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MpeanpuHMMaTenbCcKas KyAbTypa MOIOAEKH
U paKTopbl ee pa3BUTHUA:
COLLHOKY/IbTYPHbIK Noaxoa *

CTaTbsi NOCBSiLLEHa U3YYEHNIO MPEANPUHUMATENBCKOM KyNbTypbl KaK BaXHEMNLWEro 31eMeHTa KOMMIEKC-
HOW NpeanpUHUMATENbCKOA 3KOCUCTEMbI M GAKTOPOB, BAMAIOLMX Ha Hee. OCOBEHHOCTbIO MCCneaoBaHus
AIBNSETCA aKLEHTUPOBAHUE BHUMAHWS Ha TaKoW COLMAaNbHOM rpynne, Kak MONOAEKb, KOTOpas OTAMYaeTcs
LleHHOCTHbLIMW YCTAHOBKaMM W NpeanpUHUMATENbCKOM aKTUBHOCTBIO OT OCTaNbHBbIX MPYNMN HaceneHus.

ABTOpamu BbleNeHbl NOAXOAbl K MOHATUIO «NPEANPUHAMATENLCTBO», KOMMIEKCHO XapaKTepuaytLme
np1poay AaHHOM 3KOHOMUYECKOM KaTeropuw, onpeaeneHbl rpaHuLibl MONOAEXHOrO NPeAnpUHUMATENLCTBA.
O60ocHoBaHa He0o6X0AMMOCTb UCMOb30BaHUS HE TONbKO 3KOHOMUYECKOrO, HO U COLMOKYNLTYPHOrO NOAXO-
a K npeanpuHuMaTenscTBy. B pesynbtate cucTeMaTu3alm CyLECTBYIOWMX NOAXOAOB PacKpbiTa CYLWHOCTb
npeanpUHUMaTENbCKON KyNbTypbl M cHOPMYNMPOBaHbI YPOBHM €€ peanu3alu. Ha ocHoBe aHanusa nutepa-
TYPHbIX UCTOYHWUKOB NPEAIOKEHA aBTOPCKas KnaccudrKaLMs GakTOPoB, OKa3biBatOWMX BAUSHWE Ha GOpMHU-
pOBaHHe W pa3BUTHe NPEANPUHUMATENLCKOM KyNbTYPbl MONOAEXM, flaHa UX XapaKTepUCTUKa.

Ceromm pa3BMTUE MOJIOAEXHOrO
npesnpyHUMaTensCTBa  ABNAETCA
NPVOPUTETHON 3afayel, YTo 3aABNEHO B
CrpaTterun pasBuTWA MOJIOLEXHOTO npef-
npuHumatensctBa B PO Ha nepuog mo
2020 r. OgHako popmmpoBaHHMe CoLManbHO
OTBETCTBEHHbIX, YCTONUMBbLIX MPeanpuHu-
MaTeslel HEBO3MOXHO 6€3 KOMMJIEKCHON
npeanprHUMaTeNbCKOM SKOCUCTEMBI, BaX-
HeWWNM 3IEMEHTOM KOTOPOWM ABRAeTCA
npegnprHMMaTenbckasa Kynbtypa. ViImeHHO
cbopmupoBaHHaa NpeanpUHUMAaTENbCKan
KynbTypa nomoXeT u3bexatb 3ddekta
«CKpbITOTO MpeAnprHMMATENbCTBa», 06e-
cneunT NPAMYI0 MONOXUTENbHYK CBA3b
MEeX[y POCTOM YuMCia MaibiX NPeanpuaTui
1 COLManbHO-3KOHOMUYECKUM Pa3BUTHEM.

i3meHeHne cocTosHuA 6u3Hec-cpe-
Ibl, Bbl3BaHHOE MpoLeccamn rnobanwsa-
LMW 1 TUMEPKOHKYPeHUMK, npugaHue en
JOVHAMMUYHOTO  XapaKTepa, OCOOEHHO B
WHHOBALIMOHHOW cdepe, PpopmMUpoBaHUe
HOBbIX MOAXOLOB K Pa3BUTMIO NPEANPUHU-
MaTe/bCTBa TPeOYIOT YTOUHEHUS U mepe-
OCMbICIEHNA UCXORHbIX MOHATUA «npef-
NpYHUMaTeNb», «NPEeLNPUHAMATENbCTBOY,
«MOJIOAEXHOEe  NPEeAnPUHUMATENbCTBOY,
«NPeAnPUHUMATENbCKAA KyNlbTypa» W Ap.
/X «pa3mbITOCTb», Ha Hall B3rnAg, BefeT K
HE3hDEKTUBHOCTU pa3pabaTbiBaembiX 1
peanu3yemblX Ha roCyAapCTBEHHOM W My-
HULMNANbHOM YPOBHAX Mep MOLAEPXKKM
C HETOYHO CHOKYCUPOBAHHOW HanpaBeH-
HOCTbIO.

AHanu3 oTeYeCTBEHHON U 3apyBeXHOI
nTepaTypbl MOKa3blBaeT, YUTO pasnuuna B
onpeaeneHnAX yKasaHHbIX MOHATUN Bbi3Ba-
Hbl Pa3MUMAMM B TPaZuUUUAX, KynbType,
MONUTMKE Pa3HbIX CTPaH W He B MOC/EAHIO
ouepefb — B CamMOW MPaKTMKe Pa3BUTMA
npeanpuHMMatenbcTBa.  O606WMB  MMe-
lowpecs noaxonbl, aBTOPbl MOMbITaNNCh
YTOUHWUTb COAEPXKaHNe TEPMUHOB, YTO, Ha
HaLl B3rNisf, aKTyaslbHO B YCIIOBUAX F06a-
nn3aumn  deHoMeHa npeanpuUHUMAaTENb-
cTBa.

MoXHO OTMeTUTb, uTO CyllecTByeT
OrPOMHOE KONIMYeCTBO OnpeaeneHuin no-
HATUIA «NPeANPUHUMATENbY U <MPEANPUHM-
MmatenbcTBoy. OfHaKo BO BCEX PACCMOTPEH-
HbIX OMNpefeNneHnAX MOXHO BblAeNUTb TPK
XapaKTepUCTUKM: MOBEAEHNA NpeanpUHU-
MaTenA 1 ero HaBbIKOB; NPeANPUHIMATENb-
CKOTO MpoLecca U cobbITUM, ABNAIOLLMXCA
€ro 4acTblo; pe3ynbraToB npeanpuH1UMa-
TenbcKon featenbHocTu (puc. 1).

[MpoaHann3mpoBaB cywecTByowWwme
B3rNAAbl Ha onpepjeneHve NOHATUA «nped-
NPUHAMATENbCTBO»,  Mbl  BUAUM, UTO
BHUMaHWE WCCNegoBaTenen Bcerga Co-
CpepoTaunBanoch Ha PasBUTUN yxe den-
CTBYIOLLEro CyObeKTa M XapaKTepucTuke
CofepXKaHuA camon Kateropuu «npegnpu-
HUMaTeNb», B TO BPEMA KaK TEPMUH «Mpej-
NPUHUMATENbCKaA KyNbTypa» HauMHAET ak-
TVBHO MPUMEHATLCA BO BTOPO MONOBMHE
XX Beka. DopmMrpoBaHue 1 pa3BrTLE COLM-
OKYNbLTYPHOTO nopxofa K npeanpuHvMMa-

* CTaTbA NOATOTOBNEHA NPy GUHAHCOBOI nopaepKe rpaHta PFTHO Ne 15-32-01281 «YnpaBneHwe LieHHOCT-
HO-OPVEHTVNPOBAHHBIMU (paKTOpPaMW Pa3BUTKA NPEANPUHUMATENLCKOI KYNbTYPbl MOSTOAEXKN B MyHULMMANbHbIX

06pa3oBaHUAX».
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The article is devoted to the study of entrepreneurial culture as a key element of entrepreneurial
ecosystem and considers the factors behind its development. The authors’ particular focus is on young
people who constitute a social group with special values and differ in terms of entrepreneurial activity from
other groups of people.

The authors determined the approaches to the concept “entrepreneurship” characterizing its complex
nature and specified boundaries of youth entrepreneurship. The need for applying a sociocultural ap-
proach to entrepreneurship along with an economic one is proved. On the basis of systematization of the
existing approaches, the essence of the entrepreneurial culture is revealed and the levels of its realization
are formulated. Having examined the scientific literature, the authors propose a classification of the fac-
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tors influencing the formation and development of entrepreneurial culture of youth.

Today youth entrepreneurship is as-
signed a high priority, which is of-
ficially stated in the Strategy for Develop-
ing Youth Entrepreneurship in the Russian
Federation until 2020. However, formation
of socially responsible, sustainable entre-
preneurs is impossible without a complex
entrepreneurial ecosystem incorporating
entrepreneurial culture as the most impor-
tant elements of it. It is the established en-
trepreneurial culture that will allow avoid-
ing the effect of “latent entrepreneurship”
and maintain a direct positive connection
between the growth in the number of small
enterprises and socioeconomic develop-
ment.

Changes in the condition of business
environment caused by globalization and
hypercompetition, shaping its dynamic
character, in particular, in the sphere of in-
novations, appearance of new approaches
to the development of entrepreneurship
dictate the need for elaborating on and
reconsideration of the original concepts
“entrepreneur’, “entrepreneurship’, “youth
entrepreneurship’, “entrepreneurial cul-
ture” and others. Their vagueness, in our
view, leads to inefficiency of the measures
of support developed and implemented at
the state and municipal levels with a rather
imprecise focus.

The analysis of the domestic and for-
eign scientific literature demonstrates that
differences in the definitions of the men-

tioned concepts result from differences in
traditions, culture, policy of various coun-
tries and not least in the practice of entre-
preneurship development itself. Having
studied the existing approaches, the au-
thors attempted to elaborate on the con-
tent of the terms, what is quite relevant in
conditions of a globalizing phenomenon of
entrepreneurship.

