHNA HBECTU-
LIMOHHOTO KNMMaTa B permoHax.

B mae 2014 r. B pentuHr Bowen 21 peru-
OH, KaX[iblll 3 KOTOPBbIX 6bIN OLIeHeH no 54
nokasarenam (nokasaTtenu perynatopHon
cpefnpl, UHCTUTYTHI Ana 6u3Heca, JocTyn-
HOCTb PeCypcoB 1 KayecTBO MHGPACTPYK-
Typbl Ana 6u3Heca, Noafepxka Manoro
N cpegHero npeanpuHumatenncTsa). o
WHTerpanbHOMY MHAEKCY B NATEPKY perno-
HOB, NONYYMBLLMX CamMble BbICOKME OLIEHKM,
Bownu: Kanyxckaa obnactb, YnbaHoBCKas
obnactb, KpacHoapckuii kpait, Pecnybnmka
TaTapcTaH, KocTpomckas obnactb [4].

Takxe no nHUUMaT1Be AreHTCTBa CTpa-
TErmyecknx nHmumnatue B 2012 r. 6bin pas-
paboTaH 1 Hauan BHeppATbcA WHBecTULW-
OHHbII CTaHAAPT, KOTOPbIN NpefcTaBnaeT
coboli 15 nyyLnx NHBECTULIMOHHBIX NpaK-
TWK, NMPYMEHAEMbIX CaMbIMW SKOHOMMUYe-
CKM YCMNEeLHbIMY 1 MPOrpecCnBHbIMU peru-
oHamu Poccun.

Vi3HauanbHo CTaHfapT BHeOPANCA Kak
MUANOTHBIA NPOeKT B 11 perroHax, Ho aHa-
NN3 NonyyYeHHbIX pe3ynbTaToB NOKasan ero
YCNeLWHOCTb, B CUAY Yero, cornacHo MNepey-
HIo nopyyeHuii MNpesmngeHTta no ntoram loc-
coBeTa, CTaHAApT CcTan obA3aTeNnbHbIM Ans
BHEAPEHMNA BCEMU PETVIOHaMI CTPaHbl.

Mo paHHbIM Ha man 2015 . K BHegpe-
Huio CraHgapTa npucoeguHuanch 85 pe-
TMOHOB, 3 KOTOPbIX 72 3aBepLunAN BHe-
BpeHve.

PernoHanbHbln MIHBECTULNOHHBIN
CTaHJAPT ABNAETCA K/IOYEBbIM MPOEKTOM
AreHTCTBa CTpaTermyeckmx UHULMATAB No
CO3[aHMio BnaronpuATHbIX YCNOBUA AnsA
BefeHuA 6usHeca B pernoHax. OcHOBY
BHeapeHua CtanfjapTa coCTaBAAET OLeHKa
OU3HEeC-CTPYKTYpaMy aKTUBHOCTU peruo-
HaNbHbIX BNACTEN MO UCMONHEHUIO Tpebo-
BaHuN CTaHfapTa, a TakXe BO3MOXHOCTb
BNNATb Ha peLueHnsa BNacTu.

15 NyyYWwmX NHBECTULIMOHHDIX NPAKTUK,
BxoaAwWwmx B CtaHaapT, obpasytoT Tpu 6no-
Ka: cTpaTerua peruoHa, ycnosumsa ana 6ms-
Heca 1 rapaHTmn NHBECTOpaMm.

Mo yTBEPXAEHWIO reHepanbHOro Aw-
pekTopa AreHTCTBa CTpaTernyeckux WHu-
umatme A.C. HukutmHa, CtaHgapT ABnsaeTt-
CA MWUHUManbHbIM Habopom TpeboBaHwii,
DBOCTUXEHME KOTOpbIX Heobxopumo Ans
MOBbIWEHNA WHBECTULMOHHON npuBAe-
KaTenbHOCTM pervMoHa 1 (GpopmMUPOBaHUSA
MHOPACTPYKTYpbl  3GEKTUBHON  KOMMY-
HUKaLMM mexgy 6uU3HecoM U MeCTHbIMW
Bnactamu. CraHgapT onpegenaeT COBOKYN-
HOCTb 4e/CTBWI, HanpaBAeHHbIX Ha AOCTU-
XeHue bonee BbICOKUX MOKa3saTeneil B UH-
BECTULMOHHOM NNockocTu [5].



Investment Promotion Agency of Ros-
tov Region (IPA) was founded in 2004 and is
considered to be one of the first agencies of
its kind in Russia. In 2007, it was recognized
as the best one'.

Similar institutions have been created
in many other regions such as Astrakhan,
Chelyabinsk and Novosibirsk oblasts, the
Udmurt Republic, etc.

Despite the considerable efforts of the
regional authorities and the founding of
regional development agencies, the major-
ity of foreign investors still encounter diffi-
culties when assessing the potential of the
Russian regions and sectors of economy.
In addition, not all regions have extensive
experience of working with overseas inves-
tors.

In December, 2013, the Ministry of Re-
gional Development of Russia in collabora-
tion with the World Association of Invest-
ment Promotion Agencies (WAIPA) set up
the National Investment Agency “Invest in
Russial”. In 2014, the Agency’s name under-
went a slight change and today the Agency
bears the following official name - the Rus-
sian Investment Agency “Invest in Russia”

The Agency represents a major platform
for attracting investments in the Russian re-
gions which serves as a single point of con-
tact for foreign partners allowing them to
gain information about conditions, oppor-
tunities and procedures of doing business
and investing in the Russian regions in on-
line mode. The Agency also acts as a coordi-
nator of regional development institutions
and offers potential partners the mostinno-
vative ways to attract investments based on
the best international practices.

The primary objectives of the Russian
Investment Agency include a) attracting
foreign investments in economy of the Rus-
sian regions, and b) increasing the invest-
ment potential and improving the country’s
business image through the development
of an effective system of communication
and active cooperation with international
investments structures.

Thus, the Agency is a federal institution
designed to ensure “investor-region” coop-
eration and the main information and coor-
dinating resource for all the regions.

The creation of a common sphere of
interaction between investment agencies
and development corporations of the Rus-
sian regions in order to provide the most
effective integration into the global invest-
ment environment is among the top pri-
orities of the Russian Investment Agency
“Invest in Russia”. For this purpose, the As-

!Investment Promotion Agency of Rostov Re-
gion. Available at: www.ipa-don.ru/agency/about.

sociation of Regional Investment Agencies
was established. The central purpose of
the Association is to attract foreign direct
investments in the subjects of the Russian
Federation due to the promotion of region-
al investment projects through the partner-
ship with the World Association of Invest-
ment Promotion Agencies (WAIPA).

Owing to the partnership with WAIPA,
all the Association members have access
to the information resources and the best
practices of more than 244 successful in-
vestment promotion agencies from 164
countries [6].

Earlier, in June 2011, Dmitry Medvedev
and Vladimir Putin came up with an initia-
tive to set up the Russian Direct Investment
Fund (RDIF) with a view to attracting over-
seas investments to the most innovative
companies of the high-growth sectors of
the Russian economy. Vnesheconombank
(VEB) acts as the founder of the Fund and is
the major government investor. Committed
capital of the Fund accounts for 10 billion
US dollars.

In all agreements RDIF acts as a co-in-
vestor along with the largest institutional
investors such as leading industry organi-
zations, direct investment funds and sover-
eign wealth funds.

Over a period of five years, the Fund has
managed to attract more than 25 billion
US dollars? to the Russian economy in the
form of long-term capital and achieved a
substantial progress in the sphere of strate-
gic cooperation.