It can be noted that there is an impres-
sive number of definitions of the concepts
“entrepreneur” and ‘“entrepreneurship”.
Nevertheless, it is possible to identify three
aspects characterized in all listed defini-
tions: entrepreneur behavior and skills;
entrepreneurial process and events consti-
tuting it; results of entrepreneurial activities
(Fig. 1).

After careful examination of the exist-
ing views on the definition of the concept
“entrepreneurship” we can see that the
researchers’ attention has always been fo-
cused on the development of already act-
ing subject and description of the content
of the concept “entrepreneur’, whereas the
term “entrepreneurial culture” started to
be regularly used in the second half of the
XX century. The sociocultural approach to
entrepreneurship has been forming and
evolved on the basis of the analysis of the
theory of entrepreneurship.

This way, Peter Drucker, an outstand-
ing economist and philosopher of entre-
preneurship of the XX century, reproached

*This work was prepared with the financial support of the Russian Foundation for Humanities, project
no. 15-32-01281 “Management of the value-oriented factors behind the development of youth entrepreneurial

culture in municipalities”.
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MpUHATME PELUEHNIA B YCNIOBUAX PUCKa
1 HeonpegeneHHoCT;

TBOPYECKMIA NOAXOL;
npeanpyMMUBOCTb U NMAEPCTBO;
KOOPAMHMPOBaHWE 1 ynpasneHne

MovcK BO3MOXKHOCTeW;
YAOBNETBOPEHME VMEIOLLENCA
UM co3aaBaemoii NoTpebHOCTY;
MCMONb30BaHMe MHHOBaLWI;
HoBasA KOMGVHaLWA Pecypcos

[NoBegeHue

MakcumarsnbHas Bbiroaa;
npu6binb 1 6oraTcTBo;
CO3JaHne CTOUMOCTW/LUEHHOCTY;
pocT 6usHeca

npegnpuHnMmaTena

MpeanprHMMaTenbCTBO

MNpepnpuHUMaTEenbCKNiA
npouecc

Pesynbrat
npeAnpPUHUMATENbCKO
[eATeNnbHOCTH

Puc. 1. CyLUHOCTb NOHATUS «TPEATPUHUMATEALCTBO»

R.P. Lee, S.R. Dwarampud u gp.)
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MakpoypoBeHb, Kak 3N1eMeHT MpefnpUHNMAaTENIbCKON SKOCUCTEMbI
__| (W.K. lWeByeHko, E.A. llepHep, D. Isenberg, J. Adrienne n gp.)

YpoBeHb NPeAnpUATUA, Kak SN1eMEHT OpraH/N3aunoHHON KynbTypbl ||
npeanpuatus (B.b. Opnos, O.. Museposa, S.A. Zahra, J.S. Korri, J. Li,

| YposeHb uHaMBMAa (B.5. Opnos, O.I. Museposa, E.B. Opnosa,
H. Oosterbeek, R. O'Shea, J. Kroon v gp.)

Puc. 2. YpoBHM NpeAnpuHUMAaTEAbCKOM KyALTYPbI

CocTaBneHo no: [21; 25-33].

TeNbCTBY NPOUCXOAMIO Ha OCHOBE aHann3a
Teopun NpeLnpPUHNMATENbCTBA.

Tak, BblgatoWmninca 3KOHOMIUCT U duo-
cod npepnpuHumaTenbctea XX ctonetus
MN. Opykep caenan ynpek cBOMM npepuie-
CTBEHHMKaM, OTMETMB, UYTO «3KOHOMUCTbI
He MMeloT OOBACHEHWA HW TOro, noyemy
npesnpUHAMATENBCTBO BO3HUKNO M Tak
WNHTEHCMBHO CTaNo Pa3BuBaThCA ... HU TOTO,
noyemy OHO Pa3BWBAETCA Jyulle B OfHUX
CTpaHax W KynbTypax 1 He pa3BvBaeTca B
apyrux» [9. C. 34]. MNoatomy HeobxoauUmo
paccmaTpmBaTb NpeanprHUMaTensCTBO B
LWMPOKOM CMbICNIE, TAe TBOPYECTBO U CO3-
JaHue HOBbIX LLleHHOCTel yepes pacrno3Ha-
BaHWE W WCMONb30BaHNE BO3MOXHOCTEN
— OCHOBA MNpeanpurHNMaTeNbCKOro MpPo-
uecca. DoKyc BHUMaHWA Ha NpeanpuHIMa-
TeNnbCTBe Kak CouuanbHO 0byCnoBNEHHOM
npoLecce NO3BOJIAET NOHATb, KaK 1 NoYemy
peanu3yloTca npeanpuHUMaTeNbCcKme Ha-
yana, 3af0XeHHble B 4enoBeke. Heobxo-
AMMO WCNOJMb30BaTb He TONIbKO SKOHOMU-
YECKWNIA, HO 1 COLMOKYNbTYPHBIA noaxoq,
MOCKOMbKY peructpauma npesnpuatma
nonyyeHue co6CTBEHHON NpUBLINK He AB-
NATCA eUHCTBEHHBIMI XapaKTepUCTMKa-
MV NpeanpuHAMaTeNbCTBa.

TeopeTnyeckylo OCHOBY COBPEMEHHO-
ro COLUMONOrMYeckoro noaxopa K npep-
npuHuMaTtenbcTBy 3anoxun M. Bebep,
KOTOPbI  paccmaTpuBan npegnpuHuma-
TENbCTBO Kak [AeATeNbHOCTb, YKOpPEHEH-
HYl0 B COLMOKYNbTYPHOM KOHTeKcTe. Ero
MHTepecoBan BOMPOC, MOYeMy NpU CXO-
XWX YCNOBUAX OAHW CTAHOBATCA Npesnpu-
HUMaTenamu, a apyrue Het. Bebep obbac-
HAN 3TO TeM, YTO MpeAnpPUHUMaTENbCKan
LeATeNbHOCTb CBA3aHa C CoLManbHbIMM
ponAMK WHAWBWAA, €ro CTaTycoM, CeMeli-
HbIM 11 IPY>KECKNM OKPY>KEHWEM U TNaBHOE
penurueii. [ToHUMaHKe, KOTOPOE OH BHeC,
B Oonblueil cTeneHnW CBOAWUTCA K TOMY,
yTO TPYAOBaA 3TMKa MPOTECTAHTOB CyLye-
CTBEHHO BNMAET Ha YCMnewHocTb busHeca
[2. C. 56-62]. WNHaue rosopsa, npeanpu-
HUMaTeNbCKanA aKTUBHOCTb GpopmumpyeTca
noa AeNCTBMEM YCTaHOBOK, TPaguuuin u
npaBun, NPUHATbIX B TOM UK UHOM CoLK-
anbHoOW rpynne.

CoBpemeHHble MCCNefoBaTeNn TaKke
OTMeuYaloT, UTo B HacTosALlee BpemaA Habnio-
[laeTCA HeLOCTaToOK IMTepaTypbl NO JaHHON
TeMaTKe U OTCYTCTBME e[MHOro onpepe-
NeHNA TepMUHA «NpeanprHUMaTenbcKas
KynbTypa». bonbwmnHCTBO nccnegosatenei

onpeaenaloT NpeanpUHUMaTENbCKYI0 Kyb-
Typy Yepe3 6a30Bble NOHATUA STUKM, HOPM
1 NpaBuA NOBELEHUSA, CIOXKUBLUMXCA 06bl-
YaeB 1 TPagMUMiA B BeLeHUW NPeanpuHu-
MaTeNbCKOM AeATENbHOCTM.

Cuctematnsmpysa cyliecTsyiolime noa-
XOAbl K onpefeneHnto npeanpuHUMaTeNb-
CKOW KYNbTYpbl, MOXHO BbIAENUTb TPW
YPOBHA [JAHHOrO MOHATUA (puC. 2): B Ka-
yecTBe 3NeMeHTa npeanpUHYMAaTENbCKON
3KOCMCTEMbI (Ha MaKpOYPOBHE); Ha YPOBHe
npeanpuatua (MHorve 3apybexHble uc-
cneposateny uaeHTUGMUMpPYIOT npeanpu-
HUMATENbCKYI0 KynbTypy C OpraHun3aLyoH-
HOW KyNbTypoW npeanpuatus); Ha ypoBHe
NHOMBMAA.

CocToAHMe npefnpuHUMaTENbCKON
KyNnbTypbl CyLLECTBEHHO ONnpeaenseTca 0co-
6eHHocTAMM camoro obbekTa. Hampumep,
MOJIOAEXb KaK CybbeKT npeanpuHuMaTenb-
CKOW [eATeNbHOCTY UMeeT OTINUMTENbHbIe
XapaKTepucCTKM B  KayecTBe HoCuTens
npeanpYHUMaTeNbCKON KynbTypbl.

B HayuHbIX nccnegoBaHUAX CyLLeCTBy-
0T pa3nnyHble nogxofpl K onpepeneHmio
NOHATUA «mofoaexb». OCHOBHbIM KpuTe-
pviem onpepeneHna AaHHON COLWanbHON
rpynnbl ABNAeTCA Bo3pact. Hambonee pac-
NPOCTPaHeHHblE MOAXofbl — Cy6KynbTyp-
HblA, cTpaTUdUKaunoHHbIn [17. C. 179] u
coumanbHo-ncuxonorunyeckun [13. C. 305].
B Hawem mnccnepgoBaHun Mbl NpuaepXuBa-
emca onpefeneHns MONOAEeXM, LAaHHOro
A.T. MacanoBbim, KOTOPbIN WHTErpupyet
CylecTByOLWME NOLXOLbl U CYUTAET, UTO
noL «MOJIOAEXbI0 MOHMMAETCA coumanb-
Ho-Aemorpadmyeckan rpynna, MMeroLas
yCpefHeHHble BO3pacTHble rpaHuupl 14-
30 net, obycnoBneHHble CyLeCTBEHHBIMU
rOPMOHaNbHbIMK  NepecTponKamm opra-
HU3Ma, a TaKke coumanbHON MOOGMIbHO-
CTblo, CBA3AHHOW C Nepexofom MHAMBKAA
OT [eTCKON HecamoCTOATENbHOCTU K NnY-
HOCTHOMY CamoonpefeneHuto B obLiecTse,
OT 3KOHOMUYECKOW 1 NHOW HE3aBUCUMOCTY
OT poauTenemn K NoaHOM NPaBOBON OTBET-
CTBEHHOCTM 3a COOCTBEHHOE MOBefeHMe»
[19. C. 109-110]. Ha Haw B3rnAapg, AaHHoe
onpegeneHyvie B NOHOW Mepe COOTBETCTBY-
eT AeNCTBUTENbHOCTM.