Moreover, in 2013, the Agency for Stra-
tegic Initiatives launched the Investment
Portal of Russia’s Regions which contains
information about opportunities for doing
business in the country, recommendations
for investors, as well as the national ranking
of the investment climate in the regions.

In May 2014, 21 regions were listed in
the ranking. Each of them was evaluated
by 54 criteria including indicators of regula-
tory environment, business institutions, re-
source availability and quality of infrastruc-
ture for business, government support for
small and medium-sized entrepreneurship.
According to integral index, the five regions
with the highest scores are Kaluga oblast,
Ulyanovsk oblast, Krasnoyarsk kray, the Re-
public of Tatarstan and Kostroma oblast [4].

Moreover, in 2012, the Agency for Stra-
tegic Initiatives encouraged the develop-
ment and introduction of the Investment
Standard which represents 15 best invest-
ment practices applied by the most eco-

2The interview with RDIF CEO Kirill Dmitriev.
Available at: www.gazeta.ru/business/2016/04/18/
7655349.shtml.
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nomically successful and advanced Russian
regions.

Initially, the Standard was implemented
in 11 regions as a pilot project, and the anal-
ysis of the findings proved it to be success-
ful. According to the List of Assignments of
the RF President summarizing the results of
the State Council, the Standard was recog-
nized compulsory for all the regions.

As of May 2015, 85 regions embarked
on introduction of the Standard, 72 of
which have already completed the process.

The Regional Investment Standard is
the key project of the Agency for Strategic
Initiatives in the field of creation of favour-
able conditions for doing business in the
Russian regions. The basis of the Stand-
ard’s implementation includes evaluation
conducted by business structures of re-
gional authorities’ efforts to comply with
the Standard’s requirements and the op-
portunity to influence the government’s
decisions.

The Standard includes the top 15 invest-
ment practices which are divided into three
blocks: the strategy of a region, business
conditions and investment guarantees.

According to General Director of the
Agency for Strategic Initiatives Andrey S.
Nikitin, the Standard refers to a basic set of
requirements that, if fulfilled, would help
boost regional investment inflow and build
an infrastructure for efficient communica-
tion between business and local authori-
ties. The Standard sets forth a package of
measures designed to raise regional invest-
ment appeal [5].

One of the Standard’s requirements is
the availability of a bilingual Internet portal
containing exhaustive information on the
investment activity in the RF region. Given
global penetration of Internet technologies
into business sphere, a significant transfor-
mation of channels and rules of coopera-
tion and an orientation of the state towards
implementing the principles of electronic
government, a regional investment web
portal is of a special interest due to its ca-
pability to exercise influence on the invest-
ment attractiveness of a region.

The Regional Investment Standard lays
down the following requirements for the
web portal:

1.1t should contain in the visual form
information on the investment potential
of the region, its investment strategy and
infrastructure, spheres with promising
investment prospects, as well as data on
collecting and processing complains and
investors'inquiries;

2.The Internet portal should provide
the details as follows:
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OpHum 13 TpeboBaHmMit CTaHgapTa AB-
NAETCA Hannuue [BYA3bIYHOTO WHTEPHET-
noptana, Cofepallero nonHyo WHop-
MaLmio 06 MHBECTULIMOHHON AeATENbHOCTY
B pervoHe. Yuutbigas rnobanbHoe NpoHUK-
HOBEHME UHTEPHET-TEXHOMOMMiA B BU3Hec-
cbepy, 3HaunTenbHylo TpaHchopmaLmio
KaHanoB 1 NPUHLMMNOB B3alMOAENCTBYA,
a TaKKe aKTMBHYIO OpWeHTauuio rocynap-
CTBa Ha BHeJpeHWe NPUHLMMNOB 3NeKTPOH-
HOr0  MPaBWTENbCTBA,  PErMOHANbHbI
VHBECTULMOHHbIA MopTan npejcTaBnaeT
0COObIN UHTEPEC C TOUKM 3PEHNA ero BNu-
AHWA Ha UHBECTULIMOHHYIO NpUBReKaTenb-
HOCTb CybbeKTa.

WHBECTULIMOHHBIN CTaHZapT GuKcnpy-
eT cnepytowe TpeboBaHUA K UHTEpHeT-
noprany.

1. WHTepHeT-nopTan fpomxeH obecne-
uMBaTb HarnAgHoe npefcTaBneHue WH-
BECTULMOHHBIX BO3MOXHOCTE PErnoHa,
€ro VHBECTULMOHHOM cTpaTernu u nHdpa-
CTPYKTYPbI, NOTEHLMaNbHbIX HanpaBaeHNi
VHBECTULMIA, a TaKxKe cbop 1 onepaTMBHOE
paccmoTpeHue xanob, obpalleHuin nHBe-
CTOpOB.

2. IHTepHeT-nopTan [OMXKeH copep-
XaTb B HarnagHown Gpopme:

® laHHble 00 WHBECTULIMOHHON npu-
BNIEKATENbHOCTY PETVOHa;

© VHBECTULIMOHHYIO CTPATErNio;

eM/laH CO3[aHMA  WHBECTULMOHHbIX
00BbEKTOB U 00BEKTOB  Heobxoaumon
TPaHCMOPTHOM, SHEPreTUUYECKON, coLuans-
HOW 11 ipYroii MHGPACTPYKTYpbl PeruoHa;

© JINHUIO NPAMBIX 00pALLEHNIA;

® pernameHT B3aUMOLENCTBUA WHBe-
CTOPOB C [OMKHOCTHBIMU NINLAMU 1 Opra-
Hamu Bnactu cybbekta PO 1 mecTHoro ca-
MOy paBfieHus;

o MHPOPMALMIO O Mepax MNoAAePXKKM
VHBECTULMI 1 NHBECTULIMOHHBIX MPOEKTOB
1 NopALOoK 06palleHnsa Ansa ux noayyeHns;

 OMuCaHue NJaHOB W Pe3ynbTaToB 3a-
cepaHuin CoeTa No yNyuLeHUIO NHBECTH-
LIMOHHOrO KNUMaTa W BWAEOTPaHCAALMN
ero 3acefaHuii. lomkHa 6biTb 06ecneyeHa
BO3MOXHOCTb 3aKa3a rocTeBoro npornycka
Ha 3acepaHua CoBeTa;

© OTUETbI 1 MNaHbl JeATeNbHOCTU Cre-
LIManu3nNpoBaHHbIX OpraHW3auui no npu-
BNIEUEHMIO MHBECTULMIA 1 paboTe C MHBe-
cTopamy;

o VHbOPMaLMIO O NNAHMPYeMbIX U pe-
anu3yemblx Ha TePPUTOPUU COOTBETCTBYHO-
Lero pernoHa MHBECTULIMOHHbIX MPOEKTaX.

3. ViHTepHeT-nopTan Befetca Ha [ABYyX
(pycckom 1 aHrnumiickom) u 6onee A3bl-
Kax [5].

Kak BugHo 13 0603HaueHHbIx TpeboBa-
HUIA, OCHOBHaA LieNb CO3AaHNA NHBECTULN-
OHHOTO MopTana BblpaxaeTca B NPefoCTaB-

NEeHUN MOJSHOWN, aKTyanbHOM W NONEe3HOW
MHbOpMaLMK, a Takke B YCTaHOBNEHMUN
KauyeCTBeHHOWN KOMMYHUKaLWKU C MHBECTO-
pamu.

OnpepeneHne MHTepHeT-NopTana Kak
OJHOr0 13 OCHOBHbIX KaHanoB mnepegauu
MHbOPMaLMN N KOMMYHMKALUK C MIHBECTO-
pammn He6e30CHOBATENbHO.

Wccnepgya  cucteMy  KOMMYHUKaLmu,
HEBO3MOXHO He OTMETUTb, YTO 3a nocnep-
HWe rogbl OHa npeTepnena 3HaunTeNbHble
TpaHchopMaLymM 3a CUYET CTPEMMUTENIbHOTO
pa3BUTWA NHTEPHET-TEXHOMOT.

Tak, no utoram 2014 r. ypoBeHb UHTEpP-
HET-MPOHNKHOBEHMA B MPOBOM MacLuTabe
coctaBnan 37%, a coumanbHbIX ceTen -
26%, No AaHHbIM UCCNIEA0BATENbCKON KOM-
naHum Global Web Index.

Ho yxe Ha Havano 2015 r. nHTepHeT-
nonb3oBatenamu AeaAnucb 42% BCex
XuTenen 3emnu, nepelwarHys nopor B
3 mnpg yen. Temnbl pocTa UHTEPHET-NPO-
HWKHOBEHMA MHOTFOKPATHO NpEeBbIAKOT
TEMMbl POCTa HaCeNeHMA NaHeTbl, YTo ro-
BOPWUT O CTPEMUTENBHOM MPUOIKEHNN K
abCconTHON OTMETKE.

IMpw 3TOM B CTpaHax 3anagHoi Esponbl
1 Amepukin 6onee 80% HaceneHns MMeT
BOCTYN K UHTEPHET-TEXHONOMMAM, B TO Bpe-
MA Kak B rocygapctsax BoctouHonm Asum,
IOxHoM Amepukn n BoctouHon Esponbl
[aHHbIN NOKa3aTeNlb HAXOAWTCA B Npeaenax
50-60%, a B cTpaHax tOxHon A3um — Tonb-
Ko 19%.

Mo Bcemy mupy nonb3oBaTenu cCra-
nM TPaTUTb OGOoNblue BPEMEHW OHNANH
(B cpepHem 4,5 yaca Kaxpabl AeHb), COOT-
BETCTBEHHO, 06M1aCTb B3aUMOAENCTBUA BCe
aKTMBHee nepeHOCUTCA B cdepy NHTEPHET-
NPOCTpaHCTBa.

MIHTepHET CTaHOBWTCA He TONbKO nnat-
dopmoit ana nonyyeHus uHbopmaLun u
pasBneyeHnin, 3HaYMTeNbHaA JONA UHTEp-
HeT-TpaduKa HanpasneHa MMEHHO Ha coe-
py KOMMyHuKauun. CambIM APKUM NpuMe-
POM ABRAIOTCA COLMalbHble CETH.

Mopagka 30% HaceneHua mupa ABNA-
I0TCA MONb30BaTENAMMN COLMASIbHBIX CeTei
1 00LAloTCA Yepes HUX B cpeaHeMm 2,4 Yaca
Kaxabli oeHb [10].

CoumanbHble ceTu npegnonarawT He
TONbKO GbITOBOW XapaKTep OOLLEHNS, HO 1
6u3Hec-KoMMyHVKaLmu. Ona 3Tnx uenei
ObINN CO3aHbl CNeLuanbHble coluanbHble
cetw, Takue Kak LinkedIn, Mo Kpyr, Mpo-
deccroHansl.py, Viadeo u gp.

Takum 06pa3om, KOMMyHMKaLuUU [aB-
HO BbILLIN 3@ PaMKM MPUBBIYHbIX KaHasOB,
TakMX Kak JIMYHble BCTPeuYW, cobpaHus,
TEKCTOBble U rpadumueckme [OKYMEHTbI
n pp. PasBuTne WHTEpHET-TEXHONOTUA W
3NEeKTPOHHDIX YCTPONCTB Nepeaaun uHdop-

MaLMM KaueCTBEHHO W3MEHWUNIO Crnocobbl
KOMMYHWKaLWK, MOMOXUTENbHO MOBNUAB
Ha CKOPOCTb, KauecTBo, 0bbeMbl 1 6e3onac-
HOCTb KOMMYHMWKaTUBHOTO NpoLiecca.

MopobHble TpaHchopMauMy  Hawaw
WMpoOKoe MNpYMeHeHne B WHBECTULMOH-
HOM OU3Hece, MOCKOMbKY 3TO OfHa U3 Tex
cbep nenosoro B3auMofencTBUs, rae OT
ONepaTMBHOCTM MOMYYEHNA [aHHbIX U
BO3MOXHOCTW 3alUMThl  KOHbMAEHUMaNb-
HOW WMHGOPMaLMM 3aBUCUT YCMELIHOCTb
KOMMYHWKaLWy 1 Bcero 6usHeca B LiENOM.
bonee Toro, ¢wmHaHcoBas cocTaBnAwoLWan
VHBECTULMOHHOIO B13Heca Bce aKTuBHee
HaXxOAMT OTpaXeHue B OHMalH-Gopme:
INEKTPOHHbBIN  OGaHKMHT, OHMaH-OTUETHI,
NnpYMeHEeHNEe 3NEKTPOHHON MOANMCK AN
coBeplUeHns GUHAHCOBbLIX CAENOK W T,
UTO B COBOKYMHOCTU OMpefenser [OMu-
HUPYIOWMIA XapaKTep OHNaiiH-B3auMopaen-
CTBMA C HBECTULIMOHHbIM COOBLIECTBOM.

MoMMMO yKa3aHHbIX BbllLe COLManbHbIX
ceTell, CyLWecTBYIOT pas3fnyHble Cnocobbl
OU3HEC-KOMMYHUKALMIA Yepe3 WHTEepHET,
TaknMe Kak 3MeKTPOHHas nouTa, CUCTEMbI
MrHOBEHHOrO  obMeHa  coobLeHNAMY,
KoHpepeHu-konn (conference calls), nHtep-
HeT-TpaHcnAumMK (webcasts) n 1.0. OgHako
OCHOBHbIM 1 CaMbIM BJIMATENbHBIM UHTEP-
HeT-KaHaNnoM B3alMOJENCTBUA C MHBECTO-
pamu ABNAETCA MHTEPHET-CalT.

CornacHo Hamboree NosIHON U CTapen-
et SHUMKNoneaun bputaHHuKa, Beb-cainT
- Konnekuma $annos n cBA3aHHbIX pecyp-
COB, JOCTYMHbIX Yepe3 BcemmpHyto naytu-
Hy, OpraHu3oBaHHasa nof onpefeneHHbIM
JIOMEHHbIM UMeHem [11].

CoBoKyrnHoCTb Bcex Beb-caifiToB 006-
pasyeT BcemupHyio naytuny (World Wide
Web), koTopas npepctaBnser coboi 6a3y
[aHHbIX M KOMMYHUKaLMU MnaHeTapHoro
macLTaba.

Co3pgaHue Beb-caliTa OTKpbIBaeT BO3-
MOXHOCTY B3aUMOLECTBUA C ayfuTopuen
no BCEMy MUPY, CTpas reorpaduyeckue
1 BPEMEHHbIE rPaHuLbl.