OnpepeneHne HWXHEN rpaHvUbl MO-
NofeXHOro npeanpuHUMaTeNnbCTBa NOf-
KpennseTca 3akoHopatenbctBom Poccuin-
ckoln Qefepauny, B KOTOPOM onpeaeneHa
BO3MOXHOCTb 3aHUMATbCA MpPeanpUHUMa-
TeNbCKOW JeATeNbHOCTbIO € 14 neT ¢ Nucb-
MEHHOrO COrnacusa CBOMX 3aKOHHbIX Mnpeg-
CTaBUTeNen — pogutenel, yCbiHOBUTENen
nnu noneuntens (cT. 18, 26 MpaxpaHcKoro
Kogekca PO). BbineneHvie BepXHero ypoBHs
coumanbHoR rpynnbl «Monogexb» — 30 net
- Ha WHCTUTYLMOHANbHOM YPOBHe noA-



Decision-making in conditions of risks
and uncertainty;

creative approach;

entrepreneurial ability and leadership;
coordination and management

Searching for the opportunities;
satisfying existing needs

or creating new ones;

using innovations;

combining resources in a new way

Maximum profit;
revenue and wealth;
creation of value;
business growth

Entrepreneur behavior

Entrepreneurship

Entrepreneurial process

Results of
entrepreneurial activities

Fig. 1. The essence of the concept “entrepreneurship”
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At a company level, as an element of organizational culture of L]
a company (V.B. Orlov, O.G. Mizerova, S.A. Zahra, J.S. Korri, J. Li,
R.P. Lee, S.R. Dwarampud and others) <

77| At the level of an individual (V.B. Orlov, O.G. Mizerova, H. Oosterbeek,
Rory O'Shea, J. Kroon and others) [

At macro-level, as an element of entrepreneurial ecosystem
__| (LK. Shevchenko, Ye. A. Lerner, D. Isenberg, J. Adrienne and others)

Fig. 2. Levels of entrepreneurial culture

Source: [21; 25-33].

his predecessors for that “economists have
neither an explanation of why entrepre-
neurship emerged and began to develop
intensively, ... nor an explanation of why
it develops better in some countries and
cultures, but does not develop in others”
[9. P. 34]. For this reason, it is necessary to
regard entrepreneurship in a broad sense,
when creativity and creation of new val-
ues through recognizing and benefiting
from the new opportunities are the base
of the entrepreneurial process. When the
attention focuses on entrepreneurship as
a socially conditioned process, it is possi-
ble to understand how and why entrepre-
neurial skills possessed by a man become
unlocked. It is essential to apply not just an
economic approach, but also a sociocultur-
al one, because company registration and
generation of profit are not the only char-
acteristics of entrepreneurship.

Theoretical bases of the modern socio-
logical approach to entrepreneurship were
laid down by Max Weber, who considered
entrepreneurship as activities rooted in
sociocultural context. He was interested
in understanding why in similar condi-

tions some people become entrepreneurs
whereas others do not. His explanation was
that entrepreneurial activity in linked with
social roles of an individual, his/her sta-
tus, family ambience, a particular circle of
friends, and above all religion. The idea he
mooted is limited to a great extent to the
proposition that the labour ethics of Protes-
tants exerts a significant impact on the suc-
cess of a business [2. P. 56-62]. It means that
entrepreneurial activity is formed under the
influence of attitudes, traditions and rules
accepted in one or another social group.

Nonetheless modern researchers still
point to the lack of literature in this field
and absence of a uniform definition of the
term “entrepreneurial culture”. The majority
of researchers treat entrepreneurial culture
using the basic concepts of ethics, norms
and standards of behavior, emerged cus-
toms and traditions in conducting entre-
preneurial activities.

On the basis of systematization of the
existing approaches to defining entrepre-
neurial culture it is possible to specify three
levels of this concept (Fig. 2): as an element
of entrepreneurial ecosystem (macro level);
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the level of a company (many foreign re-
searchers identify entrepreneurial culture
with organizational culture of a company);
the level of an individual.

The state of entrepreneurial culture is
determined considerably by the specifics of
an object itself. For instance, the youth as
a subject of entrepreneurial activities has
distinctive features as a bearer of entrepre-
neurial culture.

Among scientific researches, there
are different approaches to the concept
“youth” The main criterion for this social
group is age. The most widely applied ap-
proaches include subcultural, stratification
[17. P. 179] and socio-psychological ap-
proaches [13. P. 305]. In our study we stick
to the definition given by A.G. Masalov, who
integrates existing approaches and argues
that “youth should be understood as a so-
cio-demographic group with the averaged
age limits of 14-30 years conditioned by
substantial hormonal changes of an organ-
ism as well as by social mobility linked with
an individual’s transition from child de-
pendence to personal self-determination
in society, from economic and other kinds
of independence from parents to total re-
sponsibility for the individual's behavior”
[19. P. 109-110]. In our opinion, this treat-
ment completely corresponds to the reality.

The legislation of the Russian Federa-
tion contributes to the identification of the
lower age limit for the youth entrepreneur-
ship by stipulating in the articles 18 and 26
of the Civil Code of the Russian Federation
the possibility of performing entrepreneur-
ial activities starting from 14 years old pro-
vided there is one’s legal representatives’
written consent (parents; adoptive parents’
or a legal guardian’s). The higher age limit
of the social group “youth” (30 years old) is
institutionally justified by the Strategy of
the State Youth Policy in the Russian Fed-
eration. Hence, we see youth entrepreneur-
ship as entrepreneurial activities conducted
by young people aged between 14 and 30.

The review of the academic researches,
various sociological surveys aimed at stud-
ying the formation and development of en-
trepreneurial culture, values and attitudes
of modern youth enabled us to detect the
main factors behind the culture of entre-
preneurial activities among youth (Fig. 3).

Entrepreneurial culture is shaped under
the influence of many factors, depending
on the situation they may contribute to it or
impede. Entrepreneurial culture experienc-
es the direct impact of exogenous factors.
One of such factors is national cultural poli-
cy, through which, according to N.V. Levkin,
the state may and should directly and (or)

[*]
(1]
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OK30rNEHHbIE ®AKTOPLI
KyAbTYypHas NOAUTMKa roCyAapCTBa;
06LWECTBEHHBIV U TOCYAAPCTBEHHbIN
MEHTaAUTET;
3TUYECKME NMPaBMAA U HPABCTBEHHbIE
KOPMbl NOBEAEHMS;

KYAbTYpa MHBECTOPOB U APYTMX
CTEMKXONAEPOB;

npaBoOBbl€ HOPMbI;

UMUAX NPEeANPUHUMATENSt U AP.

OHAOTEHHBIE ®AKTOPDI
Motusauums;
CeMENHbIM AV AUYHbBIM NPeANPUHUMA-
TeAbCKWI OMbIT;
AKCHMONOTUYECKHE;
KOMMETEHTHOCTHbIE;
OTHOLLEHYECKME U AD.

v

v

CMNOCOBCTBYHOLUME
Mo6UABHOCTb, @aKTUBHOCTb, KPEaTUBHOCTb;

KBaAMdUKaumu;
NOCTPOEHWE Kapbepbl;

NPodECcCMOHAALHO-TPYAOBAA CBOBOAA M A.

OCOBEHHOCTW COBPEMEHHOM MOAOAEXM

CTPEMAEHNE K NOAYYEHUIO 06pa3oBaHusl, NOBbLILLEHWUIO

MOAOXUTEABHOE OTHOLLUEHME K NPEANPUHUMATEALCTBY;

MNPEMNATCTBYOLLNE
MHAMBUAYAAUCTUYECKMIA HACTPOW;
CHWXEHWE MOPAAbHBIX HOPM U Ap.

MPEANPUHUMATEABCKAA KYABTYPA MOAOAEXN

Puc. 3. OCHOBHbIE GaKTOPbI, BAUAIOLLME Ha MPEATPUHUMATEALCKYHO KyALTYDY MOAOAEXM

TBepxaaetca CTpaterveil rocymapcTseH-
HOW MonofexHon nonutuku Poccuinckon
Oepepauun. Mo3ToMy NOA MONOAEXKHBIM
npeanpUHNMATENbCTBOM HaMK MOHWMAET-
cA npennpuHUMaTenbCkan feATeNlbHOCTb,
ocyllecTBAAeMas  MONOAbIMW  JIIOLbMU
B Bo3pacte ot 14 fo 30 ner.

AHanu3 HayuHbIx paboT, couyuonormye-
CKUX UCCNejOBaHNM, HanpaBeHHbIX Ha 13-
yueHue GOpMUPOBAHMA 1 Pa3BUTUA Npea-
NPUHUMATENBCKON KYNbTYPbI, LLEHHOCTHbIX
YCTaHOBOK COBPEMEHHOW MOMofexu, no-
3BOJINN BbIABUTb OCHOBHbIE $HaKTOPbI, OKa-
3blBaloLL e BNVAHME Ha KyNbTypy npeanpu-
HUMAaTENbCKON [AeATeNbHOCTU MONOAEXN
(pwnc. 3).