Kak yka3aHo B ctatbe J1.B. MuHaeBoWw,
KOMMYyHWMKaLWA yepe3 UHTepHeT anaeTca
Hanbonee rmbKUM 1 HameHee 3aTpPaTHbIM
cnocobom mHdopmuposaHus. bonee Toro,
OHa coflepXunT B cebe Takol NapameTp, Kak
VHTEPaKTUBHOCTb, BO3MOXHOCTb AANA MOJb-
30BaTeNs WrHOPMPOBATb HaLWOHaNbHbIe
rpaHuLbl, @ TakKe HanpAMYH BbIXOAWUTb Ha
Lenesyto aygutopuio [3].

bonee Toro, B cratbe H.A. MewkoBa
n A.C. MatBeeBol MH$OPMALMOHHO-aHa-
JINTUYECKUIA  WHTEPHET-NopTan uccnegy-
eTCA Kak KMoYeBOl cucteMoobpasyroLunii
3NEeMEHT MHHOBALMOHHON UHGPaCTPYKTY-
pbl HGOPMALMOHHO-KOMMYHUKALIMOHHO-
ro MegmanpocTpaHcTaa [2].



o Data on the investment attractiveness
of the region;

o The region’s investment strategy;

e The plan of formation of investment
objects and objects of transport, energy,
social and other infrastructure in the region;

e Direct contact information;

e The procedure of interaction between
investors and officials and authorities of the
subject of the Russian Federation and the
local self-government;

e The measures taken to support in-
vestments and investment projects and the
procedure of applying to the investment
support programs;

e Plans and results of the meetings of
the Council on Improvement of Investment
Climate and online broadcasting of the
sessions. An opportunity to make an ap-
plication for a guest ID card to the Council’s
meetings should be provided;

e Reports and action plans of organi-
zations that specialize in attracting invest-
ments and communication with investors;

e Information on the investment pro-
jects scheduled or implemented on the ter-
ritory of a particular Russian region.

3.The Internet portal is maintained in
two (Russian and English) or more languag-
es [5].

As we can see from the aforementioned
requirements, the primary objective of the
Internet portal is to supply potential inves-
tors with in-depth, up-to-date and valuable
information and establish good contact
with them.

Understanding the web portal as one
of the main channels of data transfer and
communication with investors is fairly
justified.

When studying the system of commu-
nication, it is impossible to miss the fact
that over the past years it has undergone
considerable changes due to great techno-
logical advances.

According to the data of a market re-
search company Global Web Index, at the
end of 2014, 37% of the world's population
were users of the Internet, and 26% visited
social networks.

At the beginning of 2015, the total
number of the Internet users increased to
42%, surpassing the threshold of 3 billion.
At that, the Internet penetration rate signifi-
cantly exceeds the population growth rate.
This demonstrates that the numbers are
reaching the maximum.

It is worth noting that 80% of popula-
tion of Western Europe and the United
States have access to Internet technologies,
while in the countries of East Asia, South
America and Eastern Europe this parameter

fluctuates within 50-60%, in South Asia -
only 19%.

Users around the globe spend more
and more time online (on average 4.5 hours
a day), consequently, the area of interaction
is being gradually transferred to the Inter-
net space.

Moreover, the Internet is becoming
more than just a source of information and
entertainment: a significant part of online
trafficis aimed at communication. The most
striking example is social networking.

Approximately 30% of the world popu-
lation are users of social networks and com-
municate via these websites, on average,
2.4 hours a day [10].

At the same time, social networks are
not limited to only everyday small talks, but
also involve business communication. For
this purpose, specialized networks such as
LinkedIn, Moy Krug (My Circle), Profession-
ali.ru, Viadeo, etc. were launched.

Thus, communication has long since
gone beyond the usual channels such
as face-to-face contact, meetings, text
and graphic documents, etc. Advances
in Internet technologies and electronic
data transmission devices fundamentally
changed the ways of communication pro-
ducing a positive effect on speed, qual-
ity, scope and safety of a communication
process.

Such transformations became widely
used in investment business, since it is one
those spheres of business interaction where
the efficiency of data acquisition and the
ability to protect confidential information
play a crucial part in determining the suc-
cess of communication and business as a
whole. Moreover, the financial component
of investment business is increasingly re-
flected in the online form: electronic bank-
ing, online reports, electronic signatures
to carry out financial transactions, etc. This
demonstrates the dominant nature of online
interaction with the investment community.

Aside from the social networks men-
tioned above, there exist various means of
business communication via the Internet
such as e-mail, instant messaging clients,
conference calls, webcasts, etc. However,
the Internet portal remains the main and
the most powerful Net channel for interac-
tion with investors.

According to the most comprehensive
and oldest Encyclopedia Britannica, a web-
site is a collection of files and related re-
sources accessible through the World Wide
Web and organized under a particular do-
main name [11].

The total number of websites forms the
World Wide Web which represents a global

State ¢ Regions # Development

database and a means of communication.

Creation of a website opens up an op-
portunity to interact with the audience all
over the world erasing geographical and
time boundaries.

According to LV. Minaeva, Internet
communication is the most flexible and
cost-effective way of informing. In addition,
it contains such parameters as interactivity,
users' ability to ignore the national borders,
as well as to reach the target audience [3].

Furthermore, N.A. Meshkov and
A.S. Matveeva study information-analytical
Internet portals as a fundamental and sys-
temically important element of innovation
infrastructure of information-communica-
tional media space [2].

According to the report of a global mar-
ket research company Ipsos, among the
variety of company voice communications
channels, a website is the only online chan-
nel which the company can fully control,
thereby influence the communication pro-
cess [12].

For better understanding of the impor-
tance of this channel, it is necessary to ad-
dress the practice of the Investor Relations
sphere. In its research, the London Stock
exchange defines interaction with inves-
tors as the ongoing activity of companies
communicating with the investment com-
munity (institutional and private inves-
tors), shareholders, analysts and journal-
ists [15]. Despite some differences in the
activity of regional agencies for invest-
ment development and IR structures in
matters of interaction with the investment
community, they pursue the same goal -
establishing of high-quality communica-
tion with investors.

The study of the best practices of com-
munication with investors held by the Bank
of Poland proved that Internet portals are
the second most important communica-
tion channel after one-to-one meetings [9].

One-to-one meetings are undoubtedly
a highly effective channel of interaction
since this form of contact activates all levels
of perception, and even rapid development
of digital communication does not reduce
its value.

However, along with obvious advan-
tages, personal meetings are characterized
of the following peculiarities:

o Selective character of communica-
tion: the audience, the representative of a
regional agency personally communicates
with, is always limited;

e Time- and resource-consuming pro-
cess: organization of meetings is often as-
sociated with the necessity to carry out
long-term planning;
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CornacHo goknagy rnobanbHom nccne-
[0BaTeNbCKON MapKETVHIOBOW KOMMaHWUK
lpsos, cpean MmHoroobpasus uHPopma-
LIMOHHBIX PECYpCOB, BbICTYMAKLNX UC-
TOYHVKOM MHGOPMaLun 06 opraHu3auuy,
Be6-caliT ABNAETCA efMHCTBEHHbIM OH-
NaliH-KaHanoMm, KOTOpbIM KOMMAHWA MOXeT
BCELIeNO YNpaBNiATh, TEM CamMbIM BIUATb Ha
npovecc KOMMyHuKauum [12].

Takke [nA NOHUMAHUA BaXKHOCTU
[aHHOrO KaHana Heobxofumo 06paTuTh-
ca K npaktuke cdepsbl Investor Relations.
NoHpoHckas doHaoBasa GupxKa B CBOWX
UCCnefoBaHUAxX onpepenser  CBA3MN C
VHBECTOPaMU KaK MOCTOAHHYI0 feaTeNb-
HOCTb KOMMaHWU MO KOMMYHMKaLUW C
VHBECTULMOHHBIM COOOLLECTBOM (MHCTU-
TYLMOHaNbHblE W YaCTHbIE WHBECTOPDI),
aKUMOHepaMy, aHanUTUKaMu U XypHa-
nnctammn [15]. HecmoTpa Ha HekoTopble
pasnuuuna B eATENbHOCTY PernoHanbHbIX
areHTCTB MHBECTWULWOHHOMO Pa3BUTUA U
IR cTpyKTyp B BONpOCax B3aMMOAeNCTBMA
C WHBECTWLMOHHBIM COO6LEeCTBOM, OHU
npecneayoT OfHY U Ty Xe Uenb — ycTa-
HOBMNEHMe KaueCTBEHHbIX KOMMYHUKaLMIA
C HBECTOPaMU.

WccnepoBaHue nyylimx NpakTuK KOM-
MYHUKaLMmM C MIHBECTOPaMK, NPOBefjeHHOoe
6aHkom [Monblwy, Nokasano, uYTo CambiM
BaXHbIM KaHanoMm [ns B3auMOAeNCTBUSA
nocfie NMYHBLIX BCTpeY ABNAETCA MMEHHO
nHTepHeT-nopTan [9].

JnuHble BcTpeun, 6e3ycnoBHO, KpaiHe
3ddeKTMBHBIN KaHan B3anMopencTama, no-
CKOMbKY NPU JaHHOM BUe KOMMYHMKaLUK
aKTUBU3UPYIOTCA BCE YPOBHU BOCNPUATUS,
1 paxe akTuBHoe passutue digital kommy-
HUKaLMN He CHUXaeT LEHHOCTb [AaHHOro
KaHana.

OpHako Hapsafly C OYeBMAHbIMM BO3-
MOXHOCTAMW A@HHbI  KaHan CONpsKeH
C TaknMK 0COBEHHOCTAMY, KaK:

® TOYEYHbI  dopmaT  B3auUMopeil-
CTBUA — ay[UTOPUSA, C KOTOPOW NIMYHO KOM-
MYHULMPYeT NpeacTaBUTENb pPervMoHarnb-
HOrO areHTCTBa, BCerfa orpaHnyeHa;

© BbICOKME 3aTpaTbl BPEMEHU U pecyp-
COB — OpraHM3auua BCTPeY 1 UX nposefe-
HU1e YacTo ConpsXXeHbl C HEOOXOAMMOCTbIO
NNaHNpPOBaHNA AANTENbHbIX MapPLIPYTOB;

o 6onblmne ¢uHaHCOBbIE 3aTpaThbl (KO-
MaHAMPOBOYHbIE, OPraHN3aLMOHHbIE T.4.);

© HeornepaTMBHOe B3auMofencTBune —
opraHu3auua BCTPeY 3aHMMaeT onpepe-
neHHoe BpemA U TpebyeT COOTBETCTBUA
B pacrnmcaHmm BCeX CTOPOH;

® uenoBeyeckuini- GpakTop - CamouyB-
CTBME MpeACcTaBUTENA areHTCTBa, aHTUnNa-
TMA CO CTOPOHbI MHBECTOPOB Hemnocpes-
CTBEHHO K NpefCTaBUTENIO PerMoHanbHoi
VHBECTULIMOHHON CTPYKTYPbI U T.4.

Mpn 3TOM BCe yKa3aHHble Bbille 0CO-
6EHHOCTU  HMBENUPYITCA  NOCPEACTBOM
TaKOr0 KOMMYHUKATUBHOTO WHCTPYMEHTa,
KaK KauecTBEHHO pa3paboTaHHbI 1 3¢-
GEeKTUBHO ynpaBnAemMblil UHTEPHeT-NopTan
PEerMoHanbHOr0 areHTCTBa WMHBECTULMOH-
HOrO Pa3BUTMA.

Kpome TOro, WHBECTULMOHHbIA nop-
TaN NO3BONAET KOMMEHCUPOBaTb Cnabble
3BeHbsA B pPaboTe pernoHanbHbIX OpPraHoB
BNACTU B BOMPOCAX NPefoCTaBNeHUs WH-
dopmauumn.

CneumnanbHoe WCCNenoBaHWe ToKa-
3an0, uto 70% WHOCTPaHHbIX KOMMaHWUNA
obpallalTca B OpraHbl BfacTu 3a nony-
ueHMeM WHOPMaLMKN, KPUTWYHOW AnA
WHBECTULMOHHOrO npoekTa. 60% 3Tux
KOMMaHWI OLEHMBAIOT [aHHbI OMbIT Kak
HeraTuBHbIN, 1 83% 13 HUX y6exaeHbl, uTo
C NofobHoI cUTyaLuen CTanKkmnBaKTCA BCe
MHBECTOPbI.

«OpHa n3 npobnem Poccum 3aknioyaert-
A B HexBaTKe MHGOPMALMN, YTO CTAHOBUT-
CA OFPOMHbIM NPENATCTBMEM MPW BblXOge
Ha POCCUNCKUI PbIHOK» (BaHKOBCKas opra-
Hu3auws, 3anagHaa Espona) [8].

3auacTylo CaliT areHTCTBa WHBECTUL-
OHHOrO Pa3BUTUA ABNIAETCA MEPBOI U OC-
HOBHOW TOUKOI BXO/1a AN NOTEHLIMANbHbIX
MHBECTOPOB. M UMEHHO OT KauecTBa MHTEP-
HeT-CaliTa BO MHOTOM 3aBMCUT He TOJIbKO
YPOBEHb KOMMYHMKALWK, HO W peLueHune
MHBECTOPOB O BO3MOXHOCTU COTPYAHUYE-
CTBa C JaHHbIM PErNOHOM.

CaiT — 3TO OCHOBHaA AUIKMTAN KOM-
MYHWKaLMOHHaA nnathopma NA areHTCTB
WHBECTULMOHHOIO Pa3BUTMA.

CornacHo WccnefoBaHM, MPOBenEH-
HOMY KomnaHueln Investis, 6onbWUHCTBO
NOTEHLMANbHBIX MHBECTOPOB [aloT Xapak-
TEPUCTUKY KOMMAHWAM U BO3MOXHOCTAM
COTPYOHWYECTBA C HUMW, OCHOBbIBAACH Ha
OLIeHKe caWTa.

«Jlyylume opraHu3aLuy UMEIOT ayyLune
CanTbl. JTO OnpeaensAlWwmMA nokasaTtenb
YPOBHA KOMNaHun» (pykoBoauTenb GoHaa
Scottish Widows) [16].

«CyllecTByeT cunbHaa Koppenauus
MeX[y KOMMaHUAMY, KOTOpble HeGPeXHbI
B YNpaBneHWM WX calTamu, ¥ KomnaHu-
AMU, KoTopble B 06LEM HebBpexHo Be-
LyT CcBOMN 6u3Hec» (pykosoguTensb doHaa
Hermes) [16].

«fl yBepEH, UTo re-To Ha NofCco3HaTeNb-
HOM YPOBHe Mbl BCe pOpMUPYEM CBOE MHe-
HWE O KOMMaHWK, NO3UTUBHOE WA HEraTUB-
HOE, OCHOBbIBAACb Ha KauecTBe ee calTta»
(pykoBoguTensb ¢poHaa Threaneedle) [16].