MpeanpuHUMaTenbckas Kynbtypa dop-
MUpYeTCA Nof, BO3[eNCTBMEM MHOXeCTBa
(baKTOpOB, B 3aBNCUMOCTY OT CUTYaLIMW OHU
MOryT 6bITb Kak CrocoOCTBYOLWMMY, TaK U
npenaTcTByloWMMA.  HenocpeactseHHoe
BO3feNCTBME Ha MPeAnPUHUMATENbCKYIO
KyNbTYpy OKa3blBaloT 3K30reHHble ¢$akTo-
pbl. OgHUM M3 Takux GakTOpPOB ABNAETCSA
KyNnbTypHas NofMTMKa rocygapcTga, Yepes
KoTopyto, No MHeHuio H.B. JleBKuHa, rocy-
[APCTBO MOXET U JOMKHO NpAmo U (unw)
KOCBEHHO BO3/ieCTBOBaTb Ha GOpMMPOBa-
HMe OpraHM3aLMOHHOW KyNbTypbl OTAENb-
HbIX MPeanpuaTUiA UK UX 0BbeanHeHNI
[16.C.282].

B.B. TlpebeHuk, C.B. LWkoanHcKuii,
M.B. MaHOBa OTMeuYaloT, YTO Ha 3SeMEeHT
KynbTypbl NpeanpyHUMaTENbCTBa, B YacT-
HOCTV NPeanpPUHUMATENBCKON STUKM, OKa-
3blBalOT BAMsAHME GOPMbl OOLLECTBEHHOIO
U rOCYAapCTBEHHOTO MeHTanuTeta, chop-
MUPOBaHHblE  MONWUTUYECKAM  YKNaZoM,

1 06LIECTBEHHbIX OTHOLLEHWIA, HaMpPaB/eH-
HbIX Ha YTBEPX[EHME CaMOLIEHHOCTN FPax-
JaHWHA Kak npepnpuHumatena [7. C. 41;
18.C. 14].

Wcxopa v3 onpeaeneHns npennpuHn-
MaTenbckom KynbTypbl, faHHoro . K. LLes-
yeHko [25. C. 68], MOXHO caenaTb BblBOJ O
HErNocpeaCcTBEHHOM BIINAHUM  3TUYECKIX
NPaBWA 1 HPABCTBEHHbIX HOPM NOBELEHMS,
CNOXMBLUMXCA B 06LLecTBe, Ha GOPMUPOBa-
HUWe 3TVKI B NPeANPUHIMATENbCKON Cpege.
0.C. TanoHoBa, W.A. KopluyHOB K OCHOB-
HbIM daKTopam, BAKAIOWMM Ha KynbTypy
npeanprHUMaTeNbCKo AeATENbHOCTY, OT-
HOCAT TaKXe KyNbTypy WHBECTOPOB U ApY-
X CTENKXONAEPOB (KNMEHTOB, NOCTaBLYU-
KoB 1 gp.) [5].

KaK 113BeCTHO, BaXKHEWLLVIM 3/1IEMEHTOM
NPeAnpPUHNMATENbCKOW KyNbTypbl ABNAET-
CA 3aKOHHOCTb, KOTOopas GpopmupyeTca 13
CYLIECTBYIOLLMX Ha Tepputopun peanbHo
JencTByloWwmx npasoBbix Hopm [18. C. 14],
UTO HEMPEMEHHO HYXHO YuuTbIBaTb MW
OLieHKe KynbTypbl NpeAnpUHIMATENbCKO
JIeATeNbHOCTN.

Ha Haw B3rnag, Ha ¢opmMupoBaHue 1
pa3BuTUE NpPeLnpUHUMATENBCKON KynbTy-
pbl TaKXKe OKa3bIBAET BAIMAHWNE CO3[aHHbII B
CTpaHe, per1uoHe, MyHULMNanUTeTe UMUIX
npeanpuHumatens. B pabotax O.B. Jopay-
KOBOW OTMEYEHO, YTO POCCUIICKME Mnpea-
NPUHUMATENN KeNaT UMETb MO3UTUBHBIN
umngx (cm., Hanpumep, [8. C. 23]). Mpnu
CO3[@aHHOM MONIOXKUTENbHOM UMUIXE Y
npeanpuHMMatenein Oyaer cTpemneHue
NOALEPXMUBaTb €ro, NMpPu OTPULATENBHOM
— BO3MOXHO MOABEHNE PaBHOAYLUNSA K CO-
610AEHNI0 HEOOXOANMbIX HOPM 1 MpaBu,

UTO HernocpeACTBEHHO OTPA3NTCA Ha Npef-
NPUHUMATENbCKON KYNbTYpe.

Cuntaem HeobXOAMMBIM BbIENUTD
B KauecTse OTAEeNbHOro 6110Ka LIeHHOCTHbIE
YCTaHOBKW MoOMofblx NtoAen Kak GpakTopsl,
OKasblBalolLye 3HauuTenbHOe BAWAHUE
Ha NpejnpUHUMATENbCKY KyNbTypy Ha
TeppuToprU. M3yyeHuto LLeHHOCTHBIX opu-
eHTaUMN MOMOAEXW MOCBALLEHbl PaboTbl
B.T. ucosckoro [17. C. 179], B.B. Kawnypa
[12. C. 57-58], 10.E. CmupHoBoit [22. C. 90-
92], uccnegoBanua MHCcTUTYTa coumonorum
PAH [20] v ap.

LlenHocT monogbix nwogein dpopmu-
pyloTCcA NOA  HEnoCpPeACTBEHHbIM  BO3-
peiictenem $GaKTOpOB BHeLWHeN cpeabl U
TaKXe OKa3blBaloT BAMAHME Ha dopmumpo-
BaHVe NpejnpUHUMATENbCKON KynbTypbl,
B OCHOBHOM Morofexu. Ha ocHoBe npo-
BEJJEHHOTO aHanM3a fuTepaTypbl Hamu
onpefeneHbl LEHHOCTU MOMOAbIX Niofei,
cnocobeTeylole GopMUpoBaHuio npeg-
NPUHUMATENBCKON KYNbTypbl.

1.OcHOBHble  KauecTBa, npucylme
MOMNOJEXMN — MOBUIIbHOCTb, aKTUBHOCTb U
KpeaTMBHOCTb. ABTOpPbI aHaNUTUYECKOro
Joknaga «Monogexb Hosown Poccun: O6-
pa3 XW3HW W LEHHOCTHble MPUOPUTETHI»
OTMEYaloT, YTO 3TU OCHOBHbIE JINYHbIE
XapaKTepUCTUKN  COLMANbHOWM  rpynmbl
«MOJIOAEXb» NMOMOraloT JOOUTLCA OpraHu-
3aUMK  nNpeanpUHNMATENbCKON [eATeNb-
HOCTW, NPUBOZAT K NpeanpUUMUMBOCTY
1 MHHOBauwmAm [20].

2.CrpemneHvie K nonyuyeHuto obpaso-
BaHWA, MOBbIWEHNIO KBanUGuKauum. Yue-
Hble-COLMOMNOrM YKa3blBaloT Ha TO, YTO OT-
HOLLeHVe K 06pa3oBaHWio 1A MONOJOro
uenoBeKa OMpefenseT ero noBefeHVe B
31Ol Ccdepe, ero CTaHOBMEHME KaK crewy-
anucta [11.C. 104].

3.MocTpoeHne Kapbepbl. LleHHOCTb
«Kapbepa» B AaHHOM Cflyyae paccmatpu-
BAETCA Kak Cnocob6CTBYyiOLas, NOCKOMbKY,
no mHeHuto O. E. CreknoBon 1 aBTOPOB aHa-
JIMTNYECKOro [IOKNafa, OKa3blBaeT Moro-
XUTeNbHOe BAMAHME Ha npouecc dpopmu-
POBaHVA WHHOBALMOHHON COCTaBAAOLLEN
KynbTypbl [20; 23. C. 124].

4. MonoXntenbHoe OTHOWeEHUE
K MNpeanpUHUMATENbCKON LeATeNbHOCTN.
B.B. Kawwnyp oTmeyaer, uto Ha cTpemneHue
MonofbIX NOfel K 3aHATUI0 NpesnpuHIMa-
TEeNbCTBOM, Ha GOPMUPOBAHME KYNbTypbl
npeanpUHNMATENbCTBA BUAET KX OTHOLLE-
HWe K JaHHoW cdepe npodeccroHanbHoM
pearenbHoctw [12. C. 55].

5.MpodeccmoHanbHo-TpyAOBasA  CBO-
6opa. CoBpemeHHan MOMOAeXb npeBbllle
BCEro CTaBWUT He3aBUCUMOCTb [15], uTo Ka-
caeTca npodeccrnoHanbHol cdepbl, To 41s
MonofblX NOAEN LeHHOCTbIO ABNAETCA He-



EXOGENOUS FACTORS

National cultural policy;

Public and state mentality;

Ethical rules and moral norms of behavior;
Culture of investors and other stake-
holders;

Legal regulations;

Entrepreneur image, and others
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ENDOGENOUS FACTORS

Motivation;

Personal or family experience of an entre-
preneur;

Axiological factors;

Competence-related factors;

Relational factors and others

v
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CONTRIBUTING
Mobility, active involvement, creativity;

Career-building;
Positive attitude to entrepreneurship;
Vocational and labour freedom and others

SPECIFIC FEATURES OF MODERN YOUTH

Aspiration to get education, improve qualification;

IMPEDING
Individualistic approach;
Corruption of moral norms and others

ENTREPRENEURIAL CULTURE OF YOUTH

Fig. 3. Key factors behind the entrepreneurial culture of youth

indirectly influence the formation of or-
ganizational culture of companies or their
associations [16. P. 282].

V.V.  Grebennik, S.V. Shkodinsky,
M.V. Manova argue that the elements of en-
trepreneurial culture, particularly, entrepre-
neurial ethics, are influenced by the forms
of public and state mentality, resulting from
the political patterns, and public relations
targeted at promoting citizen's self-worth
as a businessman [7.P.41; 18.P. 14].