«[epBas To4ka BxoAa ANA MHBECTOPOB
TPaANLMOHHO NpeacTaBnseT cobol cant
KOMMaHWK, U BCE OHW OXUAAIOT NONYYUTb
nHbOpMaLUmMio C caliTa B PeXnUme aKTy-

anbHoro BpemeHu. CalT TakXe [OMKeH
npegocTaBnATb  MHGOPMaLMIO, KOTOPYIo
HeaGPEeKTUBHO NpeAoCTaBnATbL B 0ddnaiiH
pexnme» (CeKTop aHanuTMKK, BceMmnpHbin
WNHBECTULMOHHDIN 6aHK) [14].

CaiT - 3T0 He NPOCTO BONPOC BOCNpUs-
TWA 1 NEPBOro BMEeYaTIeHN)s, 3TO Takxe OC-
HOBHOW WMCTOYHWK MonyyeHus Heobxoaw-
Mol MHGOPMaLK, Ha OCHOBAHWK KOTOPOIA
NPUHMMAIOTCA PeLLeHNA O AanbHeNLem Co-
TPyAHUYECTBe.

Komnanus Rivel Research Group onpo-
cvna 232 MHBECTOPa, Kakne MHdopmaum-
OHHble pecypcbl OHU CuUnTalT Haubonee
NOne3HbIMU U BaXHbIMU B NpoLiecce nccne-
[OBaHUA N NPUHATMA PELLEHNA NO Clepylo-
MM BONPOCaM:

© NepBUYHas OLieHKa KOMMaHuu;

o GaKTOpbl, BAMAIOWME HA MPUHATUE
pelleHnii 06 YCTaHOBNEHUM MAPTHEPCKUX
OTHOLLEHWN.

Kak oka3anocb, 43% Bcex OnpoLUeHHbIX
WNHBECTOPOB CTPOAT MNEPBUYHYIO OLIEHKY
KomnaHuu no ee canty. U ana 76% uHBe-
CTOPOB NPUHATWE peLleHna 06 ycTaHoBMe-
HUW MAPTHEPCKUX OTHOLUEHUW Hanpamyio
3aBUCUT OT KauecTBa canTa [16].

HecmoTpA Ha TO YTO B aHaNUTUUYECKOM
oTyeTe AreHTCTBa CTpaTermyeckmx MHULM-
aTB MO NPOABMMEHWIO HOBbIX MPOEKTOB
rOBOPWUTCA O CNOXHOCTW onpepeneHus
HenocpefCcTBEHHOrO BAUAHWA NopTana Ha
YCNeWHOCTb  MHBECTULMOHHbBIX OTHOLUe-
HW [1], BaXHOCTb AAHHOTO NMapameTpa He
nofBepraeTca COMHEHMIO, YTO BbipakaeTca
B ero duKcauum Kak ogHoro n3 15 tpe6o-
BaHuN CTaHZapTa, a Takxe B perynapHom
aHanu3e WHBECTULMOHHBIX MOPTanoB Ha
npeamet nx 3GGEKTUBHOCTY PasNNYHbIMU
PeVTUHIrOBbIMM areHTcTBamMu [7].

Kpome TOro, cornacHo pesynbratam
aHanu3a 6onee 30 TbiC. MHBECTULIMOHHDBIX
NpPOeKTOB, NpoBeAeHHOro BcemypHbIM
6aHKOM, peLleHre 0 Hayane MHBECTULIMOH-
HOrO COTPYAHWYECTBA C PETVIOHOM B BbICO-
Kol CTeneHu 3aBUCcUT OT UHGOPMALIMOHHOI
OTKPbITOCTU 1 AocTaTouHOCTW. bonee Toro,
npegocTaBneHne MHGOPMaLMmM Yepes nop-
Tan oueHnBaeTcA baHKOM Kak paBHO3Hau-
HOe HapAay C MEXaHW3MOM KOMMYHIMKaL K
no KaHany npamon csasm [13].

Pesiomupya npvsefeHHble Bbllle [aH-
Hble, KOHCTaTWpYyeM, YTO BAMAHUE Perno-
HanbHOro MopTana Ha WHBECTULMOHHYIO
npuBReKaTenbHOCTb BblpaXkaeTca B cnefy-
IOLMX acneKTax:

1) oKa3blBaeT BAMAHME Ha MPUHATME
NEPBUYHBIX peLleHnin 1 GOopMUPOBaHME
NepBOro BreyatneHus ob areHTCTBe;

2) NpefCcTaBnseT cobon OCHOBHOM WC-
TOYHVK UHbOPMaLMK 06 NHBECTULIMOHHBIX
BO3MOXHOCTAX PermoHa;



e Financial expenses on organization,
including travel allowance, etc.;

e Organization of meetings is a time-
consuming process that requires the sched-
ules of all the parties to be in compliance;

e Human factor: physical well-being of
the agency’s representative; investors’ an-
tipathy towards the representative of the
regional investment institution, etc.

Atthe same time, all the aforementioned
particularities are smoothed over by such a
communication instrument as a high-quali-
ty and effective Internet portal of a regional
agency for investment development.

Moreover, investment web portals al-
low compensating for weaknesses in the
work of regional authorities when it comes
to providing information.

Special research showed that 70% of
foreign companies ask Russian authorities
for information which is critical for the in-
vestment project. 60% of these companies
describe this experience as negative, and
83% of them believe that all the investors
face a similar situation.

According to one of the banks in West-
ern Europe, one of Russia’s problems is a
lack of information. It becomes an enor-
mous obstacle when entering the Russian
market” [8].

Often the website of an agency for in-
vestment development is the first and main
port of call for potential investors. This is the
quality of the website that predetermines
not only the level of communication, but
also investors’ decision on the possibility of
cooperation with a particular region.

A website is the main digital commu-
nication venue for investment promotion
agencies.

According to the investigation con-
ducted by Investis, the majority of potential
investors characterize companies and exa-
mine possibilities of cooperation based on
the impression of the website.

«The best run companies have the best
websites. It's the pervasive culture of the
firm»

Fund Manager, Scottish Widows [16]

«There is a strong correlation between
those companies that are sloppy in man-
aging their websites and those companies
that are just generally sloppy in the way
they run their business”

Fund Manager, Hermes [16]

«l am sure that somewhere in the back
of your mind you form an opinion, either
negatively or positively, based on the qual-
ity of their website”

Fund Manager, Threaneedle [16]

«The first port of call for a trader, ana-
lyst or inventor is generally the website of
a company and they all expect to get infor-
mation from that website at the same time
as the newswires publish the information.
The website also stores information that is
increasingly difficult to store in the office”

Sector Analyst, global investment bank
[14]

A website not only creates the first im-
pression, but also gives all the necessary
information to take decisions on the pos-
sibility of further cooperation.

Rivel Research Group surveyed 232
buy-side analysts about sources of infor-
mation they consider to be the most useful
and important when doing research and
taking decisions on the following issues:

o Getting a company on your radar;

e Factors influencing the decision/rec-
ommendation to establish partnership re-
lations.

As the findings of the survey demon-
strated, 43% of all the respondents per-
formed the initial assessment of a company
by analyzing the quality of its website. 76%
of the analysts surveyed pointed out that
the quality of the website is a key factor
whether partnership relations are going to
be developed or not [16].

Despite the fact that the analytical re-
port of the Agency for Strategic Initiatives
indicates that it is difficult to determine the
extent to which a web portal influences the
successful outcome of investment relations
[1], the importance of this parameter is un-
questionable what results in including it in
15 requirements of the Standard and a reg-
ular analysis of effectiveness of investment
web portals by various ranking agencies [7].

Furthermore, according to the World
Bank’s analysis of 30.000 investment pro-
jects, the decision to initiate investment
cooperation with a region is highly de-
pendent on information transparency and
adequacy. Publishing information on the
website is considered by the Bank as an
equivalent to direct communication [13].

To sum up the abovementioned data,
we can say that a regional Internet portal
exerts the following impact:

1) Influences the initial decision-mak-
ing process and forms the first impression;

2) Serves as the main source of infor-
mation about the investment potential of
aregion;

3) Creates an opportunity to commu-
nicate with an unlimited number of poten-
tial investors, significantly increasing the
chances to establish cooperation;
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4) Maintains effective communication;

5) Represents the only source of infor-
mation about the agency and the invest-
ment potential of a region which can be
fully controlled via the Internet;

6) Allows optimizing the costs of in-
vestment agencies associated with estab-
lishing, maintaining and developing of
relations with investors (business trips, or-
ganization of meetings);

7) Demonstrates  transparency
readiness for cooperation;

8) Provides opportunities for continu-
ous communication with investors in real
time;

9) Affects brand awareness and en-
hances brand loyalty;

10) Is the center of digital ecosystem of
the agency for investment development;

11) Helps reduce the shortcomings of
the regional agencies’ functioning in mat-
ters of quality of information provided.

Thus, the importance of foreign invest-
ment attraction leads to the necessity to
improve investment appeal of regions. To
carry out this task, the majority of the Rus-
sian subjects experienced the creation of
specialized regional agencies for develop-
ment, as well as common federal platforms
which represent the entry point to the Rus-
sian market: the Russian Investment Agen-
cy, the Association of Regional Investment
Agencies, the Investment Portal of Russia’s
Regions, the Russian Direct Investment
Fund, and the Regional Investment Stand-
ard.

In the article the author has analyzed
one of the Standard’s requirements, i.e. the
creation of a specialized Internet portal,
from the viewpoint of its influence on the
investment attractiveness of a region.

The research into the role of an invest-
ment portal demonstrated that the region-
al website is the most powerful and techno-
logically advanced communication channel
in the modern digital environment. Moreo-
ver, an investment portal of a high quality
brings a range of other significant advan-
tages and exerts a positive influence on
investment attractiveness of a region. This
determines the undoubted importance
and the need to work on this instrument. |
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3) naeT BO3MOXXHOCTb B3aMOMENCTBISA
C HeorpaHnWyeHHbIM KONIMYECTBOM MOTEH-
LManbHbIX WHBECTOPOB, 3HAUYUTENBHO MO-
BbILIAA LWAHCHI YCTaHOBNEHUA COTPYAHU-
yecTBa;

4) no3BonseT onepaTuMBHO YMpaBnATb
KOMMYHWKaLMOHHbIM MPOLIEeCCoM;

5) ABnsAeTcA €AUHCTBEHHbIM NON-
HOCTbIO YMpPaBNAEMbIM OHMAMH-UCTOYHN-
KOM MHpOPMaLM 06 areHTCTBE 1 UHBECTM-
LIMOHHbIX BO3MOXHOCTAX PErvoHa;

6) NO3BONAET  MaKCMMaNbHO  OMTW-
MW3MPOBaTb PACXodbl WHBECTULMOHHBIX
areHTCTB, CBA3aHHble C YCTaHOBNEHUEM,
noafaepXaHnMemM 1 pas3BUTMEM CBA3EN C UH-
BECTOpaMM (KOMaHAVMPOBKYM, OpraHu3aums
BCTpeuY);

7) BEMOHCTPUPYET OTKPBITOCTb U FOTOB-
HOCTb COTPYAHMYAT;

8) obecneumBaeT HenpepbiBHYK KOM-
MYHUKaUMIO C MHBECTOPaMU B pexume pe-
aNbHOr0 BPEMEH;

9) BNMAET Ha Y3HaBaeMOCTb 11 NOBbILLE-
HU1e NOANbHOCTYN K 6peHzy;

10) ABNAETCA LIEHTPOM LUAXKMUTAN JKO-
CUCTEMbI areHTCTBA MHBECTULIMOHHOTIO pas-
BUTNS;

11) no3BonseT HMBENNPOBaTb Hepo-
yeTbl B paboTe permoHanbHbIX areHTCTB B
BOMPOCAX KauectBa MpefoCTaBleHUs WH-
dopmauuu.

Takum 06pasom, BaXXHOCTb MpuBeYye-
HUA MPAMBIX WHOCTPAHHBIX WHBECTULWN
06ycnoBnnBaeT HeOOXOAMMOCTb MOBbILLIE-
HUA MHBECTULMOHHON NPUBNEKATENBHOCTY
pervuoHoB. [1ns peannsauum faHHON 3aja-
Uy B 6OMbLUMHCTBE CYyObEKTOB OblNKN CO3Aa-
Hbl CeLManbHble PerMoHabHble areHTCTBa
pa3BUTKSA, a Takxe eanHble dpeaepanbHble
nnatGopmbl, KOTOpble MPeAcTaBnAlT Co-
60I1 TOUKY BXOAa Ha POCCUNCKUIA PbIHOK:
Poccuitckoe MHBECTULIMOHHOE areHTCTBO,
Accounauma permoHanbHbIX WMHBECTULMN-
OHHbIX areHTCTB, IHBECTULMOHHBIN NopTan

pervnoHoB Poccuu, QoHA NpAMbIX MHBECTU-
LIMI, a TaKKe VIHBECTULIMOHHDIN CTaHAAPT.

B pamKax faHHoiA CTaTby 6bIN0 NpoaHa-
NM3NPOBaHO oaHO 13 TpebosaHMin CTaH-
[apTa - Co3faHne Creumanu3npoBaHHOro
VHTEPHET-NOPTaNa — C TOUKW 3PeHUs ero
BAMAHKUA HAa WMHBECTULMOHHYIO MPUBIEKa-
TeNbHOCTb peruoHa.

WccnepoBaHne mokasano, uto peruo-
Ha/IbHbIN CalT ABMAETCA CaMblM BIVATENb-
HbIM U TEXHONOTVYHBIM KaHa/IOM KOMMYHI-
Kalun B COBPEMEHHOW AMIXWUTAN cpefe.
Kpome TOro, KaueCTBEHHbIi MHBECTULM-
OHHbIN MopTan Hecet B cebe pag Opyrvx
BaXHbIX MPEVMMYLIECTB M OKa3blBaeT 3Ha-
unTeNbHOE BAWAHME, MOBbIWAA WHBECTU-
UMOHHYIO MPUBIEKATENbHOCT  PErMOHa,
YTO OMnpefenseT HECOMHEHHYK BAaXHOCTb
1 HeOBXOAMMOCTb PAbOThI Hafl AAHHBIM UH-
CTPYMeHTOM.



| Merowwnkw || References |

1. AHanuUTUYECKMI OTYeT AreHTCTBa CTPaTErMYeckMX MHULIMATMUB MO NPo-
OBVKEHNIO HOBBIX MPOEKTOB. VIHBECTULMOHHBIN MOpTan: clefoBaHe Mofe
unu 3$HeKTMBHBIN MeXaHU3M NpuBneYeHna nHeecTuumin, 2014. URL: www.
investinregions.ru/u/news_file/3/invest10.pdf.

2. Mewkos H.A.,, MatBeeB A.C. KoHLeNUMA MHHOBALMOHHOTO Pa3BUTUA
PErMoHaNbHOrO Macc-MefuiiHOTO KOMMIEKCa B YCNOBUAX MHGOPMALIMOHHO-
ro obwectsa // BusHec-nHdpopmatuka. 2013. Ne 2(24). C. 19-26.