Allowing for the definition of entrepre-
neurial culture given by LK. Shevchenko
[25. P. 68] it is possible to conclude about
direct influence of ethical rules and moral
norms of behavior in society on evolution of
ethics in the entrepreneurial environment.
0.S. Gaponova, I.A. Korshunov believe that
culture of investors and other stakeholders
(customers, suppliers, etc.) also refer to the
main factors behind the culture of entre-
preneurial activities [5].

Legality is commonly known to be an
important element of entrepreneurial cul-
ture. It stems from the existing and effective
legal norms [18. P. 14], what should be ob-
ligatorily taken into account while assess-
ing the culture of entrepreneurial activities.

In our view, formation and develop-
ment of entrepreneurial culture is also un-
der profound influence of the image of en-
trepreneurs created in a country, region or
municipality. O.V. Dordukova in her works
notes that Russian entrepreneurs would like
to have a positive image [8. P. 23]. Therefore,
if a positive image is built up, entrepreneurs
will seek to keep it, in case of a negative im-
age there arises a possibility of indifference

to compliance with necessary norms and
rules, what will directly affect the entrepre-
neurial culture.

We believe that value attitudes of youth
should be considered in a separate block,
because they are the factors asserting tre-
mendous influence on the entrepreneurial
culture in a territory. The value orientations
of youth are studied in the works of V.T. Lis-
ovsky [17.P.179],V.V.Kashpur [12.P.57-58],
Yu.Ye. Smirnova [22. P. 90-92], Institute of
Sociology of the Russian Academy of Sci-
ences [20] and others.

The values of young people are formed
under the immediate impact of the factors
of external environment, which, in turn,
influence the formation of entrepreneurial
culture of mainly youth. Having scrutinized
the literature, we managed to determine
the values of young people that favour the
evolution of entrepreneurial culture.

1.The major qualities of youth include
mobility, active involvement and creativity.
The authors of the analytical report “Youth
of the New Russia: Lifestyle and Value Priori-
ties"argue that these basic personal charac-
teristics of the social group “youth” help to
achieve the organization of entrepreneurial
activities, lead to entrepreneurship and in-
novations [20].

2. Aspiration to get education and im-
prove qualification. Sociologists stress that
a young person’s attitude to education con-
ditions his/her behavior in this sphere, his/
her growth as a professional [11.P. 104].

3. Career-building. The value “career”
in this case is regarded as contributing for
the reason that according to O.Ye. Steklova

Entrepreneurship ® Law e Taxes

and the authors of the analytical report
it exerts a positive impact on formation
of innovative component of the culture
[20; 23.P. 124].

4. Positive treatment of entrepreneur-
ship. V.V. Kashpur highlights that young
people’s attitude to this sphere of profes-
sional activities seriously influences their
desire to perform entrepreneurial activities
as well as the formation of entrepreneurial
culture [12.P. 55].

5.Vocational and labour freedom. Mod-
ern youth attaches the most importance
to independence [15], hence, in terms of
the professional sphere the highest value
for young people is their independence
from the leadership and work for their own
benefit. In our view, this witnesses the high
level of internality in young people, what
will directly contribute to the formation of
entrepreneurial culture and stimulate en-
trepreneurial activities of youth.

Along with the values that encourage
the formation of the entrepreneurial cul-
ture among youth, the value attitudes of
youth impeding or having an adverse ef-
fect on its creation and development were
revealed.

1. Individualistic approach. I.Yu. Abuk-
hova and Zh.B. Suleymenova highlight that
individualistic, even egoistic state of mind
prevails among modern youth, which is
placed above mutual understanding, as-
sistance, support [1. P. 9]. Consequently, we
believe that this feature of modern youth
will be an impeding factor in formation
of entrepreneurial culture, because indi-
vidualistic approach does not spur them to
build efficient team as well as the positive
direction of the entrepreneurial culture.

2. Corruption of moral norms. Youth is
significantly less concerned about moral
norms that people of older generation
[20]. In our opinion, this fact may adverse-
ly affect the quality of entrepreneurial
culture.

Endogenous, or internal factors of an
individual also have a strong impact on
formation and development of entrepre-
neurial culture. The analysis in Fig. 3 shows
that apart from the impact on formation
and development of entrepreneurial cul-
ture, exogenous and endogenous factors
can influence each other.

1. Motivation. According to the content
of motive given by G.B. Kosharnaya, mo-
tivational attitudes influence directly the
formation of entrepreneurial culture and
are inextricably connected with values and
value attitudes that guide entrepreneurs in
their social activities, direct and stimulate
them in their business [14. P. 250].

(]
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3aBUCMMOCTb OT PYKOBOACTBA, paboTa Ha
cebq. Ha Haw B3rnag, 310 cBUAETENbCTBYET
O BbICOKOM YPOBHE WHTEPHanbHOCTU MO-
noabix NoAen, uto HenocpencTseHHo 6y-
JeT cnocobcTBOBaTb Kak GpOpMUPOBaHNIO
npesnpyHUMaTeNbCKON KynbTypbl, Tak K
MOBbILLIEHWIO NPEANPUHMMATENBCKON  aK-
TUBHOCTW MONOAEXN.

Hapsapgy ¢ ueHHoCTAMU, KOTOpble cno-
cobcTBYIOT GOPMMPOBaHUIO NpesnpUHIMA-
TENbCKOW KYNbTYpbl MOSIOAEXM, BblIBNEHbI
LIeHHOCTHble YCTAHOBKN MOMOfbIX MNIOAEN,
KOTopble MNPenATCTBYIOT WM HeraTyBHO
CKa3bIBAlOTCA Ha ee CO3AaHUM 1 Pa3BUTIN.

1. IHaMBMAYanncTUYECKUA  HaCTPOMN.
N.10. AbyxoBa, X.b. CyneiimeHoBa yKa3bl-
BalOT Ha TO, YTO CpPeAn COBPEMEHHON MO-
nogexwu npeobnagaeT UHANBULYaNUCTNYe-
CKWI, NHOTAA Aaxe 3roNCTUYHbIA HaCcTPOR,
KOTOpPbI CTaBMTCA Bbille B3aUMOMOHKMa-
HWA, B3aMMOMOMOLLYM, B3aUMOMOALEPMKKM
[1.C.9]. Cuntaem, uTo JlaHHaA 0COOEHHOCTb
OyneT ABNATHCA NPENATCTBYIOWMUM aKTO-
pOM, MOCKONMbKY WHAWBUAYANNCTUYECKNN
HacTpoii He cNoCo6CTBYET GOPMUPOBAHNIO
3QPEKTUBHON KOMaHAbI, MONOXUTENbHON
HanpaBneHHOCTN  LEHHOCTEN  KymbTypbl
npeanpyHUMaTenbCTBa.

2. CHUxeHne MopalnbHbiX Hopm. Mo-
panbHble HOPMbl MOJIOLAEXW 3HAUUTENbHO
HUKe, YeM Mtofel CTapllero NoKoneHua
[20]. Ha Haw B3rnag, AaHHbIA $aKT MoXeT
HeraTMBHO CKa3blBaTbCA Ha KauecTse npea-
NPUHAMATENbCKON KYNbTYpbl, COLManbHOM
OTBETCTBEHHOCTW NPeAnprHMMaTENbCTBA.

HenocpeactBeHHoe BAMAHUE Ha ¢op-
MWPOBaHME U pa3BuUTME KynbTypbl npeg-
NPUHUMATENbCKON [EeATENbHOCTU OKasbl-
BAIOT SHAOrEHHbIE (BHYTPEHHWE) daKTopbl.
Kpome TOro, nOM1Mo BIUAHKA Ha Gopmu-
poBaHVe U pa3BuTe NpeanpuHUMaTeNb-
CKOW KymnbTypbl BO3MOXHO B3aVMOBAUAHNE
3K30reHHbIX 1 3HAOTreHHbIX GaKTOPOB.

1. MoTunsauma. CornacHo cofepaHuto
MOTMBa, KoTopoe paetca I.B. KowapHon,
MOTVBALIMOHHbIE YCTAHOBKM OKa3blBaloT
HenocpenCcTBEHHOE BNUAHKWE Ha Qopmu-
poBaHMe npeanpUHUMATENbCKON  KyNb-
TYpbl U TECHO CBA3aHbl C LEHHOCTAMU U
LIeHHOCTHbIMW YCTaHOBKaMM, KOTOPble Opu-
EHTMPYIOT NpeanpuHUMaTensa B couuanb-
Hol cdepe, HaNPaBAAIOT U CTUMYNUPYIOT
ero geartenbHocTb [14. C. 250].

2.CeMeiHbIN UK NINYHBIN Npeanpw-
HUMaTeNlbCKA  onbIT.  MiccnepoBatenu-
NCMXONOMN N COLMONON OTMEYaloT, YTo
CUCTEMON MNepefayn KynbTYpHOro OMbITa,
KoTopas obecrneurBaeT ynpaBneHue opra-
HW3aLMOHHON MK NPeanpPUHMATENBCKON
KynbTypOW, ABNAETCA SMOLMOHANbHbINA UH-
dopmaLmoHHo-ncTopudecknin oH [3. C. 6],
KOTOPbIN MOXeT $OPMUPOBATLCA MOA BO3-

[ENCTBMEM CEMEWHOTO MW JINYHOTO npej-
NprHUMaTenbCcKoro onbita [5]. Mpu 3TOM
NNYHBIA  NPEANPUHUMATENBCKUIA  OMbIT
MOXHO paccMaTpuBaTb KaK aKTUBHbIA, a
Hanuume NpeanpUHUMATENEN B CEMbE UK
B GNIMXKHEM U [anbHEM OKPYXeHWUU — Kak
NaccuBHbIV (HabngaTENbHbIN).