3. MuHaesa J1.B. CaiiT Kak MHCTPYMEHT NMpOABMXeHUA Tepputopum //
[MpakTuKa MyHuLMnanbHoro ynpasneHus. 2012. N2 2. C. 100-105.

4. HauMoHanbHbI  PETUHT  COCTOSHNA  MHBECTULIMOHHOTO  KMMa-
Ta B pervoHax, VIHBecTWLMOHHbIA nopTan permoHoB Poccum. URL: www.
investinregions.ru/investor/rating/general/.

5.0 craHpapte. Moptan WHeectknumat.PO®. URL: http:/investstandart.
ru/o-standarte/.

6. NnBectupyiite B Poccumto! MopTan Poccuinckoro WMHBECTULMOHHOTO
areHtctBa. URL: http://invest-rf.com/ru/.

7. PeNTUHT KauecTBa MHBECTULIMOHHBIX NOPTaNoB Cy6bekToB PO Ha MapT
2013 r.: B3pbIBHOW pocT 6e3 cogepxaHusa / kcnept PA, 2013. URL: http:/
raexpert.ru/researches/regions/invest_portal.

8.TouKa 3peHns MHBeCTOpOoB: OLEHKa NHBECTULMOHHOTO KMMaTa poc-
CUINCKWX PErVIOHOB Fla3aMn MHOCTPaHHBIX MHBECTOPOB: COBMECTHOE UCCHe-
posaHue KMMT v PCMM, 2013. URL: www.kpmg.com/ru/ru/issuesandinsights/
articlespublications/pages/taking-the-investor-perspective.aspx.

9.Best Practice in Investor Relations Communication with your Stake-
holders: Channels &Tools Bank Investor Relations. URL: www.nasdagomx.am/
zfiles/en/events/20090617/2_en_20090617.pdf.

10. Digital, Social & Mobile Worldwide in 2015. Report by Simon Kemp,
January 2015. URL: http://wearesocial.net/blog/2015/01/digital-social-mo-
bile-worldwide-2015/.

11. Encyclopaedia Britannica, Definition of Web site URL: www.britannica.
com/EBchecked/topic/690679/Web-site.

12. Global Communication Channel Credibility: How are citizen-consum-
ers getting information about your organization? Ipsos public affairs point of
view. URL: www.ipsos.com/public-affairs/sites/www.ipsos.com.public-affairs/
files/INT%20Global%20Comm%20Channel%20Credibility%20Summer%20
2010.pdf.

13. Global Investment Promotion Best Practices 2012. URL: https://www.
wbginvestmentclimate.org/uploads/Global%20Investment%20Promo-
tion%20Best%20Practices_web.pdf.

14.IR website best practice guide, London Stock Exchange. URL: www.
ir-consult.ru/files/IR_website_best_practice_guide_LSE.pdf.

15. London Stock Exchange Investors relations. A practical guide. URL:
www .investis.com/~/media/Files/|/Investis-V2/pdf/publications/ir-apracti-
calguide.pdf.

16. Spiegelberg R. Best Practice IR websites. 2010. URL: www.ir-russia.
ru/news/presentations/Investis%20IR%20Best%20Practice%20for%20
Deutsche%20Bank%20Moscow%20Conference%20Feb%202010.pdf.

State ¢ Regions # Development

1. Investitsionnyy portal: sledovanie mode ili effektivnyy mekhanizm priv-
lecheniya investitsiy, 2014. Analiticheskiy otchet Agentstva strategicheskikh
initsiativ po prodvizheniyu novykh proektov [Investment Portal: trendiness or
an effective mechanism for attracting investments. Analytical report of the
Agency for Strategic Initiatives on promoting new projects]. Available at:
www.investinregions.ru/u/news_file/3/invest10.pdf.

2.Meshkov N.A., Matveev A.S. Kontseptsiya innovatsionnogo razvitiya
regional'nogo mass-mediynogo kompleksa v usloviyakh informatsionnogo
obshchestva [The concept of innovative development of the regional mass-
media complex in the conditions of information society]. Biznes-informatika
- Business Informatics, 2013, no. 2(24), pp. 19-26.

3. Minaeva L.V. Sayt kak instrument prodvizheniya territorii [A website as
atool of territory’s promotion]. Praktika munitsipal’'nogo upravleniya - Practice
of Municipal Governance, 2012, no. 2, pp. 100-105.

4. Natsional'nyy reyting sostoyaniya investitsionnogo klimata v regionakh
[National ranking of investment climate in regions. Investment portal of Rus-
sia’s regions]. Available at: www.investinregions.ru/investor/rating/general/.

5.0 standarte [About the standard]. Available at: http://investstandart.
ru/o-standarte/.

6. Investiruyte v Rossiyu! Portal Rossiyskogo investitsionnogo agentstva
[Invest in Russial The web portal of the Russian Investment Agency]. Available
at: http:/invest-rf.com/ru/.

7. Reyting kachestva investitsionnykh portalov sub’ektov RF namart 2013 g.:
vzryvnoy rost bez soderzhaniya [Rating of the quality of investment web por-
tals of the RF subjects as of March, 2013: explosive growth without content].
Ekspert Rating Agency, 2013. Available at: http://raexpert.ru/researches/re-
gions/invest_portal.

8. Tochka zreniya investorov: Otsenka investitsionnogo klimata rossiyskikh
regionov glazami inostrannykh investorov: sovmestnoe issledovanie KPMG
i RSPP, 2013 [The point of view of investors: investment climate assessment
of the Russian regions through the eyes of foreign investors: a joint study by
KPMG and the RSPP, 2013]. Available at: www.kpmg.com/ru/ru/issuesandin-
sights/articlespublications/pages/taking-the-investor-perspective.aspx.

9. Best Practice in Investor Relations Communication with your Stakehold-
ers: Channels & Tools Bank Investor Relations. Available at: www.nasdagomx.
am/zfiles/en/events/20090617/2_en_20090617.pdf.

10. Digital, Social & Mobile Worldwide in 2015. Report by Simon Kemp,
January 2015. Available at: http://wearesocial.net/blog/2015/01/digital-
social-mobile-worldwide-2015/.

11. Encyclopaedia Britannica, Definition of Web site Available at: www.bri-
tannica.com/EBchecked/topic/690679/Web-site.

12. Global Communication Channel Credibility: How are citizen-consum-
ers getting information about your organization? Ipsos public affairs point
of view. Available at: www.ipsos.com/public-affairs/sites/www.ipsos.com.
public-affairs/files/INT%20Global%20Comm%?20Channel%20Credibility%20
Summer%202010.pdf.

13. Global Investment Promotion Best Practices 2012. Available at: www.
wbginvestmentclimate.org/uploads/Global%20Investment%20Promo-
tion%20Best%20Practices_web.pdf.

14. IR website best practice guide, London Stock Exchange. Available at:
www.ir-consult.ru/files/IR_website_best_practice_guide_LSE.pdf.

15. London Stock Exchange Investors relations. A practical guide. Avail-
able at: wwwl.investis.com/~/media/Files/I/Investis-V2/pdf/publications/
ir-apracticalguide.pdf.

16. Spiegelberg R. Best Practice IR websites. 2010. Available at: www.
ir-russia.ru/news/presentations/Investis%20I1R%20Best%20Practice%20
for%20Deutsche%20Bank%20Moscow%20Conference%20Feb%202010.pdf.

43

9T02Z /09/2 5N ¥39VNVIN JHL/S1ANTTAVELN