OcTanbHble 3HAOreHHble GaKTOpPbI, OKa-
3blBaloLMe BAMAHME Ha GOPMMPOBAHIME 1
pa3BuTUE NpefnpUHUMATENbCKON KynbTy-
pbl, MOXXHO OTHECTU K COLMOKYNbTYPHbIM
W pa3genuTb Ha TpW TPYNMbl: aKCMONOru-
yeckme (LeHHOCTHbIE), KOMNETEHTHOCTHbIE,
oTHolueHyYeckume [6. C. 67].

HenocpencteeHHoe BAMAHME Ha pas-
BUTKE KaK KYNbTypbl B LEIOM, TaK U npej-
NPYHUMATENbCTBA B YaCTHOCTU OKa3blBa-
I0T aKcuonornyeckme $pakTopbl, Takme Kak
HPaBCTBEHHbIE 1 PENUIMO3HbIE LIEHHO-
cTM 1 Tpaguumn. B pabotax B. 3ombapTa
[10. C. 48], O.C. TanoHoBow, /1. A. KopyHo-
Ba [5], K. CtpenkoBoii [24. C. 23] oTmeyaeTcA
NnpAMOoe BO3AENCTBME LIEHHOCTHBIX $aKTo-
poB Ha $opMupoBaHMEe 1 pa3BUTUE Npea-
NPUHUMATENbCKON KyNbTypbl.

Ha ocHoBe wu3yueHua nuTepatypbl
CYNTAEM BO3MOXHbIM K KOMMETEHTHOCT-
HbiM aKTopaM, OKa3blBAOWMM BAWAHME
Ha GOpMMpPOBaHME 1 Pa3BUTUE KyNbTypbl
npeanprHUMaTenbCTBa, OTHECTU onpege-
NeHHble paHee aBTOpamu GaKToOpbl, TaKkxKe
BAMAKIME HA  NPeANPUHUMATENbCKYIO
peatenbHocTb [6. C. 68]: BpOoXAEHHblE 1
NprobpeTEHHbIE CMOCOOHOCTM, a TaKXe
3HaHWA, YMeHUs, HaBblKW, HEOOXOAMMbIE
AN NpeanpuHMMaTenbCKo  AeATeNb-
HOCTW. B 4aCTHOCTW, K 3TUM 3HAOrEHHbIM,
NINYHOCTHO-NCUXONOTNYECKUM  daKTOpam
NpUHagNexat: CNocobHOCTb K aganTtauum
B HOBbIX YCJIOBUAX, CKNOHHOCTb K HOBATOp-
CTBY, FOTOBHOCTb K PUCKY, CMOCOBHOCTN K
KOHKYPEHLMN 11 PYKOBOLCTBY, a Takxe yBe-
PEeHHOCTb B CBOUX Cunax [4; 5].

K oTHowweHuyeckum ¢akTopam cuuta-
€M HeoOXoANMbIM OTHECTW creuuanbHble
NNYHble KayecTBa MpennpuHUMaTens, Ta-
Kne Kak JOroBOpHas CMoCOBHOCTb, 3TWKa
1 noBefeHue. Ux ymenoe npumeHeHue
NPUBOANT K HOCTUXKEHMIO KM3HEHHBIX U
NpodeccoHanbHbIX Lenein 1 npuopuTe-
TOB, K CO3[1aHMNI0 1 COXpPaHeHUto Braronpu-
ATHBIX YCNIOBUI B NPeAnpUHAMATENbCKO
cpepe, a cnepfoBaTenbHO, K GOpPMUPOBa-
HUIO 11 Pa3BUTUIO GNArONpPUATHON KyNbTypbl
npeanprHUMaTenbCTBa Ha TEPPUTOPUMN.

MOXHO OTMETWTb, YTO TPAAWULMOHHO
3KOHOMMYECKas HayKa Y3Ko mopxofuna K
NCCNENOBAHMI0 IKOHOMMYECKKX MpoLec-
COB: M3y4ana co6CTBEHHO SKOHOMUYECKUE
3aKOHOMEPHOCTY, TeHLEHLWM, NPOLecchbl,
nokasatenu. AHannM3MpoBanacb KOHKpPET-
Has SKOHOMMYeCKas AVHaMWKa, couuanb-

HO-3KOHOMMYECKas CTaTUCTUKa, GopMbl
COBCTBEHHOCT Ha 3JKOHOMMYECKME aK-
TMBbI U T.N. PONb 3TUUYECKMX, KyNbTYPHbIX,
LIMBUN3ALMOHHbIX UCTOYHUKOB 3KOHOMU-
Ueckoro pocTa HepfooueHuBanacb. [anb-
Hellaa 3BOMIOLMA  COLMOKYBTYPHOTO
noaxofa NPoABNAETCA B NEPEOCMbICTEHNN
KaTeropuu «npegnpuHUMaTenbckan Kyb-
Typa». B oTnnume oT TpagMLUMOHHbIX acnek-
TOB  PAaCCMOTPEHUA  COLMOKYNBTYPHOO
NoAxofa, aBTOPCKasA MO3ULMA y4uTbiBaeT
He TONbKO NoBefeHWe NpeanpuHUMaTens,
HO 1 eLe 1Ba 6a30BbIX NONOXEHUA — Npef-
NPUHUMATENbCKUIA NpoLecc U pesynbtat
npeanpUHNMATENbCKON AeATeNbHOCTY, KO-
TOpble B COBOKYMHOCTY MO3BOAAT chop-
MMpOBaTb 6Gonee KOMMIEKCHYI0 XapaKkTe-
pUCTUKY ~ GaKTOpPOB, 06YCNOBAMBAIOLLMX
npeanpUHAMATENbCKYHO KyNbTypYy.

QopmupoBaH/e  npeanpuHUMaTenb-
CKOWM KyNbTypbl MONOAbIX NoAen LOMKHO
B 00s3aTeNbHOM NOpAAKe OCHOBbIBATbCA
Ha BCECTOPOHHEM M3YUYeHWUU 1 OLieHKe Kak
3K30reHHbIX, Tak U 3HAOrEHHbIX (paKTOPOB,
Ha Hee BAWAKLLMX, B TOM uncne ocobeH-
HOCTel COBPEMEHHON MOonoAexun. 370
NOMOXeT 06ecneunTb KOMMIEKCHOCTb B
nccnenoBaHuy GopMMPOBaHUA KyNbTYpbi
npeanpuUHAMATENbCTBA, B YaCTHOCTU MO-
nogabix niofieid, a Takxe obecneunT HayuHyto
060CHOBaHHOCTb  BblpabaTbiBaeMblX Mep
Mo ee pasBUTUIO.

MepeocmbicneHne NPUPOAbI Npeanpu-
HUMaTeNbCTBa C TOUKM 3PEHUA COLINOKYIb-
TYPHOTO NOAXOAA MOXET CTaTb UMMYNIbCOM
KaK B pa3BuUTUM Yxe OYHKLMOHUPYIOWMX
monofplx npefnpuHUMaTenei, Tak u B no-
BbILIEHUN MPEANPUHNMATENbCKOW KyNbTy-
pbl HaceneHus. MonoxutenbHbIn 3dpdekT
He OrpaHNYUTCA KONMYECTBEHHBIM POCTOM
npeanpUHAMATENbCTBA, @ BbIPA3UTCA KOM-
MNEKCHbIM NPOLIECCOM peanu3aLmn nmeto-
Leroca y HaceneHus npeanpuHUMaTeNb-
CKOTO MoTeHUMana, KoTopblid 3afeiicTByeT
NIMYHbIE NpefnpuHUMAaTENbCKMe Cnocob-
HOCTY, CYLLECTBYIOLLME BO3MOXHOCTU U O-
CTYMHbIE Pecypchl MyHULMNanuTeTa. |



2. Personal or family experience of an
entrepreneur. The research psychologists
and sociologists point to that emotional in-
formational-historical background [3. P. 6.]
shaped under the impact of personal or
family experience [5] represents the system
of cultural experience transfer that sup-
ports the management of organizational
and entrepreneurial culture. At this, per-
sonal entrepreneurial experience may be
considered as active, whereas the presence
of entrepreneurs in a family or inner/outer
circle as passive experience (observation).

The rest endogenous factors influenc-
ing the formation and development of
entrepreneurial culture may be referred
to as sociocultural ones and divided into
three groups: axiological (value-based),
competence-related, and relational factors
[6.P.67].

Axiological factors, such as moral and
religious values and traditions, exercise
influence on the culture generally and en-
trepreneurship particularly. In their works
Werner Sombart [10. P. 48], O.S. Gaponova,
I.A. Korshunova [5], K. Strelkova [24. P. 23]
pinpoint the immediate influence of value-
based factors on formation and develop-
ment of entrepreneurial culture.

On the basis of the literature studied,
we believe that competence-related factors
behind entrepreneurial culture can encom-
pass some other factors determined ear-
lier [6. P. 68], namely, innate and acquired
abilities as well as the knowledge and skills
needed to perform entrepreneurial activi-
ties. To be more specific, these endogenous,
personal-psychological factors comprise an
ability to adapt to the new conditions; apt-
ness to innovation; readiness to risk; lead-
ership capabilities, ability to compete, and
self-confidence [4; 5].

Relational factors, in our view, are per-
sonal qualities of an entrepreneur, such as
negotiability, ethical behaviour and pro-
fessional conduct. Their skillful application
helps to achieve professional and life goals,
create and maintain favourable conditions
in the entrepreneurial environment, and,
consequently, form and develop favourable
entrepreneurial culture in a territory.

To recapitulate, traditional economic
science has adopted a narrow approach
to the study of economic processes: it re-
searched exclusively economic regularities,
trends, processes, indicators and examined
concrete economic dynamics, socio-eco-
nomic statistics, forms of property owner-
ship, etc. The role of ethical, cultural, civi-
lizational sources of economic growth has
been underestimated. The further evolution
of sociocultural approach among others is

manifested in reconsideration of the con-
cept “entrepreneurial culture”. In contrast
to the conventionally considered aspects
of sociocultural approach, the authors’
standpoint not only takes into account an
entrepreneur behavior, but also two more
basic propositions, namely, entrepreneurial
process and the results of entrepreneurial
activities, which together allow providing a
more accurate characteristic of the factors
conditioning entrepreneurial culture.

Formation of entrepreneurial culture
among youth should be based on the de-
tailed assessment of both exogenous and
endogenous factors, including peculiarities
of modern youth. This will ensure the com-
prehensive nature of research of the entre-
preneurial culture formation, particularly,
among youth, and guarantee the scientific
soundness of the developed measures on
its improvement.

From the sociocultural viewpoint, the
reconsideration of the nature of entrepre-
neurship, firstly, may trigger the develop-
ment of already functioning businesses
created by young entrepreneurs and, sec-
ondly, enhance the entrepreneurial culture
of population. The positive effect will not
be limited only to the quantitative growth
of entrepreneurship, but will also include
the realization of entrepreneurial poten-
tial of the population through employing
individual entrepreneurial capabilities and
taking advantage of existing opportunities
and accessible resources of a territory. |

Entrepreneurship ® Law e Taxes

[*1]
(7]

9T02Z /T9/€ 5N HIDVNVIN IHL/SLINTTAVHdN




YMPABAEHEL, Ne 3/61/ 2016

[TpennpuHMaTensCcTeo ® [1paso ® Hanoru

1. AbyxoBa W.I0., CyneiimeHoBa X.B. K Bonpocy o npobnemax Boc-
MUTaHWA LEHHOCTHbIX opueHTauunin. URL: http://elib.altstu.ru/elib/disser/
conferenc/2010/02/pdf/008abuhova.pdf.

2.Bebep M. U36paHHble npom3ssegeHus / nep. ¢ Hem. M.: Mporpecc,
1990.

3. BopoHuH B.H. CoumanbHO-NcMxonormyeckie MexaHnambl Gopmupo-
BaHWA OPraHn3aLMOHHO KyNnbTypbl: ANUC. ... A-Pa NCMXON. HayK. M., 1999.

4. BopoHuHa J1.B., Kapmakynosa A.B., lposoposa A.A., YctuHosa K.A.
Tvnonorus GakTopos, BMALWMX HA MPeANPUHIMATENbCKYIO aKTUBHOCTb
HaceneHns ceBepHbIX MOHOropofoB // Hayka 1 obpa3oBaHue: X03ACTBO
1 SKOHOMVIKa; NPeAnpUHUMATENbCTBO; NPaBo 1 ynpasnexune. 2014. N2 10.
C.18-22.

5.TanoHoBa O.C., KopuuyHoBs W.A. Pa3Butrie KynbTypbl npeanpuHiMa-
TenbcTea B ctaprane. URL: www.hse.ru/data.

6. Mmyxux I.J1., BopoHuHa J1.B. Posib coLmoKynbTypHbIX GakTopoB B pas-
BUTUMW NPeSNpUHIMATENbCTBA MyHWLMMNanbHOro 0bpa3oBaHus // Ctpate-
TN Pa3BUTKA COLMANbHbIX OBLLHOCTE!, UHCTUTYTOB 1 TEPPUTOPUIL: MaTe-
puanbl MexpyHap. Hayy.-npakT. KoH®.: B 2 T. EkatepuHbypr: V3g-80 YpdY,
2015.T.1.C. 66-70.

7.TpebeHuk B.B., LUkoanHcknii C.B. OcHOBbI MPeAnpPUHUMATENbCTBA:
Kypc nekuuin. M.: MMM, 2006.

8.[loppgykoBa O.B. T[lcuxonoruyeckne XapakTepucTukn MMUAXa
POCCMICKUX NpeAnpuHAMaTeneit: aBToped. AWC. ... KaHA. MCKUXON. HayK.
M., 2007.

9. Aipykep M.0. iiHoBawum n npepnpuHrmatenbcTso. M.: Hayka, 1992.

10. 3ombapT B. Bypxya. 3Ti0fbl MO HPABCTBEHHOI NCTOPUM COBPEMEH-
HOro 3KOHOMMYecKoro Yenoseka. M., 1994.

11.3y60k 10.A., Yynpos B./. OTHOLWeHMe Monogexu K 06pa3oBaHiio
Kak $akTop MoBbilweHNs 3GGEKTUBHOCTI NOATOTOBKM BblICOKOKBAUM-
LmMpoBaHHbIX Kagpos // Coumonorunyeckue nccnegosaHua. 2012, N2 8.
C.103-111.

12. Kawnyp B.B. [MpeanpnH1MaTenbCTBO Kak XU3HeHHas nepcrneKkTvBa
COBpPEMeHHOI Monofexu (Ha npumepe Tomckoii obnactu) // BectHuk Tom-
CKOTO rocyfapcTBeHHOro yHuBepcmteta. 2009. N 1(5). C. 53-68.

13. KoH W.C. OTkpbiTrie «fA». M.: Monutispart, 1978.

14. KowapHasa I.b. ®opmypoBaHue KynbTypbl NpeanpuHUMaTeNnbCTBa
B NMEPeXoAHOM 00LecTBe: ANC. ... A-pa COLMON. HayK. [IHeMponeTpoBCK,
1999.

15.JleBuHa A.A. CeMbsl B cuCTEME LiIEHHOCTe COBPEMEHHOW MONoze-
Xn: couponornyecknin acnekt // CoBpeMeHHble HayuHble MCCneaoBaHnA
1 nHHoBaumu. URL: http://web.snauka.ru/issues/2013/10/28016.

16.JleBknH H.B. CoBpemeHHble TeHAeHUWW ynpaBieHnA KynbTypon
B CMCTeMe NpeanprH1MaTenbcTea / nog ped. npodeccopa A.. JobpbiHu-
Ha. [eTpo3asopck: 3a-Bo lMetply, 2009.

17. IucoBckuin B.T. [lyXOBHbIA MMP 1 LIEHHOCTHbIE OPUEHTaLMK MONO-
pexu Poccum: yueb. nocobue. Cr16.: Cr6Iyr, 2000.

18. MaHoBa M.B. BnnsaHwe LieHHOCTel npeanpuHUMaTENbCTBa Ha KyJlb-
Typy TPaHchOopMUpYIoLLerocs obLecTBa: COLIMONOTMYECKNIA aHanu3: aBTo-
ped. guc. ... KaHa. coumon. Hayk. M., 2010.

19. Macanos A.l. TeopeTunyeckmne noaxofbl K onpefeneHunto CyLHoCTH
monogexu // BectHuk MITY um. M.A. Lonoxosa. ictopua n nonutonorus.
2012.Ne2.C. 102-110.

20. Monogexb Hool Poccui: O6pa3 »U3HM 1 LLEHHOCTHbIE MpUopuTe-
Tbl: aHanuT. gokn. URL: www.isras.ru/files/File/Doklad/Doclad_Molodezh.
pdf.

21.0pnos B.b., Museposa O.I,, Opnosa E.B. MpeanpuHumatensckas
KynbTypa: CyLHOCTb 11 cofiepxaHmne NoHATNA // BectHnk l0ropckoro rocy-
BapcTBeHHOro yHuBepcuteta. 2009. N2 4(15). C. 13-25.

22.CmupHoBa [O.E. LleHHOCTHblE OpreHTauMn Kak daktop mpodec-
CMOHANbHOrO CamooNpeaeNneHns NMYHOCTU CTapLUero WKoAbHMKa // W3-
BecTnA POoCCniicKoro rocyaapCTBEHHOrO Nefarornyeckoro yHMBepcuTeTa
um. AW. Tepuena. 2010. N2 125. C. 88-93.

23.CreknoBa O.E. ®opmupoBaHNe MHHOBALMOHHON COCTaBNALLei
OpraHu3aLMOHHON  KyNbTypbl  NPeANpPUHAMATENbCKON  OpraHv3aLmm.
YnbaHoBck: YnI'TY, 2012.

24. CrpenkoBa K. HpaBCTBeHHble LIEHHOCTM B MOArOTOBKE OyAyLMX
npeanpuHumaTeneii // Yenoseyecknii Kanutan 1 npodeccmoHanbHoe 06-
pa3oBaHue. 2014. N 1. C. 20-24.

25. leueHko W.K. Opranu3auma npeanpyHUMaTenbCKkon AeaTenbHo-
cTu: yueb. nocobue. TaraHpor: V3a-so TPTY, 2004.

26. Burke A.J. How to build an innovation ecosystem? // The New York
Academy of Sciences Magazine. 2011. April 21. URL: www.nyas.org/publi-
cations/Detail.aspx?cid=da1b8e1d-ed2d-4da4-826d-00c987f63c82.

27. Dwarampud S.R. The role of culture on entrepreneurship develop-
ment. URL: www.slideshare.net/srinivasreddydwarampudi/the-role-of-
culture-on-entrepreneurship-development.

28. Isenberg D. Entrepreneurship Ecosystem Lessons // Babson Entre-
preneurship Ecosystem Project. 2011. URL: http://entrepreneurial-revolu-
tion.com/2011/12/entrepreneurship-ecosystem-lessons/.

29. Kroon J., Dippenaar A. Developing the next generation of potential
entrepreneurs: cooperation between schools and businesses? South Afri-
can Journal of Education. 2003. Vol. 23(4). P. 319-322.

30.Li J., Lee R.P. Can knowledge transfer within MNCs hurt subsidiary
performance? The role of subsidiary entrepreneurial culture and capabili-
ties // Journal of World Business. 2015. N2 4(50). P. 663-673. URL: www.el-
sevier.com/.

31. 0'Shea R. Determinants and consequences of university spin-off ac-
tivity: a conceptual framework // Understanding entrepreneurship. North-
ampton: Edward Elgar Publishing, Inc. 2007.

32. Oosterbeek H., Praag M., ljsselsteinA. The impact of entrepreneur-
ship education on entrepreneurship skills and motivation // European Eco-
nomic Review. 2010. N2 54. P. 442-454.

33.Zahra S. A, Korri J. S., Yu J. Cognition and international entrepre-
neurship: Implications for research on international opportunity rec-
ognition and exploitation // International Business Review. 2005. N2 14.
P.129-146.



1. Abukhova l.Yu., Suleymenova Zh.B. K voprosu o problemakh vos-
pitaniya tsennostnykh orientatsiy [On the problems of fostering ethical
values]. Available at: http://elib.altstu.ru/elib/disser/conferenc/2010/02/
pdf/008abuhova.pdf.

2.Weber M. Izbrannye proizvedeniya [Selected works]. Moscow, Pro-
gress Publ., 1990.

3.Voronin V.N. Sotsial'no-psikhologicheskie mekhanizmy formirovaniya
organizatsionnoy kul'tury. Diss. dokt. psikhol. nauk [Socio-psychological
mechanisms of organizational culture formation. Dr. psychol. sci. diss.].
Moscow, 1999.

4.Voronina L\V. Karmakulova A.V., Provorova A.A., Ustinova K.A.
Tipologiya faktorov, vliyayushchikh na predprinimatel’skuyu aktivnost’
naseleniya severnykh monogorodov [The typology of the factors influenc-
ing entrepreneurial activities of the population in northern single-industry
towns]. Nauka i obrazovanie: khozyaystvo i ekonomika; predprinimatel’stvo;
pravo i upravlenie - Science and Education: Economy and Economics; Entre-
preneurship; Law and Management, 2014, no. 10, pp. 18-22.

5.Gaponova O.S., Korshunov L.A. Razvitie kul'tury predprinimatel’stva v
startape [Development of entrepreneurial culture in start-ups]. Available
at: http://www.hse.ru/data.

6. Glukhikh PL., Voronina L.V. Rol’ sotsiokul'turnykh faktorov v razvitii
predprinimatel’stva munitsipal'nogo obrazovaniya [The role of sociocul-
tural factors in development of entrepreneurship in municipalities]. Ma-
terialy Mezhdunarodnoy nauchno-prakticheskoy konferentsii “Strategii raz-
vitiya sotsial'nykh obshchnostey, institutov i territoriy” [Proc. Int. sci-prac.
conf. “Development strategies of Social Communities, Institutions, and
Territorires]. Yekaterinburg, Ural Federal University, 2015, Vol. 1, pp. 66-77.

7. Grebenik V.V., Shkodinskiy S.V. Osnovy predprinimatel’stva [The fun-
damentals of entrepreneurship]. Moscow, Moscow Witte University, 2006.

8. Dordukova O.V. Psikhologicheskie kharakteristiki imidzha rossiyskikh
predprinimateley. Avtoref. diss. kand. psikhol. nauk [Psychological character-
istics of the image of the Russian entrepreneurs. Abstract of Cand. psychol.
sci. diss.]. Moscow, 2007.

9. Druker PF. Innovatsii i predprinimatel’stvo [Innovation and entrepre-
neurship]. Moscow, Nauka Publ., 1992.

10. Sombart W. Burzhua. Etyudy po nravstvennoy istorii sovremennogo
ekonomicheskogo cheloveka [The bourgeois: Etudes on moral history of
the modern economic person]. Moscow, Nauka Publ., 1994.

11. Zubok Yu. A., Chuprov V.I. Otnoshenie molodezhi k obrazovaniyu
kak faktor povysheniya effektivnosti podgotovki vysokokvalifitsirovan-
nykh kadrov [Attitude of youth towards education as a factor in improve-
ment of the efficiency of highly qualified personnel preparation]. Sotsio-
logicheskie issledovaniya - Sociological Studies, 2012, no. 8, pp. 103-111.

12.Kashpur V.V. Predprinimatel’stvo kak zhiznennaya perspektiva
sovremennoy molodezhi (na primere Tomskoy oblasti) [Entrepreneur-
ship as a life-long prospect of the modern youth (at the example of Tomsk
oblast)]. Vestnik Tomskogo gosudarstvennogo universiteta — Tomsk State
University Journal, 2009, no. 1(5), pp. 53-68.

13.Kon LS. Otkrytie “Ya” [Discovering yourself]. Moscow, Politizdat
Publ., 1978.

14. Kosharnaya G.B. Formirovanie kul'tury predprinimatel’stva v perek-
hodnom obshchestve. Diss. dokt. sotsiol. nauk [Formation of the entrepre-
neurial culture in the societies in transition. Dr. soc. sci. diss.]. Dnepropetro-
vsk, 1999.

15. Levina A.A. Sem'ya v sisteme tsennostey sovremennoy molodezhi:
sotsiologicheskiy aspekt [Family in the system of values of modern youth:
a sociological aspect]. Sovremennye nauchnye issledovaniya i innovatsii
- Modern Scientific Researches and Innovations, 2013, no. 10. Available at:
http://web.snauka.ru/issues/2013/10/28016.

16. Levkin N.V. Sovremennye tendentsii upravleniya kul'turoy v sisteme
predprinimatel’stva [Modern trends in culture management in the system
of entrepreneurship]. Petrozavodsk, Petrozavodsk State University, 2009.

17. Lisovskiy V.T. Dukhovnyy mir i tsennostnye orientatsii molodezhi
Rossii [Inner world and value orientations of youth in Russia]. St. Peters-
burg, Saint Petersburg University of the Humanities and Social Sciences,
2000.

18.Manova M.V. Vliyanie tsennostey predprinimatelstva na kul'turu
transformiruyushchegosya obshchestva: sotsiologicheskiy analiz. Avtoref.

Entrepreneurship ® Law e Taxes

diss. kand. sotsiol. nauk [Influence of entrepreneurship values on culture of
the transformed society: a sociological analysis. Abstract of Cand. soc. sci.
diss.]. Moscow, 2010.

19. Masalov A.G. Teoreticheskie podkhody k opredeleniyu sushchnosti
molodezhi [Theoretical approaches to definging the essence of the youth].
Vestnik Moskovsogo gosudarstvennogo gumanitarnogo universiteta imeni
M.A. Sholokhova. Seriya “Istoriya i politologiya” - Bulletin of the Sholokhov
Moscow State University for Humanities. Series “History and Political Science”,
2012, no. 2, pp. 102-110.

20. Molodezh Novoy Rossii: Obraz zhizni i tsennostnye prioritety: analit-
icheskiy doklad [The youth of the new Russia: lifestyle and value priorities:
analytical report]. Available at: http://www.isras.ru/files/File/Doklad/Do-
clad_Molodezh.pdf.

21. OrlovV.B., Mizerova O.G., Orlova Ye.V. Predprinimatel'skaya kul'tura:
sushchnost’i soderzhanie ponyatiya [Entrepreneurial culture: the essence
and content of the concept]. Vestnik Yugorskogo gosudarstvennogo univer-
siteta - Bulletin of the Yugra State University, 2009, no. 4(15), pp. 13-25.

22. Smirnova Yu.Ye.Tsennostnye orientatsii kak faktor professional'nogo
samoopredeleniya lichnosti starshego shkol'nika [Value orientations as a
factor behind professional identity of secondary school student]. /zvesti-
ya Rossiyskogo gosudarstvennogo pedagogicheskogo universiteta imeni
A.l Gertsena - Izvestia: Herzen University Journal of Humanities & Science,
2010, no. 125, pp. 88-93.

23. Steklova O.Ye. Formirovanie innovatsionnoy sostavlyayushchey or-
ganizatsionnoy kul'tury predprinimatel’skoy organizatsii [Formation of in-
novation component of organizational culture of a business entity]. Uly-
anovsk, Ulyanovsk State Technical University Publ., 2012.

24. Strelkova K. Nravstvennye tsennosti v podgotovke budushchikh
predprinimateley [Moral values in preparation of future entrepreneurs].
Chelovecheskiy kapital i professionalnoe obrazovanie - Human Capital and
Professional Education, 2014, no. 1, pp. 20-24.

25. Shevchenko |.K. Organizatsiya predprinimatel’skoy deyatel'nosti [Or-
ganization of entrepreneurial activities]. Taganrog, Taganrog State Radio-
technical University Publ., 2004.

26. Burke A.J. How to Build an Innovation Ecosystem? The New York
Academy of Sciences Magazine, 2011, April 21. Available at: www.nyas.org/
publications/Detail.aspx?cid=da1b8e1d-ed2d-4da4-826d-00c987f63c82.

27. Dwarampud S.R. The Role of Culture on Entrepreneurship Develop-
ment. Available at: www.slideshare.net/srinivasreddydwarampudi/the-
role-of-culture-on-entrepreneurship-development.

28. Isenberg D. Entrepreneurship Ecosystem Lessons. Babson Entrepre-
neurship Ecosystem Project, 2011. Available at: http://entrepreneurial-rev-
olution.com/2011/12/entrepreneurship-ecosystem-lessons/.

29.Kroon J., Dippenaar A. Developing the Next Generation of Potential
Entrepreneurs: Co-Operation Between Schools and Businesses? South Afri-
can Journal of Education, 2003, vol. 23(4), pp. 319-322.

30. Li J,, Lee R.P. Can Knowledge Transfer Within MNCs Hurt Subsidiary
Performance? The Role of Subsidiary Entrepreneurial Culture and Capa-
bilities. Journal of World Business, 2015, no. 4(50), pp. 663-673. Available
at: www.elsevier.com.

31. O'Shea R. Determinants and Consequences of University Spin-Off Ac-
tivity: A Conceptual Framework in Understanding Entrepreneurship. North-
ampton: Edward Elgar Publishing, 2007.

32. Oosterbeek H., Praag M., ljsselstein A. The Impact of Entrepreneur-
ship Education on Entrepreneurship Skills and Motivation. European Eco-
nomic Review, 2010, no. 54, pp. 442-454.

33.ZahraS. A, KorriJ.S., YuJ. Cognition and International Entrepreneur-
ship: Implications for Research on International Opportunity Recognition
and Exploitation. International Business Review, 2005, no. 14, pp. 129-146.

N
=

9T02Z /T9/€ 5N HIDVNVIN IHL/SLINTTAVHdN




